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We  Can  Put  the  Chicago  Market 
in  the  Palm  of  Your  Hand 

The  Chicago  market  need  be  no  more  of  a  mystery  to  the 
advertiser  than  Muskegon,  Michigan,  or  Des  Moines, 

Iowa.  After  all,  a  city  is  just  so  many  humans  lumped  to¬ 
gether.  Chicago  has  more  classes  and  more  of  each  class, 
but  The  Chicago  Tribune’s  Merchandising  Service  Bureau 
has  broken  this  lump  up  into  its  component  parts — studied, 
analyzed  and  classified  them  searchingly,  painstakingly. 

The  result  is  a  digest  of  facts  that  is  a  primer  of  information 
for  the  adyertisers  of  America. 

The  Chicago  Tribune  will  conduct  a  particular,  specific  investigation  for  any  manu¬ 
facturer  who  is  considering  the  rich  Chicago  territory.  It  will  probe  into  the  merchandis¬ 
ing  situation  and  give  you  an  analysis  of  your  market  and  your  distribution,  furnish  you 
with  angles  of  dealer  and  jobber  approach,  route  your  salesmen  through  responsive  dis¬ 
tricts — in  fact,  render  cooperation  that  is  unique  in  the  annals  of  America’s  newspapers. 

The  Chicago  Tribune’s  Merchandising  Service  is  not  infallible,  but  it  is  the  closest 
possible  approach  to  scientific  selling  and  open  to  any  alert  manufacturer.  If  you  want  an 
expert  opinion  of  the  prospects  for  putting  your  product  permanently  on  the  map  in 
Chicago,  write  to 


The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered) 

Member  Audit  Bureau  of  Circulations 
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Eastern  Advertising  Office:  251  Fifth  Avenue,  New  York  City 
Pacific  Coast  Advertising  Office:  742  Market  Street,  San  Francisco 
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AD  MEN  WORKING  TO  PERFECT  A  BIG  IDEA 

OfficiaL  of  the  A.  A.  C.  W.  See  in  It  a  Most  Valuable  Promotion  of  the 
Cause  of  Advertising — Committee  Appointed  to  Figure  Out 
the  Details — Some  Convention  Notes. 


Tlio  biff  of  the  Chicago  adver- 

tiniiig  eonveiitioii  of  advertising  inter¬ 
ests.  viewed  in  connection  w'ith  the  de- 
I>iirtnien(al8  whicli  were  prolific  of  many 
■;ood  ideas,  originated  in  the  brain  of  a 
brilliant  Chicago  newspaper  man,  a  great 
editor,  a  man  whose  modesty  is  about 
e<|nal  to  his  sterling  worth.  As  part 
of  the  day’s  routine  he  passed  the  idea 
along  to  the  Executive  Committee  “in 
the  interest  of  the  good  of  all,”  and  for 
the  good  of  “the  cause  of  more  and  bet¬ 
ter  advertising.” 

It  is  said  that  this  idea  and  consid¬ 
eration  of  a  plan  to  “put  it  over”  occu¬ 
pied  practically  all  of  the  time  of  the 
executive  session  of  the  Executive  Com¬ 
mittee  on  Saturday  morning  when 
ller’oert  S.  Houston  called  his  official 
family  together  for  the  first  meeting  at 
breakfast  in  the  Presidential  Suite  of 
the  Annex  Hotel.  The  plan  received  the 
unanimous  approval  of  the  committee. 

\V.  C.  D’Arcy,  the  St.  Louis  advertising 
agent,  was  appointed  chairman  of  a  com¬ 
mittee  of  fifty  to  work  out  the  details. 

“The  object  of  the  campaign  will  be 
to  show  the  consumer  that  advertising 
pays,”  said  Mr.  D’Arcy.  “No  one  set 
of  men,  no  one  thing,  no  one  medium  of 
advertising  will  be  advertised.  Adver¬ 
tising  will  be  advertised.  The  .best  ex¬ 
perts  in  the  country  will  be  called  into 
consulation;  the  best  copy  that  can  be 
prepared  will  be  prepared;  the  ‘ads’ 
will  be  statistical  and  otherwise;  the 
names  of  the  biggest  men  in  the  country 
will  appear  on  them  and  will  be  a 
guarantee  of  their  truthfulness.” 

EPOCH  MAKING  FLAN. 

“The  plan  is  an  epoch  making  one  and 
will  do  more  for  the  cause  of  advertising 
than  can  be  imagined.”  It  is  understood 
that  the  plan  will  be  national  in  its 
scope. 

President  Houston’s  administration 
started  jn  with  a  “whoop.”  It  was  also 
decid^ed  to  finance  an  elaborate  exten¬ 
sion  movement  which  will  add  thousands 
to  the  membership  of  the  association  and 
will  reach  every  section  of  the  civilized 
world.  The  committee  named  to  con¬ 
duct  the  work  of  extension  is  composed 
of  Walter  B.  Cherry,  Syracuse;  Harry  S. 
Tipper,  New  York;  E.  T.  Meredith,  Des 
Moines;  together  with  President  Hous¬ 
ton  and  Secretary-Treasurer  General 
Manager  Florea. 

The  new  officers  of  the  organization 
and  members  of  the  Executive  Commit¬ 
tee  follow: 

NEW  OFFICEES. 

President,  Herbert  S.  Houston,  Double¬ 
day,  Page  &  Company,  New  York. 

Vice-president,  I^afayette  Young,  Jr., 
business  manager  of  the  Des  Moines 
(Iowa)  Capital. 

Secretary-treasurer  (general  manager). 
Park  S.  Florea.  Indianapolis,  Ind. 

Directors  (selected  by  national  com- 
mision),  Frank  A.  Black  of  Boston;  E.  T. 
Meredith  of  Des  Moines,  Iowa;  Wilson 
H.  Lee  of  New  Haven,  Conn.;  William  H. 
lugersoll  of  New  York;  William  H. 
Johns  of  New  York;  John  Clyde  Oswald 
of  New  York. 

Directors  (named  by  nominating 
board),  Walter  Barnes  Cherry  of  Syra- 
oise.  N.  Y.;  W.  C.  D’Arcy  of  St.  Ix>ui8; 
W.  W.  (inoud  of  Baltimore,  and  Frank 
Bowe  of  Toronto,  Canada. 


A.  M.  Briggs  and  A.  E.  Chamberlain, 
both  of  Chicago,  were  elected  in  1914  for 
two  years. 

The  thiee  new  officers  and  the  retiring 
president,  William  Womlhead  of  San 
Francisco,  publisher  of  Sunset  Magazine, 
automatically  became  members  of  the 
Executive  Committee. 


At  a  banquet  Friday  noon,  tendered 
.iOO  of  the  delegates  by  the  Chicago 
Telephone  Company,  communication  be¬ 
tween  the  roof  garden  of  Hotel  LaSalle 
and  the  Fair  grounds  in  San  Francisco 
was  established.  At  the  plate  of  each 
delegate  was  a  telephone  receiver  con¬ 
nected  transcontinentally.  Members  of 
the  club  listened  to  conversations  be¬ 
tween  officials  of  their  organization  in 
Chicago  and  officials  of  the  Panama- 
Pacific  Exposition  in  the  far  western 
city.  President  Houston  “joshed,” 
George  Hough  Perry,  Director  of  the  De¬ 
partment  of  Publicity  of  the  Panama- 
Pacific  Exposition,  on  his  free  publicity 


10  Cents  a  Copy. 


Chicago  covered  herself  with  glory  as 
host  of  the  visiting  advertising  men  and 
their  ladies.  A  fund  of  $30,000  was 
raised  for  entertainment,  of  which  the 
Chicago  newspapers  contributed  a  tidy 
sum. 

The  talk  of  the  closing  days  of  the 
convention  related  largely  to  the  partici¬ 
pation  of  the  newspaper  men  and  the 
election  of  Lafayette  Young,  Jr.,  busi¬ 
ness  manager  of  the  Des  Moines  capital, 
to  the  vice-presidency.  The  ballot  for 
vice-president  stoo<l  168  for  Thomasson 
and  36.5  for  Young. 
phii,adei.phia’8  bid  foe  convention. 

Before  Philadelphia  was  chosen  as  the 


PCMJR  RICHARD  CLUB  FLOAT  AND  SOME  OF  THE  MEMBERS  IN  THE  NIGHT  AD  PARADE  AT  CHICAGO 


Mr.  D’Arcy  and  Mr.  Cherry  were 
elected  for  two  year  terms,  the  others 
for  one  year. 

The  “peace  with  honor”  policy  of 
President  Wilson  received  the  indorse¬ 
ment  of  the  convention  in  a  set  of  reso¬ 
lutions  adopted  at  the  closing  session. 
The  resolutions  also  expressixl  appreci¬ 
ation  of  the  work  of  retiring  President 
William  Woodhead  of  San  Francisco, 
and  carried  the  thanks  of  the  delegates 
to  Chicago  for  the  city’s  hospitality. 

PASS  PEACE  EESOI.UTION. 

Part  of  the  resolutions  follow: 

‘‘Whereas,  In  the  land  of  peace  and 
the  city  of  brotherhood,  the  Associated 
Advertising  Clubs  of  the  World  has  en¬ 
joyed  the  largest,  the  most  resultful  and 
the  most  inspiring  convention  of  its 
history;  now,  therefore  be  it 

“Resolved,  That  we  extend  to  Wood- 
row  Wilson,  President  of  the  Unite<l 
States,  our  sincere  appreciation  of  his 
masterful  efforts  in  keeping  us  at  peace 
with  honor; 

“Resolved,  That  we  thank  from  the 
bottom  of  our  hearts  the  citizens  of 
Chicago  and  the  individuals  of  the  Chi¬ 
cago  Advertising  Association.  who, 
through  their  unbounded  hosjutality. 
have  brought  us  to  know  them  as 
brothers.” 


effort  and  Perry,  good  naturedly  justi¬ 
fied  his  course  and  pointed  with  pride 
to  his  great  record. 


REGL^TRATION  BREAKS  RECORDS 

Over  Four  Thousand  Paid  the  Fee,  Chi¬ 
cago  Leading  .All  Other  Cities. 

The  report  of  the  registration  com¬ 
mittee  showed  that  the  total  paid  regis¬ 
trations  were  4,193,  of  which  amount  the 
Chicago  Advertising  Association  regis¬ 
tered  al)Out  1.‘200  at  $2.50  per  member. 
This  was  the  first  time  in  the  history 
of  paid  registrations  that  the  eonven- 
tion  city  paid  to  register  its  members. 
The  complete  figures  were: 

Men  ontsldo  of  Chicago .  2,,M5 

Men  rcglatcrcd  b.v  Chicago  Adver- 

lialng  association  .  TO.'S 

Men  from  Chicago  registered  at 
general  headquarters  .  326 

Total  men  .  3.1^46 

Women  from  outside  of  Chicago. .  308 

Women  registered  h.v  Chicago  Ad- 

rertislng  association  .  240 

Women  registered  from  Chicago 

at  general  headquarters .  00 

Total  women  .  647 


next  convention  city,  Richard  A.  Foley, 
the  Philadelphia  advertising  agent,  ex¬ 
tended  a  cordial  invitation.  He  said: 

■■Ever.v  advertising  man  knows  that 
a  prodnet  made  right  la  half  sold  be¬ 
fore  It  Is  advertised,  and  for  that  rea¬ 
son  I  am  not  going  to  give  yon  any 
spellbinding  about  Philadelphia.  In 
1016  we  belteye  that  Philadelphia  will 
help  the  Associated  Advertising  Clubs  of 
the  World  to  establish  themselves  upon 
a  Ormer  foundation  than  ever  before. 

First,  in  effect.  It  will  be  given  Its  uni¬ 
versity  degree,  for,  for  the  first  time  In 
the  history  of  similar  movements  the 
great  University  of  Pennsylvania,  which 
was  virtually  founded  by  Ben  Franklin, 
gives  Its  offleial  recognition  and  sanc¬ 
tion  of  the  movement  ns  is  shown  in  a 
letter  to  Mr.  Piirliln.  president  of  the 
“Poor  Kiehard  Club.”  offering  the  uni¬ 
versity  buildings  for  the  meetings  of  the 
convention  and  Its  subdivisions. 

“The  Shrlners  offer  you  a  battery  of 
.'itki  automobile  ears  for  your  use.  and 
If  you  come  you  will  have  the  use  of 
them,  and  we  won't  ask  yon  to  use 
jitneys,  either,  though  the  liOrd  knows 
we  have  them  to  spare. 

"You  who, come  to  Philadelphia  will 
have  an  experience  which  very  few  have 
had.  We  hope  to  hold  one  large  meet¬ 
ing  out  In  the  open  air  over  the  At¬ 
lantic  Ocean.  We  hop#  to  hold  It  on 
one  of  the  great  piers  In  Atlantic  City. 

“Now,  1  want  to  tell  you  to  get  all 
the  sleep  you  can  before  you  come  to 
Philadelphia.  We  are  going  to  prove 

(Continued  on  page  92.)  1 
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BOSTON  NEWS  NOTES 

American  Scores  a  Beat  in  Dana  Case — 

Globe  Now  Uses  Special  Dispatch  Line 

— Pilgrims  Get  a  Hearty  Welcome 

Home— When  the  Transcript  Did  Itself 

Proud — Shea  With  Wilson  at  Cornish. 

(Special  Correspondence.) 

Boston,  June  29. — The  Boston  Ameri¬ 
can  scored  a  beat  Sunday  morning  wlieii 
it  printed  a  story  to  the  effect  that  Mrs. 
Jessie  Holliday  Dana,  the  late  wife  of 
Edmund  Trowbridge  Dana,  was  an  in¬ 
mate  of  the  Butler  Hospital  for  the  In- 
eaiie  three  weeks  before  she  committed 
suicide  in  the  surf  at  Nantucket  Island. 
It  is  said  that  Bert  Ford,  one  of  the 
American’s  star  reporters,  dug  up  this 
story,  which  was  featured  on  the  first 
page  and  continued  to  a  second  page  to 
the  tune  of  about  two  and  one-half  col¬ 
umns. 

The  baseball  contest  of  the  Boston 
American  is  attracting  much  attention. 
Already  many  names  have  l)een  entered 
and  the  voting  is  lively’.  When  the  con¬ 
test  is  decided  twenty-five  of  the  leaders 
will  be  sent  to  the  world’s  series  baseball 
games  without  cost  to  themselves. 

The  Boston  Glolje  has  adopted  a  new 
plan  for  calling  attention  to  special  mat¬ 
ter,  or  dispatches,  appearing  in  its  col¬ 
umns.  Instead  of  following  out  the  time- 
honored  custom  of  signing  stories  the 
Globe  now  puts  over  the  date  line  “(Spe¬ 
cial  Dispatch  to  the  Globe).”  This  is  set 
in  black-face  type.  But  the  Glol)e,  like 
the  Post,  American,  Journal  and  Herald, 
also  signs  some  of  the  special  stories. 

“The  Neutrality  of  the  United  States” 
is  a  special  article  that  has  lieen  widely 
advertised  to  appear  in  the  GIoIk*.  It  is 
by  Janies  Morgan,  who  is  a  frequent 
Globe  contributor. 

THE  KEBUILDINO  OF  SALEM. 

Several  stories  of  the  upbuilding  of 
Salem  have  appeared  in  the  Boston  news¬ 
papers  during  the  past  few  days.  It  was 
about  a  year  ago  that  Salem  was  fire 
swept.  Since  that  time  there  has  been  a 
great  amount  of  rebuilding.  One  of  the 
largest  districts  destroyed  has  been  al¬ 
most  entirely  rebuilt,  and  in  a  much  more 
substantial  manner  than  at  first.  The 
Post  and  the  Globe  have  had  notably 
good  stories  of  the  rebuilding,  giving 
many  facts  and  figures  and  large  photo¬ 
graphs  showing  the  districts  “before  and 
after  ” 

Some  days  ago  the  Post  apjieared  with 
an  exclusive  story  of  wasteful  contracts 
made  by  the  old  Board  of  Dock  Commis¬ 
sioners.  The  Posts  containing  this  lieat 
did  not  appear  on  the  streets  until  4 
a.  m.,  but  the  afternoon  papers  got  busy 
with  a  rush.  For  several  days  the  story 
was  on.  many  facts  in  regard  to  con¬ 
tracts  for  the  construclion  of  Common¬ 
wealth  Pier  being  brought  to  light. 

The  Boston  press  is  giving  large  space 
to  the  convention  of  Zionists,  now  in  ses¬ 
sion  in  this  city.  The  editorial  comments 
are  also  flattering  to  the  Zionists. 

The  Pilgrims  were  received  with  open 
arms  on  their  return  from  the  big  C'hi- 
cago  convention  Saturday.  Monday  noon 
at  the  “Eight  Bells”  meeting  in  the  Pil¬ 
grim  Publicity  Headquarters  President 
Gallup,  George  C!oleman  and  Carrol 
Swan  talked  of  the  trip  to  the  West  that 
had  l)een  so  successful  and  helpful.  It 
was  the  general  opinion  of  the  Pilgrims 
that  the  convention  had  been  the  Irest 
ever. 

The  newspapers  are  carrying,  as  a  rule, 
good  space  on  vacation  and  recreation  re¬ 
sorts.  The  l)eache8  are  being  brought 
into  the  public  eye  through  the  medium 
of  the  press,  and  the  outside  resorts  are 
taking  a  good  amount  of  space. 

HARVARD  IS  FEATURED. 

Harvard  always  gets  a  good  amount  of 
attention  in  all  the  Boston  papers,  but 
when  it  comes  to  doing  the  job  up  brown 
in  this  particular  matter  hats  are  taken 
off  to  the  Transcript.  The  Transcript, 
true  to  its  blue  blood  affiliations,  had  col¬ 
umns  and  columns  of  space  on  the  events 
of  the  day  at  Harvard,  the  class  reunions, 
class  dinners  and  other  affairs.  It  is  said 
that  some  of  the  Back  Bay  crowd  got 
quite  a  shock  when  Courtenay  Guild, 
speaking  before  a  temperance  organiza¬ 
tion  Sunday,  made  the  statement  that 


“Drink  is  a  Harvard  Ally.”  Mr.  Guild 
then  called  attention  to  what  he  said  was 
a  fact  that  Harvard  men  spent  at  least 
$3,tXK)  for  wine  for  their  class  dinners. 

So  far  as  is  known,  David  Shea,  usu¬ 
ally  Federal  building  man  for  the  Post, 
is  the  only  Boston  rejmrter  who  is  with 
President  Wilson  at  Cornish.  Mr.  Shea 
is  an  old-timer  at  this  sort  of  thing,  how¬ 
ever,  for  he  covered  President  Taft  when 
the  summer  capitol  was  located  at  Bev¬ 
erly,  Mass. 

MR.  HEARST  A  PRIZE  WINNER 

Wonderful  Color  Press  Much  .Admired  at 
Panama  Exposition. 

William  R.  Hearst  has  recently  been 
awarded  the  grand  prize  at  the  San 
Francisco  Exposition  for  the  finest  ex¬ 
hibit  in  Group  29  of  the  Department  of 
Liberal  Arts,  which  covered  typographi¬ 
cal  equipment,  processes  and  products. 

The  color  press  which  won  the  grand 
prize  is  known  as  the  Pancoast  universal 
unit  press,  and  was  built  under  patents 
alx)ut  to  be  issued  to  George  E.  Pan¬ 
coast,  mechanical  superintendent  of  the 
Hearst  publications. 

From  the  day  it  was  installed  and  the 
exliibit  o|)ened  to  the  public,  the  Hearst 
color  press  has  l)een  among  the  chief 
attractions  at  the  exposition,  not  alone 
among  laymen,  but  among  engineers 
and  printers  who  understand  the  wonder¬ 
ful  mechanism  of  the  press. 

It  has  been  doing  actual  printing  in¬ 
stead  of  merely  make-believe. .  The  color, 
editorial  and  City  Life  sections  of  the 
San  Francisco  Sunday  Examiner  are 
printed  by  this  press  at  the  Palace  of 
Machinery  five  days  in  the  week. 

It  is  the  first  real  unit  press.  Each 
printing  element  is  an  exact  duplicate 
of  the  other.  Each  may  1)€  operated  in¬ 
dependently  and  any  of  the  printing  ele¬ 
ments  may  be  reversed  in  a  few  seconds 
and  driven  in  the  opposite  direction.  The 
run  thus  may  l)e  shifted  from  black  to 
color  in  a  few  minutes. 

If  necessary,  the  press  will  actually 
print  twelve  colors  on  the  side  of  a  web 
of  paper  or  six  colors  each  on  two  sides 
of  one  web  of  paper.  Any  combination 
l)etween  two  extremes  mav  be  printed. 

The  weight  of  the  press  is  140  tons,  its 
length  4ft  feet,  its  height  12  feet  2 
inches  and  its  breadth  9  feet. 

A  gold  medal  was  also  awarded  Mr. 
Hearst  for  the  educational  exhibit  of 
color  printing  processes  shown  in  the 
booth  adjoining  the  great  press.  The 
latter  award  came  under  Group  .V).  De¬ 
partment  of  Liberal  .Arts,  which  includes 
l)ooks  and  publications. 


TIMES  TO  INCREASE  EQUIPMENT 

Gives  Orders  to  Hoe  and  Scott  Compa¬ 
nies  for  Four  New  Machines 

To  meet  the  rapid  growth  of  its  cir¬ 
culation.  which  now  exceeds  .300.000 
copies  daily  as  well  as  Sunday,  the  New 
A'ork  Times  has  contracte<l  with  R.  Hoe 
&  rompany  for  two  of  its  latest  tyi)e, 
high-speed,  sextuple  presses  and  with  the 
Walter  Scott  Company,  of  Plainfield,  N. 
.1..  for  two  perfecting  offset  machines 
with  folders.  It  has  also  contracted  for 
additional  rotogravure  presses.  The  new 
machines  will  cost  .$1.50,000.  With  the 
additions  the  pressroom  of  the  Times 
will  contain  ten  sextuple  presses  with  a 
ca])acity  of  .300.000  24-page  papers  per 
hour,  two  half -ton  pictorial  presses,  five 
rotogravure  jiresses  and  two  offset 
presses,  making  19  presses  in  all.  which  it 
is  claimed  will  l)e  the  greatest  battery  of 
presses  in  any  newspaper  building  in  the 
United  States. 

The  contract  with  Scott  &  Company 
is  very  interesting  and  a  revolutionary 
step.  Offset  printing  has.  in  the  past, 
l)een  confined  to  commercial  work,  and 
very  little  perfecting  offset  printing  has 
l)een  done.  The  New  York  Times  was 
the  first  in  New  A’ork  to  take  up  roto¬ 
gravure  printing  for  newspapers,  and  it 
is  quite  in  keeping  with  the  progressive 
jtolicy  of  that  newspaper  to  make  the 
first  attempt  to  ])rint  a  section  by  the 
offset  process. 

These  presses  will.  undoubte<lly,  be 
watched  most  careftilly  by  the  newspajier 
publishers  of  the  world. 


QUIET  DAYS  IN  CANADA 

Not  Much  Improvement  in  .Advertising 
Situation — Important  Agency  Change 
in  Montreal — Press  .Association  Con¬ 
vention  Arrangements  —  Journalist 
Gives  Maxim  Gun  to  Militia. 

(Special  Correspondence.) 
Toronto,  June  28. — Business  condi¬ 
tions  throughout  Canada  continue  very 
quiet  and  there  is  little  improvement  to 
be  noted  in  the  advertising  situation. 
Practically  no  new  business  of  any  im- 
IM>rtance  is  coming  from  the  agencies. 
Newspaper  circnlation  keeps  up  well  and, 
generally  8i)eaking,  local  advertising  is 
fairly  strong,  but  the  outlook  is  not  be¬ 
coming  much  brighter. 

W.  B.  Somerset,  who  has  for  many 
years  been  in  charge  of  the  Toronto  office 
of  the  A.  McKim,  Limited,  advertising 
agency,  has  gone  to  the  head  office  in 
Montreal  to  associate  himself  more  close¬ 
ly  with  President  McKim.  His  place  in 
Toronto  has  been  taken  by  C.  T.  Pearce, 
late  advertising  manager  of  the  Toronto 
News  It  is  rumored  that  these  changes 
portend  the  eventual  withdrawal  of  Mr. 
McKim  from  the  presidency  of  the  com¬ 
pany.  Mr.  McKim  is  the  dean  of  Can¬ 
adian  advertising  agents  and  is  reputed 
to  have  amassed  quite  a  fortune. 

The  affairs  of  the  Canadian  Press  As- 
so<-iation  have  been  most  satisfactorily 
adjusted  by  the  appointment  of  an  as¬ 
sistant  manager  to  relieve  Mr.  Imrie  of 
the  burden  of  office  management.  The 
selection  of  a  man  fell  on  A.  It.  Alloway, 
editor  of  the  Canadian  I’rinter  and  Pub¬ 
lisher,  and  he  is  now  installed  in  office. 
Mr.  Imrie,  who  is  siiending  the  summer 
at  Fergus,  is  in  daily  touch  with  Mr. 
.Alloway  by  mail  and  telephone  and  is 
actually  supervising  all  the  work  that  is 
passing  through  the  office.  His  health  is 
reported  to  be  steadily  improving. 

PRESS  ASSOCIATON  CONVENTION 

Arrangements  for  the  holding  of  the 
annual  meeting  of  the  Canadian  Press 
.Association  on  September  2  and  3  in 
Toronto  are  progressing  nicely. 

Dean  Talcott  Williams,  of  the  Pulitzer 
School  of  Journalism,  Columbia  Univer¬ 
sity,  will  deliver  an  address.  E.  K. 
Whiting,  manager  of  the  Journal-Chron¬ 
icle,  Dwatanna,  Minn.,  is  also  expected. 
The  meeting  of  the  association  will  be 
preceded  on  September  1  by  the  annual 
meeting  of  the  Canadian  Press,  Limited, 
the  Canadian  associated  news  agency,  of 
which  most  of  the  daily  newspapers  of  the 
C.  P.  A.  are  members. 

In  connection  with  the  enforcement  of 
the  new  Ontario  Workmen’s  Compensa¬ 
tion  .Act,  which  rescRibles  the  acts  in 
force  in  Washington  and  Ohio,  an  acci¬ 
dent  prevention  association  has  recently 
been  formed  among  the  printers  and  pub¬ 
lishers  of  the  province.  There  are  two 
newspapermen  on  the  Board  of  Directors 
— II.  B.  Donly,  Simcoe  Reformer,  presi¬ 
dent  of  the  C.  P.  A.,  and  N.  T.  Bowman, 
manager  of  the  Toronto  Evening  Tele¬ 
gram.  The  Safety  Association  is  to  be 
financed  out  of  the  moneys  paid  by  the 
printers  into  the  general  accident  fund, 
and  by  preventing  accidents,  it  is  hoped  it 
will  tend  to  reduce  the  rate  of  insurance 
in  the  printing  class. 

John  Munroe,  who  recently  resigned  as 
publicity  manager  of  the  National  Ex¬ 
hibition  Association,  has  been  succeeded 
by  Joseph  Hay,  of  the  News  staff,  a  local 
newspajierman  of  considerable  experience. 

J.  F.  MacKay,  managing  director  of  the 
Globe,  went  to  Chicago  this  week  to  at¬ 
tend  the  convention  of  the  .Ad  Club  and 
to  arrange  for  the  purchase  of  the  new 
press,  authorized  last  week  at  the  an¬ 
nual  meeting  of  the  Globe  share  holders. 
A.  F.  Rutter,  a  director  of  the  company, 
went  with  Mr.  MacKay. 

The  degree  of  LL.  D.  was  conferred 
by  Oberlin  College  on  Dr.  J.  A.  Mac¬ 
donald.  editor  of  the  Globe,  last  week,  in 
recognition  of  his  services  on  behalf  of 
international  peace. 

J.  E.  Middleton,  an  editorial  writer  on 
the  Evening  News,  went  to  Washington 
to  cover  the  crisis  there  following  the 
receipt  of  Germany’s  reply  to  the  first 
United  States  note. 

John  Maclaren,  who  went  to  Europe 


with  the  first  Caandian  contingent,  as 
correspondent  for  the  Toronto  World, 
and  who  recently  returned  home,  has  left 
the  World  and  joined  the  editorial  staff 
of  the  Gagnier  trade  newspapers.  He 
succeeds  Allan  McGiffin,  a  well-known 
local  journalist,  who  has  joined  the  third 
oversea  contingent  and  is  now  in  training 
at  Niagara. 

Benjamin  Deacon,  managing  editor  of 
Beck’s  Weekly,  Montreal,  has  followed 
-ir.  Beck  to  the  Winnipeg  Telegram, 
where  he  will  hold  an  important  position 
on  the  editorial  staff.  Mr.  Deacon  was 
formerly  financial  editor  of  the  Montreal 
Herald  and  was  later  connected  with 
the  Financial  Times.  Beck’s  Weekly  is 
still  being  published,  under  the  finacial 
wing  of  D.  Lome  McGibbon,  a  Montreal 
capitalist. 

Victor  Ross,  financial  editor  of  the 
Globe,  has  had  a  long  chapter  of  acci¬ 
dents,  beginning  with  a  serious  injury 
experienced  in  a  motor  wreck.  Recently 
he  tripped  and  fell,  had  a  severe  shaking- 
up  and  is  still  confined  to  his  home. 

H.  B.  McKinnon,  editor  of  the  Globe’s 
agricultural  page,  has  accepted  a  com¬ 
mission  as  lieutenant  in  the  Army  Serv¬ 
ice  Corps,  and  is  now  at  the  Valcartier 
Camp.  He  has  been  succeeded  by  Gor¬ 
don  L.  Smith,  son  of  W.  L.  Smith, .  for 
many  years  editor  of  the  Weekly  Sun. 

•A.  R.  Coffin,  manager  of  the  Daily 
News.  Truro,  N.  S.,  has  presented  to  the 
Department  of  Militia  and  Defence  a 
Maxim  quick-firing  machine  gun,  costing 
$500.  Mr.  Coffin  has  taken  this  way  of 
serving  his  country,  realizing  that  his 
business  interests  would  not  allow  him  to 
volunteer  at  present. 

The  Montreal  Standard  has  moved 
into  new  offices  at  144  St.  James  street. 
On  the  occasion  of  opening  the  new 
premises,  nearly  50,000  fine  engravings 
of  the  Canadian  regiments  now  at  the 
front  were  given  away.  W.  A.  C. 

VANCOUVER’S  NEW  DAILY 

It  Will  Be  Called  the  Globe  and  F.  C. 

Doig  Will  Be  Managing  Editor 

Vancouver,  B.  C.,  soon  will  have  a  new 
evening  daily  to  be  called  The  Globe. 
Frank  C.  Doig,  a  well-known  Seattle  and 
Vancouver  newspaper  man,  will  be  the 
managing  editor.  The  new  publication 
will  be  established  by  L.  D.  Taylor, 
mayor  of  Vancouver.  A  Hoe  sextuple 
press,  stereotyping  outfit  and  autoplate 
have  already  been  installed  in  quarters 
leased  in  the  World  building.  The  Globe 
will  have  the  leased  wire  service  of  the 
United  Press  and  other  special  features. 
It  is  expected  publication  will  start  in  a 
few  weeks,  as  soon  as  the  entire  plant 
can  be  assembled. 

Mr.  Doig,  since  coming  to  the  coast 
thirteen  years  ago,  has  occupied  execu¬ 
tive  positions  on  the  Vancouver  (B.  C.) 
Province,  Seattle  Times,  Bellingham 
American-Reveille,  Seattle  Post-Intelli¬ 
gencer  and  Tacoma  Times.  At  present 
he  is  editor  and  publisher  of  the  Trade 
Register  at  Seattle. 

S.  S.  McClure  in  St.  Louis 

According  to  a  report  from  St.  Louis, 
S.  S.  McClure,  who  has  just  taken  pos¬ 
session  of  the  New  York  Evening  Mail, 
is  considering  the  project  of  acquiring  a 
paper  in  St.  Louis.  Mr.  McClure  was  in 
St.  Louis  recently  to  look  the  situation 
over,  and  on  being  interviewed  said:  “I 
like  St.  Louis,  and  should  like  to  pur¬ 
chase  a  newspaper  in  this  city,  I  had 
a  conference  recently  with  Thomas  D. 
Lawson  in  regard  to  financing  my  news¬ 
paper  plan.” 

Berlin  Lokal  Anzeiger's  Extra 

We  are  indebted  to  Roy  Howard,  of 
the  United  Press  Association,  for  a  copy 
of  the  Berliner  Ixikal  Anzeiger’s  extra 
dated  June  3,  announcing  the  fall  of 
Przemysl.  It  consists  of  a  single  sheet, 
12  X  18Vz  in.,  printed  on  one  side,  in  bul¬ 
letin  form.  It  is  the  custom  of  the  An- 
zieger  to  print  these  bulletin  sheets  as 
extras  whenever  the  news  warrants  it. 
When  the  regular  issue  of  the  paper  ap¬ 
pears  at  the  regular  time  it  contains  full 
information  on  the  subject  referred  to 
in  the  bulletin. 
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DELEGATES  AND  GUESTS  AT  THE  INTERNATIONAL  CIRCULATION  MANAGERS'  CONVENTION,  MURRAY  BAY 

1,  IVesi.lfnt  J.  N.  Chevrier;  2,  1st  Vice-President  1.  M.  Schmid;  3,  2nd  Vice-President  I.  V.  Sears;  4  Secretary-Treasurer  J.  R.  Taylor;  5  Retiring  President  A  E.  MacKinnon, 
Vice-President  Hamilton  Corporation,  New  York  Cftv;  7,  Directors,  D.  B.  O.  Rose;  8,  Roy  Hatton;  10,  W  L.  Argue;  9  J.  M.  Mathews;  11,  Harold  Hough;  12.  J.  R.  Henderson;  13,  James 
McKernan;  6,  Editor  Official  Bulletin  S.  D.  Long;  U,  E.  A.  .Schole;  15,  W.  J.  Darby;  16,  Geo.  H.  Reynolds:  17,  Wm.  Simpson;  18,  L.  S.  Dobson;  19,  h.  F.  Hoard;  20,  J.  A.  Savadel; 

21,  Edward  Cans;  22,  J.  L.  Farley;  23,  M.  D.  Treble. 


CIRCLLATION  MEN  DISCUSS  MANY  TOPICS 

Lct-tojjether  Spirit  Pervades  the  I,  C.  M.  A.  Sessions  Held  at  Murray 
Bay — President  MacKinnon  Is  Presented  a  Handsome  Gavel 
— Some  of  the  Papers  Read — Best  Circulation  Plans. 


'i'lio  imtstaiidiiig  features  of  tlie  .'5eveii- 
teeiiili  Annual  Conveiilion  of  the  Inter¬ 
national  (’irenlatioii  Managers’  Associa¬ 
tion.  lield  last  week  at  Maiiinr  Uielielien, 
Murray  Hay,  P.  Q.,  and  on  board  ship 
in  the  fnr-fanicd  lower  St.  Lawrence  and 
Saguenay  Uivcr  country,  and  briefly  re¬ 
ported  in  Tick  Editou  and  PuBLisitEit 
June  2t>,  were  the  presentation  of  a  gavel 
to  retiring  President  A.  E.  MacKinnon, 
a  comprehensive  description  of  the  wel¬ 
fare  work  of  the  Grand  Rapids  Press,  by 
Hiisiness  Manager  .Joseph  R.  Taylor,  long 
secretary  and  treasurer  of  the  association, 
and  the  adoption  of  an  important  amend¬ 
ment  to  the  constitution  and  by-laws  of 
the  association. 

The  entertainment  provided  by  the 
president  in  collaboration  with  the  pas¬ 
senger  officials  of  the  Canadian  steamboat 
and  railroad  lines,  and  local  members  at 
.Montreal  and  Quebec,  were  altogether 
adecpinte,  and  the  points  of  historical  in¬ 
terest  visited  will  long  Ik*  remembered. 
“r.ET  t(h:ethkr.” 

I'Ih'  keynote  of  tlie  convention  was  “(Jet 
togetlier,”  and  tliis  tlie  boys  certainly  did. 
ami  perliaps  more  successfully  than  at 
any  previous  convention,  first  liecnnse  llie 
nnmliers  iiermitted  more  “heart-to-heart 
talks”  and.  secondly,  because  the  repre¬ 
sentatives  of  tlie  so-called  big  papers  were 
as  gracious  to  fellow-memtiers  as  the 
smaller  imtier  representatives  were  ag¬ 
gressive. 

William  Simpson,  tmsiness  manager 
Philadelphia  Bnlletiii,  was  a  guest  of  the 
association  and  witli  .Tames  McKernan. 
'•irciilation  manager  New  York  World, 
and  A.  E.  Mac  Kinnon,  vii-e-prosident  of 
•  he  Hamilton  Corporation,  was  always 
tlie  center  of  interest. 

<  irenlafion  in  all  its  pliases  was  dis- 
I'lissed  early  and  late,  in  convention,  at 
meals,  on  deck  and  until  the  wee  sum’ 
hours  of  the  morning. 

H.  H.  (J.  Rose,  of  Hie  Ismisville  Post, 
was  tile  first  to  address  the  convention. 
Ill  well  cliu.sen  phrases  .Mr.  Rose  pre¬ 


sented  to  President  MacKinnon  a  lieiinli- 
fill  gavel,  made  of  natural  wood  cut  on 
tlie  farm  wliere  Aliraliam  Lincoln  was 
liorn,  and  situated  but  a  few  miles  from 
Mr.  Rose’s  home.  Mr.  Rose  explained 
that  the  gavel  would  remain  the  personal 
property  of  Mk  MacKinnon. 

In  accepting  it  the  president  assured 
the  donor  and  the  delegates  that  the  gavel 
should  ever  stand  as  a  tangible  evidence 
that  he  had  received  the  highest  honor  in 
the  gift  of  the  association. 

Mr.  Rose,  a  former  president  of  the 
association,  then  read  a  paper  entitled 
“What  Has  This  Organization  .Accom¬ 
plished  for  the  Publishers?” 

A.  B.  C.  REPORTS. 

J.  M.  Schmid,  of  the  Indianaixilis 
News,  read  some  correspondence  with  the 
.\udit  Hnretiu  of  Circulations  dealing 
with  the  question  whether  or  not  the  oir- 
ciilation  manager  should  sign  the  circula¬ 
tion  reports  and  not  the  publisher.  Mr. 
Schmid  urged  that  both  circulation  man¬ 
ager  and  pnhlisher  should  sign  the  re¬ 
ports.  and  the  director  of  the  bureau  had 
agreed  that  in  the  future  all  reports 
should  he  drawn  that  way. 

'i’he  convention  voted  its  thanks  to  .Mr. 
Schmid,  and  he  and  Iris  committee  wliicli 
had  so  ably  represented  the  I.  C.  ^f.  .\. 
in  its  dealings  with  the  A.  H.  C..  was 
continued  for  another  year. 

.T.  R.  Henderson,  of  the  Montreal  Ga¬ 
zette.  presided  at  the  gathering  of  men 
who  represented  morning  papers  in  cities 
of  less  than  100,000  population,  and  J. 
Kaviinaiigli,*  of  the  Dayton  (Ohio)  Nows, 
took  charge  of  the  round  table  of  evening 
pnpi'rs  in  cities  of  tlie  same  size. 

I.  U.  Sears,  chairman  of  tlie  General 
Welfare  Committee,  reported  llmt  tlie 
eon  iiiilte*  had  found  jHisilioiis  ttiis  past 
year  for  seven  iiieiiihers. 

.\  letter  from  .T.  W.  Hrowii,  pulilislier 
of  TtiK  Eiiitur  ANti  Prill, istiER.  wns  rend 
liv  I  tie  secretary.  In  it  valuable  eo- 
oiieration  was  tendered  the  Welfare  Com¬ 
mittee.  Mf-  SfNSrs  moved  that  tlie  tiinnks 


of  tlie  association  lie  extended  to  The 
Editor  and  Pl’dlisiiek  for  splendid  as- 
sislanee  rendered  in  tlie  work.  Tlie  mo¬ 
tion  was  carried. 

“What  Is  the  Itest  Feature;  Idea,  Pre¬ 
mium  or  Contest?”  elicited  a  goiMi  deal 
of  discussion.  Tlie  iiresident  polled  the 
conveiilion,  calling  on  every  memher  to 
slate  llie  plan  he  liad  found  most  resiilt- 
fiil  (luring  tlie  iiast  year.  A  large  ma¬ 
jority  of  tlie  delegates  were  strongly  of 
the  opinion  tliat  best  results  can  be  se¬ 
cured  liy  enlisting  tlie  interest  of  carrier 
hoys.  Sir.  McKernan,  of  the  New  York 
World,  niaiiitained,  liowever,  that  he  had 
found  the  .following  features  profitalile 
in  his  experience. 

1st.  The  story-a-week  feature.  An 
installment  each  (lay.  Complete  story  in 
six  issues. 

2nd.  Special  articles  written  by  well- 
known  authors. 

3rd.  Special  distribution  of  merchan¬ 
dise  for  purpose  of  introducing  .same  to 
the  New  York  market  through  a  small 
coupon  in  the  Sunday  World,  good  at 
lirancli  ofTiees  for  the  commodity  adver¬ 
tised. 

OB.SERVATION  CAR. 

.According  to  President  MacKinnon  an 
“(iliservalioii  car”  had  tieen  put  at  tlie 
(lel(‘gfifes’  disposal  for  the  trip  to  the 
pulp  mill.  Those  who  were  not  aeeus- 
tonied  to  the  ways  of  Canadian  out-of-the- 
way  railroads  were  therefore  not  a  little 
asloiiislied  wlien  tliey  saw  Hint  “ohserva- 
lioii  car.”  It  was  a  very  commodious 
flat  car  witli  some  elegant  wooden  benches 
placed  thereon  in  artistic  simplicity. 
Once  eii  route,  liowever.  it  was  discovered 
tiint  a  better  car  for  seeing  scenery  along 
tlie  read  could  not  have  been  provided,  ns 
it  had  neither  top  or  sides.  .Arriving  at 
the  pulp  mill  the  delegates  examined  witli 
great  interest  the  higli  dam  for  water 
Iiower  and  tlie  inaehinery  for  peeling, 
grinding,  drying,  etc.  To  many  this  was 
the  first  view  of  a  pulp  mill  in  action, 
and  it  was  voted  most  instructive. 

Tliat  evening  in  Hie  great  hall  room  of 
llie  Manoir  Iticlielieii  llie  delegates  and 
their  guests  enjoyed  a  moving  ])i('tnre  trip 
throiigli  Hie  Canadian  Nortliwest,  through 
the  courtesy  of  Mr.  Schnell,  general  pas¬ 
senger  agent  of  the  Canadian  T’ncific 
Railroad. 


WEIINEHIIAV  MOR.MNO  SES-SIONi 

Tlie  Wednesday  morning  session  was 
given  over  largely  to  a  discussion  of  tlie 
circulation  lilaiiks  or  forms  submitted  by 
tlie  A.  It.  C.  Many  prominent  ciroulators 
were  strongly  of  Hie  opinion  that  the  in¬ 
formation  vouclisaf(*(I  to  Hie  government 
in  semi-annual  reports  wns  complete 
eiioiigii.  Others  thought  it  wise  to  supply 
all  data  required  even  though  all  of  the 
forms  seemed  to  have  been  prepared  in 
the  interest  of  the  advertiser  and  not  on 
Hie  give-and-take  basis.  No  definite  solu¬ 
tion  of  tlie  problem  was  reached,  and 
the  committee  on  the  A.  R.  C.  was  direct¬ 
ed  to  look  into  the  matter  further. 

Two  interesting  papers  were  read,  one 
by  E.  S.  Dobson,  promotion  manager  of 
the  Detroit  News,  on  “AVhat  Methods 
May  Be  Taken  to  Eliminate  the  Cost  of 
Sunday  Stuffing?”  and  the  other  by  W,  J, 

Darby,  of  the  Toronto  Mail  and  Ex¬ 
press,  on  “Should  a  Newspaper  Main¬ 
tain  a  $3  Subscription  Rate  for  a  One 
Cent  Daily  Rather  Than  a  $4  Subscrip¬ 
tion  Rate?” 

A  great  deal  of  discussion  followed  the 
paper  of  J.  M.  Schmid,  of  the  Indian¬ 
apolis  News  on  “Keeping  Subscription 
Records;  How  We  Do  It.” 

NEWSnOVs’  WELFARE. 

Then,  for  a  while,  the  subject  of  cir¬ 
culation  was  dropped,  while  welfare  work 
among  newsboys  was  discussed.  Secre¬ 
tary  J.  R.  'Jaylor  spoke  at  some  length 
on  the  subject  and  (iiscussed  the  various 
influences  which  have  so  great  an  effect 
iiiion  tlie  boys  and  that  tend  to  demoralize 
tliem.  such  ns  unclean  homes,  bad  asso-  I 

ciates  and  cigarette  smoking  among  older 
employees,  etc.  Mr.  Taylor  is  a  real 
friend  of  the  newsies,  and  that  faet  was 
apparent  all  through  his  remarks. 

.After  him  came  L.  Jj.  Ricketts,  of  the 
Des  Moines  Capital,  who  took  up  the 
story  where  Mr.  Taylor  left  off.  He 
spoke  of  the  T>es  Moines  Boys’  Club  of 
tiiree  liundred  members,  which  is  affili- 
.Tted  witli  llie  Woman’s  Club.  Educa¬ 
tional  cliissos  are  provided  for  the  boys 
iimT  otlier  nrrangeiiionts  for  their  uplift¬ 
ing  are  in  force.  Mr.  McKernan  spoke 
of  tlie  great  interest  in  the  Newsboys’  ' 

Home  Club  in  New  York. 

It  was  finally  decided  to  appoint  a 
committee  of  five  to  he  called  the  AA  clfaro 
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('otuniittee,  wbusc  duties  it  shall  be  to 
further  the  interests  of  the  newsboy  in 
every  way.  The  following  committee 
was  named:  J.  It.  Taylor,  chairman;  S. 

S.  Iticketts,  1>.  B.  (i.  Itose,  S.  1).  Long 
and  J.  M.  Schmid.  Thereafter  the  dele¬ 
gates  were  so  proud  of  themselves  that 
they  adjourmnl  to  have  their  pictures 
taken  in  a  group. 

I’liwearied  and  still  a-thirst  for  more 
circulation  talk  they  were  back  at  it  be¬ 
fore  three  o'ciwk  the  same  afternoon,  and 
had  presented  to  them  the  following 
papers : 

STILL  MORK  OF  IT. 

“One  Cent  Newspapers.  Is  One  Cent 
KnoughV  What  Hoes  the  Future  on  This 
Subject  Kevetil?"  By  M.  I.evy,  of  the 
Cincinnati  Post,  read  by  F.  I*.  Beddew. 

“What  Is  the  Best  Way  to  Secure 
Paid-in  Advance  Subscoptions,  Sent 
Through  the  United  States  Mail?”  By 
E.  It.  Sterbenz,  of  the  St.  I^ouis  Repub¬ 
lic.  read  by  E.  A.  Scholz,  of  the  Crowell 
Publishing  Co.  of  New  York. 

"In  What  Way  and  to  What  Extent 
Would  the  Organization  Be  Benefited  If, 

After  the  First  Day’s  Session,  It  Were 
l>ivided  Into  Two  Organizations,  One 
Made  Up  of  ‘Town’  Representatives  and  Qf  opinions  as  to  the  best  way  to  secure 
the  Other  ‘City’  Representatives?'  By  names  of  residents  on  rural  routes.  Some 

T.  \.  Armstrong,  of  the  Ottawa  Journal,  secured  them  by  giving  a  subs<Tiption 

“Can  Returns  Be  Eliminated  \\  ithout  jq  t^e  assistant  rural  carrier.  Others 

the  Sacrifice  of  Circulation?”  By  J.  Me-  j,y  paying  a  cent  per  name.  While  still 
Kernan,  of  the  New  York  World.  others  had  secured  the  names  from  the 

“The  Elimination  of  the  Newsboy  p_  j)  Xews  published  at  Washington, 
Carrier,  Meaning  the  Newsboy  Who  Sells  j).  C.  It  was  suggested  that  some  worth 
Pai>ers  on  the  Street  and  Incidentally  while  names  had  been  secured  b.v  ad- 
Serves  Regular  Customers  Who  Com¬ 
plain  to  the  (Jffice  When  the  Newsboy 
Misses  Them.”  By  P.  M.  McCrary,  of 
the  Supierior  (Wis.)  Telegram,  read  by 
S.  N.  Hammond,  of  the  Boston  Tran¬ 
script. 

“I)o  Men  or  Boys  Make  the  Best  Rep¬ 
resentatives  from  All  Points  of  View. 

Paying  of  Bills,  Hustling  Ability,  Etc.?” 

By  J.  .1.  Lynch,  of  the  Cleveland  Press, 
read  by  Norman  N.  Hill,  of  the  Norfolk 
(Va.)  I/edger  Dispatch. 

“To  What  Extent  Have  the  Features 
Syndicated  by  the  Larger  Newspajiers 
IleliKHl  the  I’ajs'rs  Using  These  Fea¬ 
tures'?”  By  W.  B.  Baker,  of  the  Chatta¬ 
nooga  News,  read  by  Frank  H.  Whit¬ 
taker.  of  the  .lackson  (Mich.)  Patriot. 

.After  that  the  circulation  men  plunged 
into  a  discussion  of  baseball  extras  with 
as  much  vigor  as  if  they  had  just  openeil 
the  convention.  Then  these  versatile  dele¬ 
gates  turned  to  consider  a  change  in  the 
by-laws,  which  provided  that  in  case  an 
officer  left  the  circulation  field  he  should 
immediately  present  his  resignation  in 
writing  to  the  secretary.  The  secretary 
must  in  such  a  case  notify  the  Board  of 
Directors,  with  whom  it  shall  be  optional 
whether  the  n'signation  be  accepted  at 
once  or  hold  over  until  the  next  conven¬ 
tion.  The  by-laws  were  so  amended. 

SESSION  ON  THE  STEAMER. 

The  Thurstiay  morning  session  was 
called  to  order  in  the  smoking  room  on 
the  top  deck  of  the  steamer  Saguenay. 

Some  important  papers  were  read,  among 
them  the  following: 

“To  What  Extent  Has  the  Sale  of  the 
Daily  or  Sunday  New.spaper  Been  In¬ 
fluenced  by  the  Motion  Picture  Serial 
Story?”  By  Harold  Hough,  of  the  Fort 
Worth  (Tex.)  Star-Telegram. 

“The  Best  Method  for  the  I’romotion 
of  the  Circulation  of  a  Newspaper  Whose 
Out-of-Town  Circulation  Is  Virtually 
All  by  Mail  and  Paid  in  .Advance.”  By 
R.  S.  Craft,  of  the  .lackson  (Mich.) 

Citizen-Press,  read  by  .1.  R.  Henderson, 
of  the  Montreal  Gazette. 

“What  Circulation  Effect  Is  Caused  in 
Permitting  Country  News  Agents  to 
Charge  Two  Cents  Transiently  and  to 
Maintain  a  Seven  or  Eight  Cent  Weekly 
Itelivery  Charge  for  a  One  Cent  Daily 
I’aper?”  By  Sidney  D.  Ixtng,  of  the 
Wichita  (Kan.)  Eagle. 

SAMPLE  COPIES. 

“Does  the  Distribution  of  Sample 
Copies  on  R.  F.  D.  Routes  and  to  Small 
Villages  Bring  in  Sufficient  Results  to 
.Justify  the  Expense?  AA’hat  Is  the  Best 
Method  for  Handling  Same?”  By  E.  C. 

White,  Houston  Post,  read  by  Frank  G. 

McKinle.v,  of  the  Saginaw  (Mich.)  Daily 
News.  This  paper  brought  out  a  number  en  ROUTE  TO  EAST  CANADA  PULP  MILL 


JAMES  McKERNAN 
Circulation  Manager  New  A’ork  World 


SPECIAL  MEETING  CALLED. 

The  first  act  of  newly-elected  President 
.1.  N.  Chevrier  was  to  call  a  special  meet¬ 
ing  of  the  delegates  to  extend  thanks  and 
appreciation  to  the  many  men  who  had 
made  the  convention  notable  by  their 
painstaking  endeavors.  Resolutions  of 
thanks  were  extended  to  the  retiring  of¬ 
ficers,  .Tames  R.  Henderson,  the  Enter¬ 
tainment  ('ommittee,  Mr.  Phenix,  man¬ 
ager  Manior  Richelieu ;  Mr.  Henry  and 
■Mr.  Pierce,  passenger  department  R.  &  O. 
Steamship  Co.,  etc. 

The  entertainment  program  included 
WoiMlmen’s  luncheon,  Kent  House,  Mont¬ 
gomery  Falls;  a  visit  to  St.  Anne  de 
Beaupre.  luncheon  at  Observation  House, 
top  of  the  mountain  Montreal ;  banquet, 
dance,  tally-ho  ride,  etc. 


annual  ELECTION. 

In  accordance  with  the  ustial  custom 
the  vi<*e-president  was  “mov(*d  up”  to  the 
IH>st  of  president.  The  secretary  was  in¬ 
structed  to  cast  one  ballot  for  .1.  N.  Chev¬ 
rier,  La  Devoir,  of  Montreal  for  i)re«i- 
dent.  and  for  .1.  M.  Schmid,  of  the  In¬ 
dianapolis  News,  for  first  vice-president. 
I.  U.  Sears,  of  the  Davenjiort  (la.) 
Times,  was  unanimously  elected  second 
vice-president.  'The  following  new  direct¬ 
ors  were  elected  :  Roy  Hatton,  of  the  De¬ 
troit  Free  Press;  .1.  R.  Henderson,  of  the 
Montreal  Gazette,  and  .Tames  McKernan. 
of  the  New  A'ork  World.  D.  B.  G.  Ros<‘ 
was  re-elected  a  director.  The  present 
Iward  of  dirp<’tors  and  their  tertn  of  offi<e 
are  as  follows  ;  D.  B.  G.  Rose.  Louisville 
(Ky.)  Post,  lllIH;  J.  M.  Mathews.  Okla¬ 
homa  City  (Okla.)  Oklahoman.  1!I1(>: 
Roy  Hatton.  Detroit  (.Mich.)  Free  Press. 
lltiO:  .1.  H.  Miller.  Pittsburgh  (Pa.) 
Chronicle-Telegraph,  1017 ;  W.  L.  .Vrgtte. 
Toronto  (Out.)  Star,  1017;  M.  Levy,  Cin¬ 
cinnati  (Ohio)  Post,  lOlfi:  Ilarold 
Hough,  Ft.  Worth  (Tex.)  Star-Telegram. 
1017 :  Jas.  McKernan,  New  A’ork  City 
World,  1018:  J.  R.  Henderson,  Montreal 
(Can.)  Gazette,  1018. 

.Joseph  R.  Taylor,  of  the  Grand  Rap- 


GOOD  SALESMANSHIP  REWARDED 


Top  Liners  of  Rice  Leaders  of  the  World 
Receive  Prizes  in  New  York. 

An  unusual  body  of  men  met  in  New 
A’ork  last  week,  each  one  of  whom  came 
to  the  city  to  receive  a  reward  of  merit 
in  the  shape  of  an  automobile  or  a  fine 
gold  watch.  They  were  178  salesmen 
who  made  high  records  during  the  past 
year  in  the  employ  of  members  of  the 
Rice  Leaders  of  the  World  Assix'iation. 

Forty-two  of  the  salesmen  on  Satur¬ 
day  afternoon 


were  presented  Overland 
au'tonioliiles  of  the  191.5  model,  at  River¬ 
side  Drive  and  121st  street.  Then  fol¬ 
lowed  a  parade  of  the  machines  down 
Broadway. 

In  the  evening  the  remaining  136 
salesmen  were  given  gold  watches  at  a 
banquet  lield  in  the  Waldorf-Astoria,  at 
which  Job  Hedges  was  toastmaster. 

The  association  is  composed  of  forty  of 
the  largest  manufacturing  concerns  of 
this  country,  using  a  common  emblem 
as  a  trademark  tJiat  the  public  will  learn 
to  recognize  it  as  a  guarantee  of  merit, 
on  their  arrival  at  Alontreal  Membership  is  by  invitation  only,  and  in 
it  ion  at  the  Press  Club  and  a  order  to  gain  publicity  for  the  emblem 
ride  about  the  city  in  a  siie-  30.3.52  banners  have  been  placed  in. the 
shop  windows  of  merchants.  In  adver- 
e  circulators  from  a  long  dis-  tisements  alone  the  emblem  has  been 
attended  the  convention  was  utilized  eight  million  times  since  the  in- 
’.  Stialgbill,  of  the  Mobile  ception  of  the  association  in  1912. 
1.  Mr.  StiMighill  was  a  caller  Elwood  E.  Rice,  originator  and  president 
TOR  A.M>  Pum.isiiER  office  Oil  of  the  association,  was  formerly  the 
k  South.  jiromoter  of  the  “racing  chariots”  adver- 

•A.  E.  MacKimnion  showed  tisement  in  Herald  square. 


POPULAR  “JIMMIE”  HENDERSON 
Elected  Director  I.  C»  M.  A.  at  Murray  Bay 
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$1,535,973,043.02 

That  is  the  amount  on  deposit  in  New  England 
Savings  Banks — a  per  capita  saving  which  is 
over  five  times  the  per  capita  savings  shown 
by  the  United  States. 

Add  to  that  the  millions  which  are  received  every  week  by 
New  England  wage  earners  (42.1  per  cent  of  the  nation’s 
manufacturing  establishments  are  located  in  New  England), 
the  millions  in  salaries,  and  over  $60,000,000  which 
tourists  leave  in  New  England  every  summer. 

Isn’t  it  a  market  worthy  of  your  best  efforts? 

The  Boston  American  will  help  you  develop  this  rich  trade-field — and 
do  it  most  economically  and  effectively. 

The  Boston  American  will  now  carry  your  sales  message  to  almost 
400,000  buyers  daily  and  over  325,000  on  Sunday. 

This  is  net-paid,  home-going  circulation.  Your  story  is  not  interrupted — 
your  position  is  strengthened  because  the  American  goes  into  the  home  in  the 
evening,  when  there  is  time  to  read  each  page  intensively. 

The  Boston  American  will  gladly  furnish  definite  .information  concerning 
Metropolitan  Boston.  If  you  wish,  the  Boston  American  will  tell  you  some¬ 
thing  interesting  about  consumers  and  dealers  within  this  territory  without  ob¬ 
ligating  you  in  any  way. 

The  Boston  American  advertising  rates  are  the  lowest  per  line  per  thou¬ 
sand  net  paid  circulation,  in  this  field. 


Evening  and  Sunday 

New  York  Office:  Chicago  Office: 

1789  Broadway  80  Summer  Street,  Boston,  Mass.  504  Hearst  Building 


Circulation  Greater  Than  All  the  Other  Boston  Evening  Papers  Combined. 
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DEVELOPING  BIG  IDEA 

(Continued  from  page  87.) 

that  this  froltz  eerie*  will  continue 
rifcbt  along.” 

Chairman  Ingersoll,  of  the  National 
(Jommisison,  laid  the  ground  work  for 
H.  I).  Estabrook’s  great  inspirational  ad¬ 
dress  in  reporting  the  progress  of  the 
movement  at  the  Tuesday  morning  ses¬ 
sion.  .He  said: 

MK.  I.NGKKSOLI.’S  HPEKt  1£. 

"Tbe  iiii|>urtant  tbings  that  have  hap- 
from  the  8taDdp<»int  of  tho 
iiiiMioii  aro  that  tbe  ueu'Kpapers  which 
were  not  represented  !>efore,  altboiifrii 
a  {treat  force  iu  tbe  adTertiaio^t  w’orld. 
ha%e  DOW  ontanizetl  od  a  standard  of 
practice  adopted,  so  that  we  have  a 
newspaper  de|>artmeDt  to  take  part  in 
our  conventions  hereafter.  That  is  very 
im{K»rtaDt. 

*‘Tbe  vitality  of  the  orftaniaatifm  is 
attested  by  tbe  application  for  new 
meml»ers.  reo|)le  don’t  want  to  joi  i 
aometbintt  that  is  not  piing,  and  we 
have  bad  numenms  applications  from 
other  interests  to  be  affiliated  and  iden- 
tifi«*<].  These  we  have  not  b«*en  able, 
as  yet.  to  aceei^t,  l»ecause  they  are  left 
to  our  committee  on  admissions,  but  it 
in  iriterestiUK  to  know  that  all  of  the 
«Ndlege  papers  of  tbe  country  have  or¬ 
ganised  and  have  applied  for  member¬ 
ship  as  a  departmental. 

*‘Also  an  im{K>rtant  thing  from  the 
standpoint  of  the  educatbuial  work  has 
happened  in  that  an  association  has 
been  formed  of  men  who  are  teaching 
advertising.  That  is.  an  association  of 
advertising  teachers,  members,  usually, 
of  college  faculties,  and  they  have  or 
ganised  and  have  applied  as  a  depart 
mental. 

*'ODe  of  the  most  sigoiBcant  things 
has  t>een  that  a  large  group  of  the  immi 
ifn|>ortant  and  what  we  have  reason  to 
l»elicve  Is  the  most  advanc«fl  Insly  of 


manufacturers  of  proprietary  articles 
has  seen  the  importance  of  )»ecoming 
affiliateil  and  its  application  has  been 
referred  to  the  committee  on  admit¬ 
tance. 

“The  hanks  and  trust  companies  have 
applied  to  come  in  as  a  department  of 
Bnsiiclal  advertising. 

“lliat  shows  one  side  of  our  develop¬ 
ment.  The  recommendation  of  tbe  com* 
missbm  will  be  made,  as  1  said,  in  a  re- 
l»ort  given  to  you  through  *AS80ciated  Ad¬ 
vertising.*  Hut  probably  tbe  most  im|>ort- 
ant  of  our  rec*omiiiendatioos  has  to  do  with 
the  <‘(»oduct  of  future  (*onveDtlons,  and 
ill  a  word  w*e  can  say  that  tbe  senti¬ 
ment  of  the  coiuniission.  after  having 


Editors  Who  Know 

C.  W.  DAXZ 
IGEK.  Chron¬ 
icle  Telegraph. 
I*ittsburgh  — 
The  Bain  News 
Service  la  the 
best  in  the 
world  for  Illus¬ 
trating  current 
eventa.  When¬ 
ever  a  big 
piece  of  news 
breaks.  I  go  to 
my  file  of  plio 
tograpbs  with 
the  certainty 
that  I  will  find 
there  a  BAIN 
picture  which 
will  illustrate 
tbe  t  e  1  e- 
graphed  atory 
about  it. 

BAIN  SERVICE  MOTTO  IS  “ILLUSTRATE 
TODAY’S  MEWS  TODAY."  Try  it. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


CIRCULATION 

CAMPAIGNS 

CONDUCTED 

Newspapers  desiring  BIG  CASH  PAID 
NEW  SUBS  should  secure  our  organiza¬ 
tion.  For  years  we  have  pleased  the  best 
newspapers.  Ask  the  Los  Angeles  Times, 
tha  world's  largest  newspaper,  about  us. 

Now  conducting  Big  Success  on  The 
Courier  Journal  and  Times,  Louisville, 
Ky. 

W'ire  or  Write 
for  Details 

The  North  Easteni  Circnlation  Co., 

C.  B.  Hollister,  Gen.  Mgr. 

DAVENPORT,  IOWA 


Daily 

Newspapers 

are  profiting  by  the  use  of 

WiNTHROP  Coin  Cards 

LeM  trouble  to  collect  small  amounu 
due. 

Remittancea  made  more  promptly. 

Lom  through  failure  to  collect  reduced 
to  a  minimum. 

A  itU^r  milt  bring  pricer  and  details* 


THE  WINTHROP  PRESS  I 

141  East  25tb  Street  New  York  City  |  - 


WILLIAM  H.  INGERsSOLL 

rouferreil  with  the  depart  mentals  and 
<*oiifeiTfKl  together  as  representatives  of 
tbe  deimrtmenta,  is  that  tbe  tendency 
bihould  l>e  for  us  to  increase  the  number 
of  departmental  sessions  hereafter,  and 
i>erhai>s  to  de<‘rease  the  nuinl>er  and 
length  of  the  general  sessions.  Also  to 
endeavor  to  have  those  for  w’hom  ad- 
driHses  are  intended  hear  tb4*m.  In 
other  words,  instead  of  having  quite  so 
much  of  such  a  thing  as  the  agricultural 
publishers.  f<»r  instance,  getting  together 
and  hearing  almiit  the  luerita  of  agri- 
rnltural  advertising,  give  them  an  op- 
IMirtiinity  to  go  before  others,  and  aim* 

Kire  the  op|>ortunity  for  those  who  have 
sfimething  to  sny  to  the  agricultural 
publishers.** 

President  Houston’s  Address. 
Following  Ills  acceptance  of  the  office 
of  president  of  the  Associatinl  Adver¬ 
tising  Chibs  of  tlie  World,  Herbert  <S. 
Houston  said: 

“You  have  callefl  me  to  a  great  |N>st 
of  op|K>rtnnity.  With  gratitude  and  the 
dee|M'st  appreciation  1  a<*cept  it,  but  in 
doing  so  1  fully  realize  my  own  limita¬ 
tions.  1  reallz**  just  as  keenly  the 
spirit  of  co-operation  that  is  the  domi¬ 
nating  power  behind  this  organization. 
That  spirit  is  so  irresistiide  that  I  km»w 
it  can  help  me  in  overcoming  lM)th.  my 
limitations  and  every  other  handicap 
that  may  I>e  ahead. 

“Of  fHHirse.  you  do  not  expect  a  pro¬ 
gram  from  me  at  this  time,  but  I  can 
say  in  the  most  positive  fashion  that 
I  am  one  with  you  in  carrying  emt  tbe 
great  constructive  pn»gram  that  from 
the  beginning  has  bt^m  the  high  goal 
of  this  association  -  tbe  t»etterinent  of 
advertising. 

“We  do  not  mean  that  inendy  in  a 
siiiijective  way  as  relatcfi  to  ourselves. 

I>iit  we  mean  it  quite  as  much  in  a 
big  |H>sitive  objective  way  iu  the  re- 
lati<»nship  of  advertising  to  the  reason¬ 
ing  piiblir.  In  a  big  d<*mo<THcy  w'rvice 
is  the  final  yardstick  by  which  men 
and  organizations  are  measured.  We 
have  Ix^en  trying,  and  we  shall  go  for¬ 
ward  trying  to  make  advertising  believ¬ 
able  through  making  it  honest,  thus 
Itringing  it  to  its  highest  possible  effi¬ 
ciency  in  serving  the  puldic. 

“In  my  Judgment  no  association  in 
America  has  ever  shown  greater  wis¬ 
dom  and  greater  breadth  of  view  in 
expanding  from  within  toward  large  re¬ 
lationships  than  this  association  of  clubs 
has  shown  in  expanding  into  the  big 
affiliated  departmentals.  With  tbetr  ad¬ 
dition  we  have  a  working  plan  that  Is 
fundamentally  sound  and  capable  of  al¬ 
most  endless  expansion.  All  we  need  to 
do  is  to  go  forward  with  this  closely 
related  and  interrelated  assotdatioii  un¬ 
der  tbe  guidance  and  inspiration  of  our 
motto,  "lYuth,*  and  we  shall  b4>  able  to 
realize  tbe  ho{M‘s  of  our  friends  and  the 
dreams  we  have  all  so  fondly  cherished. 

“In  working  steadily  through  the  or 
ganization  and  with  the  organization  I 
shall  be  strong  tmly  as  you  are  strong. 

It  will  l>e  iiiy  ho|N‘  and  d«*slp«*  to  rep 
resent  y«Mi.  If  1  ran  do  tiiat  ade¬ 
quately  I  know. that  we  shall  d<»  niiieh 
toward  ae<*«>mpliKliing  the  high  pitr|N»ses 
tif  tbe  AKMM’iatcd  Advertising  t  lubs  of 
the  World.** 


ADVERTISING  AGENTS’  MEETING 

Major  Critchfield  Presided  —  Editor 
James  Keeley  and  Others  Spoke 

The  Affiliated  Association  of  Advertis- 
iiip  Agents  met  with  Major  E.  E.  Critch¬ 
field,  of  the  Taylor-Critehfield-Clague 
Company,  presiding. 

“.\8  agents  representing  an  annual  in- 
vcHtment  of  more  than  a  hundred  milliun 
dollars  in  advertising,  the  significance 
of  the  agency  in  its  relation  to  this  giant 
of  eoninierce  -advertising — should  be  ap- 
prw-iated,”  said  Major  Critchfield.  “The 
service  of  advertising  agencies  has  been 
materially  helpful  in  the  growth  of  the 
Associated  Advertising  (  lull  movenieiit. 
Our  clients  are  iiienihers  of  clubs  or 
identified  with  specific  departmental  con¬ 
ferences.  Just  as  yon  have  heljied  your 
clients — just  as  yon  have  Ik'cii  of  serv¬ 
ice  to  advertising  as  an  inihience  for  bet 
ter  economic  conditions — so  you  have 
helped  the  creed  to  which  we  are  pledged. 
In  onr  ranks  there  are  doubtless  oppor¬ 
tunities  for  higher  standards.  We  shall 
search  for  and  apply  them.” 

W.  ('.  D'.Arcy,  j)resident  of  the  Wil¬ 
liam  C.  D’Arcy  Advertising  Service  of 
St.  Louis,  jireseiited  this  resolution: 

“Hesolved.  That  the  jmrpose  of  the 
-Xssociated  Advertising  Clubs  of  the 
World  in  their  efforts  to  increase  adver-" 
tising  and  to  increase  hnsiness  as  a  whole 
lias  our  nminalified  inilorsement. 

“ResolvtHl  further.  That  we  lieliei;*' 
in  the  coinjionent  paits  of  the  associa¬ 
tion,  the  executive  committee,  the  na¬ 
tional  commission  and  its  clforts  to  es¬ 
tablish  departmentals  to  properly  rep¬ 
resent  the  great  interests  of  advertis¬ 
ing  in  this  country. 

“Resolved  further,  That  we  here  to¬ 
day,  representing  the  advertising  agency 
interests  of  this  country,  draft  a  con¬ 
stitution,  by-laws  and  standards  of  prac¬ 
tice  that  will  definitely  measure  up  to 
the  declaration  of  principles  promulgated 
at  Raltimore,  and  that  we,  as  a  hisly, 
elect  officers  and  representation  on  the 
national  commission  and  lend  hearty 


W.  C.  D’ARCY 

Advertising  Agent  of  St.  Louis 
support  as  members  of  the  national  com¬ 
mission  to  the  work  of  promoting  the 
best  in  advertising.” 

In  siieaking  of  the  resolution  Mr. 
D’Arcy  emphasized  the  same  notes  of 
truth,  honesty  and  fair  dealing  that 
have  been'  sounded  by  other  speakers 
throughout  the  convention. 

Following  Mr.  D’.Xrcy’s  resolutions  11. 
R.  Rromticld  of  Rromfield  &  Field  (New 
X  ork  i  spoke  on  "How  to  Secure  Fiii- 
formity  of  Thought  l»y  .Xgeiits.”  .Xt 
noon  the  s<‘ssi<iii  adjourned  for  luncheon 
:i(  flic  Hotel  LaSalle. 

At  the  afternoon  session  .lames  Keeley, 
editor  of  the  ('liicago  Herald,  spoke  on 
"What  the  Agent  Cun  Do  for  Newspa¬ 
pers,”  as  follows: 


“Brother  Heralds;  I  have  been  asked 
to  discuss  what  the  advertising  agency 
can  do  for  the  newspaper.  From  one 
of  a  materialistic  mind  the  answer  might 
be,  ‘Give  us  more  copy  and  do  not  ask 
for  so  many  free  reading  notice-.’ 

“You  have  come  here  10,000  strong  to 


CLUB 

MAT  OFFER.  Here  is  some¬ 
thing'  worth  while — 

1.  Half  Page  F.MBROIDERY  PAT¬ 

TERN  SERVICE,  Saturday  or 
Sunday  release  date. 

2.  MOVIE  STRIP,  r  deep,  fix  in- 

ftallments. 

3.  no  YOU  KNOW  WHY,  7-cc  1- 

uwin  strip,  3"  deep,  six  install- 
nient*'. 

4.  DIPPY  DOPE,  2  columns,  2" 

deen.  6  irslallments. 

5.  GRANDMA  SEZ,  1 -column,  3” 

deep,  six  installments. 

6.  BED  TIME  STORIES,  copy 

form,  three  installments. 

7.  DAILY  SHORT  STORY,  copy- 

form,  six  installments. 

7  features,  34  installments  a  week. 
Let  us  send  you  our  attractive 
LOW  price  for  this  CLUB  MAT 
OFFER. 

World  Color  Printing  Co. 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

l.ct  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenigtberg,  Manager 
41  PARK  HOW  MEW  YORK 


- 1 

Sport  Service 

Everything  for  Your  Sport  Page 
News  Pictures 

Letters  Box  Scores 

DEMAREE  CARTOONS 

Write  or  Wire  for  Samples  and 
Prices 

International  News  Service 

238  William  St,  New  York  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Officea,  World  Bldg.,  New  York 


JOSEPH  P.  SCHILLER  SYNDICATE 
Newspaper  SUNDAY  Supplement 

SchiUer  BuUding  OHICAOO 

OLYMPIAN  SPA  FASHIONS 
A  regular  FEATURE  with  progreative 
Fnbliaben. 

A  colored  pictorial  supplement,  printed 
from  half-tone  plates  in  four  colors  on 
coated  stock. 

CVRREMT  FASHIOMS 
for  women  and  children. 

Dresses,  Wraps,  and  Hats  can  be  cut  out 
ind  fitted  on  the  lay-figure  printed  on  each 
Supplement. 

OLYMFIAM  SPA  PATTEBMS 
will  be  largely  advertised  during  1915-16. 

Write  for  our  proposition  and  sample 
supplement. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Icll  each  other  tlie  things  of  trade,  to 
lay  out  the  program  of  the  future  based 
(III  the  lessons  of  the  past.  And  in  my 
imlgment  the  one  vital  lesson  before  us 
i.,  that  none  of  us  can  voyage  success- 
iully  unless  we  cleave  to  trutli  as  the 
jiolar  star  of  our  course. 

"We  heralds  are  of  ancient  lineage. 

Ih  the  days  of  past  heralds  the  ear 
held  reign  and  our  predecessors’  sphere 
of  influence  was  limited  by  aural  range. 

You  have  enthroned  the  eye  and  tlie 
whole  world  is  our  field.  In  the  olden 
times  theirs  was  the  rostrum  and  the 
fanfare.  Yours  is  the  study  and  the 
press.  Their  mightiest  voices  reached 
thousands  but  fell  within  the  mile, 
while  your  silent  voices  defy  distance 
and  search  out  myriads  behind  brick 
walls.  You  talk  to  those  who  never 
see  you  and  apeak  in  another  name. 

The  thunder  of  the  news|)aper  press  dies 
away,  but  it  has  bre<l  a  billion  silent 
tongues. 

"Your  responsibilities  are  gn-at  be¬ 
cause  your  power  is  so  immense.  For¬ 
get  the  former  and  the  latter  wanes. 

"We  know  you  to  l)e  tho.se  who  mold 
our  wishes  and  lead  us  along  new  ways. 

I.et  the  paths  be  those  of  rectitude. 

•‘We  know  you  as  the  heralds  of  in¬ 
vention,  and  the  mouthpieces  of  achieve¬ 
ment  in  trade.  Let  your  utterances  be 
an  incentive  to  rigid  honesty  and  you 
are  heralds  of  salvation.” 

Herbert  S.  Houston,  vice-president  of 
the  lX)ubleday-Page  (bnipany,  spoke  on 
‘  What  Can  the  Agent  Do  for  the  Stand¬ 
ard  .Magazines?”  He  said; 

“I  ladieve  that  what  magazine  pub¬ 
lishers  want  from  agents  is  a  careful 
and  discriminating  estimate  of  the  maga¬ 
zine  field.  The  field  is  primarily  and 
definitely  the  home,  the  great  buying 
unit  in  this  country. 

“Let  the  agents  study  to  what  degree 
magazines  cover  this  buying  field.  I 
do  not  mean  merely  a  superficial  quan¬ 
titative  circulation  study  and  analysis 
but  a  merchandising  study  and  analysis 
such  as  they  work  out  with  their  clients. 

1  believe  that  practically  all  magazine 
iniblishers  maintain  their  rates.  Dut  I 
do  not  believe  that  practically  all  agents 
maintain  their  full  commissron  rates. 

"Both  the  publisher  and  the  agent 
aie  the  servants  of  the  advertiser.  He 
is  the  final  arbiter.  We  must  satisfy 
him.  If  he  feels  that  advertising  costs 
too  much  he  will  bring  pressure  to  force 
a  change.  It  is  our  job  as  publishers 
to  sell  him  the  space  he  wants  and 
needs  in  the  most  economical  and  efficient 
way;  and  it  is  your  job  as  agents  to 
convince  the  advertiser  that  your  way 
is  the  most  economical  and  efficient.” 

The  topic,  “What  the  Agent  Can  Do 
for  F*arm  Papers.”  was  enlarged  upon 
by  E.  T.  Meredith  of  Successful  Farm- 
ing. 

"What  the  Agent  Can  Do  for  the  Class 
P\iblication,”  was  told  by  W.  A.  Shaw, 
publisher  of  System. 

(leorge  L.  Johnson  of  the  Thomas  Cu¬ 
sack  Company,  was  heard  on  “W’hat  the 
.Vgent  Can  Do  for  Painted  Signs.”  '  urged  that  "human 
He  was  followed  by  Walter  Barnes  into  advertisements. 
Cherry  of  the  Merrell-Soule  Company  pi.kads  K);{  ii 

(Syracuse),  who  spoke  on  the  agent’s  "Advertising  is  tli 
relation  to  the  advertiser.  “Advertisine  is  t 

Louis  Bruch,  advertising  manager  of  ,  to  man  - 

the  American  Radiator  Company,  waid:  pression 
“The  afliliated  eastern  and  western  ad-  i  hnsine^s  thnt 
vertising  agencies  have  been  rnost  in- 
s  rumental  in  originating  and  directing  ,,„,„,ieapped  in  the 
the  Audit  Bureau  of  Circu  ations  After  „  ^unib  n 

nine  months  of  actual  work  by  the  audit  “  Vdvertisinff  tha 
bureau,  and  with  these  certified  state-  human  interest  is  be 
nieiits  III  their  possession,  the  affiliated, 
agencies  can  say  to  the  manufacturers  “The  source  of  s 
and  merchants  of  the  United  States  and  pi,o,w|iu«  n,,,!  fho  n 
•  anada  that  today  no  other  business  is  ,,,".3  jt  Effideiit 
so  well  standardized,  analyzed  and  veri-  t,,;.  writer’s  ^lersoni 
fled  as  IS  that  of  the  circulation  of  adver-  merchandise  and  tin 
tising  mediums.”  purchase  dir 

Interest  was  attacluHl  to  the  address  the  buyer  who  sec 
of  .Ifdin  Hart,  official  delegate  of  the  jn  the  wholesale  m 
Hritish  Association  of  Advertising,  who  “Merchandi.se  is 

then  it  speaks  lou 

"The  opinion  expressed  in  certain  iiiiar-  bring  iieople  into 
ters  of  the  United  States  that  the  ter-  merchandise — to  sp 
mination  of  the  war  will  be  followed  im-  disc  until  it  can  s| 
mediately  by  a  curtailment  of  Great  Bri-  first  step  in  advert 
tain’s  purchases  in  foreign  and  particu-  “Advertising  miu 
larly  in  .American  markets  requires  cor-  (Continut 


The  New  York  American 

was  represented  in  Chicago  at  the  meeting  of 
the  Audit  Bureau  of  Circulations,  which  it 
stands  back  of  heart  and  soul  because 

The  New  York  American 

believes  that  every  advertiser  should  know 
just  how  much  circulation  he  is  buying  when 
he  contracts  to  use  space  in  any  publication. 

The  New  York  American 

presented  in  a  Chicago  Church  on  the 


was  re[ 

Sunday  before  the  formal  opening  of  the 
1  1th  Annual  Convention  of  the  Associated 
Advertising  Clubs  of  the  World.  The  ser¬ 
mon  preached  by 

The  New  York  American 

representative  was  regarded  by  all  who 
heard  it  as  a  master  effort  in  presenting  logi¬ 
cal  reasons  why  the  religion  of  the  church 
should  be  applied  to  business. 

The  New  York  American 

was  represented  at  all  of  the  general  sessions 
of  the  Convention  and  was  among  the  first 
to  become  a  sustaining  member,  for  the 
maximum  amount,  thus  pledging  its  moral 
and  financial  support  to  the  cause  for  better 
advertising. 

The  New  York  American 

was  represented  in  the  Newspaper  Depart¬ 
mental  meetings  and  assisted  in  perfecting 
an  organization  which  affiliated  with  the 
Advertising  Clubs’  movement. 

The  New  York  American 

advertised  in  Chicago  newspapers  present¬ 
ing  its  case  to  the  business  interests  there  as¬ 
sembled  in  a  fair,  logical  way  which  was 
commented  on  very  favorably  by  everybody. 

The  New  York  American 

is  in  accord  with  the  principles  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World  and 
is  practicing  them  in  a  sensible  way,  improv¬ 
ing  conditions  by  persuasion  rather  than  by 
persecution  or  prosecution. 

The  New  York  American 

gives  to  advertisers  who  buy  space  in  its  col¬ 
umns  ONE-QUARTER  of  the  reading  pub¬ 
lic  of  New  York,  and  ONE-QUARTER  of 
the  entire  purchasing  power  of  New  York. 


MERLE  SIDENER 


reotioii,  if  only  in  the  interest  of  .Ameri¬ 
can  Ilia  nil  factiirers  and  exjiorters. 

“It  is  not  an  opinion  likely  to  fie 
sliared  fiy  any  student  of  liistory,  nor 
fiy  anyone  wlio  realizes  how  greatly  the 
dislocation  of  industry  caused  fiy  the  war 
has  depleted  stocks  and  what  an 
enormous  amount  of  material  will  fie 
reiiuired  in  making  good  the  havoc 
wrought. 

"There  are  several  causes  working  in 
favor  of  the  chances  of  the  American 
manufacturer  for  selling  more  of  his 
goods  in  Great  Britain.” 


RETAIL  ADVERTISERS’  SESSION 


New  York  American 

DAILY  AND  SUNDAY 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


The  Editor  &  Publisher 

and  The  Journalist 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Enteted  mt  tecood  clast  mail  matter  in  the 
New  York  Post  Office 

Issued  erery  Saturday,  forms  closing  one  o’clock  on  Friday 
preceding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  1117  World  lluilding,  63  Park  Row,  New  York 
City,  Private  Branch  Telephone  Exchange,  Beckman  4330 
and  4331. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher, 
1901;  The  Editor  and  Publisher  and  Journalist,  1907, 

James  Wright  Brown,  Publisher;  E.  I).  DeWitt,  Genera’ 
Manager;  Frank  Leroy  Blanchard,  Editor; 

George  P,  Leffler,  Business  Manager, 


Chicago  Office:  332  South  Michigan  Avenue.  Ryan  8:  Inman, 
Managers.  Telephone,  Harrison  2161. 

San  Francisco  Office:  742  Market  St.  R.  J.  Bidwell,  Manager. 
Telephone,  Kearney  2121. 


See  Publisher’s  announcement  for  subscription  and  adver¬ 
tising  rates. 


New  York,  Saturday,  July  3,  1915 


ARE  AD  SCHOOLS  “A  REAL  MENACE”  TO  THE 
PROFESSION? 

J.  George  Frederick,  editor  of  Advertiaing  and 
Selling,  in  an  editorial  in  the  June  number  of  that 
magazine  on  “The  Art  of  Teaching  Advertising 
Bays: 

“It  la  a  real  menace  to  the  profession  to  have  twenty 
universities  and  countless  Y.  M.  C.  .4.'s  and  a  baker  s 
dozen  of  correspondence  courses  turning  out  advertising 
men.  However  modest  the  claims  of  the  courses,  the 
result  must  in  the  end  be  both  disappointing  to  a  large 
number  of  students,  and  annoying  to  advertisers,  for  tbe 
number  of  new  advertising  men  needed  is  small. 

"Teachers  of  advertising  need,  lirst  of  all,  to  be  really 
fit  to  teach  advertising.  At  present  nine-tenths  of  them 
are  not.’’ 

This  is  one  of  those  bright  things  that  Mr. 
Frederick  dashes  off  occasionally  when  he  is  feeling 
in  the  mood  without  stopping  to  consider  whether  he 
has  any  facts  in  hand  to  back  it  up. 

In  the  first  place  there  are  not  twenty  universities 
in  which  instruction  in  advertising  is  given.  In  the 
second  place  the  “countless  Y.  M.  C.  A.’s”  number 
just  twenty-seven,  and  the  “bakers  dozen  of  cor¬ 
respondence  schools”  simmer  down  to  three  that 
amount  to  anything.  In  addition  there  are  fourteen 
business  and  high  schools  in  w’hich  the  subject  of 
advertising  is  taught.  Eliminating  the  correspon¬ 
dence  courses,  which  are  not  to  be  compared  with 
the  others  in  the  value  of  service  rendered,  there 
are  less  than  sixty  institutions  conducting  advertis¬ 
ing  classes.  The  average  number  of  students  attend¬ 
ing  the  Y.  M.  C.  A.  schools  does  not  exceed  twenty- 
five  or  a  total  of  475  for  the  twenty-seven  branches. 
The  average  attendance  in  the  business  schools  will 
not  exceed  twenty  or  280  in  all.  Allowing  an  average 
of  50  students  in  each  of  the  universities,  and  esti¬ 
mating  the  number  of  the  latter  at  twenty,  we  have 
a  total  of  1,000.  Adding  these  totals  together  gives 
us  1,755  as  the  approximate  numl»er  of  students  in  all 
the  schools  and  universities  of  this  country  who  are 
receiving  oral  instruction  in  advertising. 

Mind  you,  not  all  of  this  number  are  graduates. 
In  the  universities  the  courses  cannot  be  completed 
under  two  or  three  years.  But  supposing  1,755 
finished  the  prescribed  courses  each  year,  would  this 
number,  or  twice  or  three  times  this  number,  be  “a 
menace  to  the  profession! 

How  many  local  and  general  advertisers  are  there 
in  the  United  States?  Probably  several  hundred 


thousand.  Then  there  are  24,000  publications,  nearly 
all  of  which  carry  advertisements  and  employ  men 
to  get  them.  Every  live  retail  merchant  in  every 
live  town  advertises  in  the  local  newspapers.  He 
must  either  write  his  own  advertisements  or  hire 
some  one  to  write  them  for  him.  Nearly  all  the  suc¬ 
cessful  manufacturers  of  articles  of  general  con¬ 
sumption  employ  advertising  managers  or  agents  to 
prepare  and  place  their  announcements.  Each  year 
hundreds,  if  not  thousands,  of  new  business  concerns 
requiring  the  services  of  men  who  have  a  knowledge 
of  advertising  are  launched. 

In  view  of  the  large  number  of  men  engaged  in 
the  advertising  business  it  does  not  seem  to  us  that 
the  1,755  graduates  of  the  advertising  schools  are 
much  of  “a  menace  to  the  profession,”  and  especially 
when  it  is  remembered  that  not  more  than  fifty  per 
cent,  take  up  advertising  as  a  life  work. 

Now,  as  to  the  teachers.  Mr.  Frederick  declared 
that  nine-tenths  of  those  now  engaged  in  the  work 
“are  not  fit  to  teach  advertising.”  The  Y.  M.  C.  A. 
instructors  are  all  experienced  advertising  men — 
men  who  have  solicited,  written  and  in  most  in¬ 
stances  have  placed  advertising.  In  the  universities 
and  business  schools  there  are  a  few  teachers  who 
possess  only  a  theoretical  knowledge  of  the  sub¬ 
ject.  These  are  usually  instructors  in  English  who 
have  taken  up  advertising,  as  they  would  take  up 
any  other  study,  in  an  endeavor  to  meet  the  demands 
for  instruction  in  the  institution  to  which  they  are 
attached. 

If  nine-tenths  of  the  teachers  are  incompetent, 
as  Mr.  Frederick  asserts,  it  is  indeed  marvelous  that 
the  graduates  of  these  schools  should  be  so  success¬ 
ful  in  filling  important  positions  as  they  are.  The 
statement  is  not  true.  There  are  incompetent 
teachers  of  advertising,  no  doubt,  as  there  are  in¬ 
competent  teachers  of  other  subjects,  but  the  pro- 
jiortion  is  not  a  whit  larger. 

The  schools  and  universities  that  furnish  instruc¬ 
tion  in  advertising  are  doing  splendid  work.  That 
there  will  be  in  the  near  future  a  great  iniprove- 
inent  l)Oth  in  the  arrangement  and  treatment  of 
the  topics  comprising  the  courses  is  certain.  Ex¬ 
perience  in  teaching  will,  no  doubt,  develop  a  better 
grade  of  instructors,  but  there  is  no  occasion  for 
deprecating  the  work  already  accomplished,  or  of 
discouraging  those  who  have  done  such  excellent 
pioneer  service  in  a  new  and  tremendously  impor¬ 
tant  educational  field. 


CONDITION  OF  CARTOON  ART 

It  cannot  be  truthfully  said  tliat  cartoon  art  is  on 
a  higher  or  more  artistic  plane  than  it  was  twenty- 
five  years  ago.  The  trouble  seems  to  l>e  that  n^ost 
of  the  younger  artists  are  not  willing  to  spend  the 
necessary  time  in  acquiring  a  knowledge  of  the 
fundamental  principles  of  drawing.  The  result  is 
that  much  of  the  work  seen  in  the  newspapers  is  of 
the  crudest  kind.  In  the  slap-stick  alleged  comic 
stuff  that  is  printed  crudity  may  be  tolerated,  but  in 
cartoons  of  a  more  serious  and  ambitious  character 
it  is  out  of  place  and  is  inexcusable.  Few  of  the  art¬ 
ists  are  good  draughtsmen.  Some  seek  to  produce 
impressive  effects  by  re8oi;ting  to  all  sorts  of  tricks 
to  hide  their  ignorance  of  art  of  any  kind.  Of  these 
the  worst  offenders  are  the  mud-drippers,  whose  car¬ 
toons  are  done  in  charcoal  or  crayon.  The  figures 
in  these  pictures  look  as  though  a  bucket  of  liquid 
mud  had  Iteen  poured  over  each  one  of  them.  Mud 
appears  to  be  dripping  from  their  faces,  their  gar¬ 
ments,  from  the  furniture,  from  the  trees  or  any 
other  object  that  happens  to  appear  in  it.  You  will 
find  such  cartoons  in  several  of  the  New  York  news¬ 
papers. 

Contrast  these  mud-dripping  cartoons  with  those  of 
Nast,  De  Grimm  or  Bush,  who  did  so  much  for  the  art 
years  ago,  or  those  of  Rogers,  of  Ireland,  of  Mc- 
Cutcheon  and  of  McCay,  who  are  among  the  l)e8t  of 
to-day’s  newspaper  artists,  and  note  the  difference. 

Perhaps  one  reason  why  cartoon  art  is  not  better 
is  l)eoaHse  of  the  sudden  and  extensive  demand  for 
pictures  of  this  kind  that  developed  among  the  news¬ 
papers  some  fifteen  or  twenty  years  ago,  and  has 
continued  until  this  day.  Any  one  with  but  slight 


skill  found  a  market  for  his  work.  It  was  not  a 
question  of  quality  so  much  as  it  was  quantity. 
Hence  the  indifferent  character  of  both  comics  and 
cartoons  with  which  the  pages  of  the  pr'>ss  have  been 
and  still  are  Hooded. 


In  a  sermon  on  the  Sunday  newspaper  delivered  in 
Belfast,  Ireland,  by  the  Rev.  John  Pollock,  who  has 
visited  this  country,  and  reported  by  the  Belfast  Eve¬ 
ning  Telegram,  he  spoke  of  the  Boston  Globe  as  “one  of 
the  finest  newspapers  in  America,  and  for  that  matter 
in  the  world.”  After  analyzing  a  copy  of  the  Sunday 
edition  and  calling  attention  to  the  wide  and  valuable 
character  of  its  contents  he  admitted  that  it  was  only 
the  enormous  circulation  that  warranted  the  expense 
involved  in  its  production.  His  most  serious  charge 
against  the  Sunday  newspaper  was  that  it  had  done 
more  to  break  down  the  Christian  Sabbath  than  any¬ 
thing  else.  Had  the  Rev.  Mr.  Pollock  made  a  more 
careful  study  of  the  subject  he  would  have  found  that 
he  was  mistaken.  People  do  not  stay  away  from 
church  for  the  sole  purpose  of  reading  the  Sunday 
newspapers.  Moreover,  these  issues  contain  nothing 
that  turns  a  person’s  mind  away  from  religion  or  the 
church.  We  have  yet  to  learn  of  a  single  man  or 
woman  who  was  any  less  a  Christian  for  having  read 
a  Sunday  newspaper. 


TOM  W.  JACKSON’S  ALONG  THE  ROW 

ODK  TO  HORACE 

Ah !  times  they  change  along  the  Row. 

Now  Horace  Greeley  has  to  go. 

For  many  years,  in  his  bronze  chair. 

He’s  gazed  across  the  busy  square. 

In  winter,  winds  would  madly  race 
Across  the  whiskers  on  his  face. 

But  winter,  summer,  all  the  while. 

He’s  never  lost  his  kindly  smile. 

We’ll  miss  him  from  the  Tribune  door 
Where  he,  alas,  will  sit  no  more. 

Ben  Franklin,  printer,  wise  and  good. 

Would  shed  tears,  that  is,  if  he  could — 

And  probably  get  off  his  base 

When  Horace  moves  from  his  old  place. 

They  have  been  chums  for  many  years — 

Sure  if  Ben  could,  he  would  shed  tears. 

Yes,  times  they  change  along  the  Row. 

And  Horace  Greeley  has  to  go. 

Where  next  he’ll  rest  we  cannot  say. 

But  hope  it  won’t  be  far  away. 

The  Row  won’t  look  exactly  right 
With  Horace  Greeley  out  of  sight. 

Find  him  a  place  upon  the  Square, 

His  busy  life  was  centered  there. 

.  GUESS  NOT 

A  man  who  would  advertise  “Seamanship  Taught 
by  Mail,”  it  is  safe  to  say,  would  not  meet  with  the 
api)roval  of  Sam  Adams. 


CAUSE  FOR  JOY. 

Describing  a  wedding  in  T^ong  Island  City  the  new 
young  scribe  wrote :  “’The  bride  wore  a  beautiful  lace 
veil  with  a  wreath  of  orange  blossoms,  and  the  happy 
bridegroom  is  an  active  member  of  the  Fifth  Ward 
Regular  Democratic  Association.” 


FTIOM  UP  THE  RIVER. 

Members  of  the  Brooklyn  Press  Club  visited  Sing 
Sing  on  Thursday,  and  inspectwl  the  prison  from  top 
to  bottom,  including  the  plant  of  “The  Star  of  Hope.” 
'Pile  editor  of  the  Star  was  asked  by  Richardson  Web¬ 
ster  how  he  liked  newsi)aper  work,  and  he  replied, 
“Very  well,  although  he  found  his  present  job  rather 
confining.” 


GOOD  SCHEME. 

Notice  that  an  Editors’  Home  is  to  be  built  at  Law- 
ton.  Okla.  Fine  idea.  If  this  war  keeps  up  it  might 
also  be  a  good  scheme  to  build  a  sanitarium  for  copy 
readers  in  some  quiet,  secluded  spot,  far  from  such 
noises  as  Krazojevatz,  Jazierzany  and  Sochaezew. 


SAD  THOUGHT. 

Truth  is  a  gem  most  beautiful, 
But  oh !  it  makes  us  sad 
To  see  how  often  it  escapes 
The  summer  hotel  ad. 


CHANGEABLE  WEATHER. 

A  certain  concern  which  manufactures  a  summer 
drink  has  this  notice  printed  on  its  advertising  copy. 
“Insert  this  whenever  the  thermometer  registers  85 
degrees.”  The  ad  was  in  and  out  of  the  forms  five 
times  on  a  certain  day  last  week  accompanied  each 
time  by  strenuous  remarks  from  the  makeup  man. 
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PERSONALS 

I).  I).  Moore,  vice-president  of  the 
Tiines-Picayune  Publishing  Co.  of  New 
Orleans,  has  decided  definitely  not  to  ac- 
c-ept  an  offer  to  go  to  the  St.  Louis  Ue- 
public. 

('olonel  Harry  E.  Parker,  dean  of  Ver¬ 
mont  journalists,  celebrated  his  sixty- 
second  birthday  recently  by  giving  a  din¬ 
ner  to  some  of  his  old  friends. 

Ex-Governor  Ben  W.  Hooper,  of  Ten¬ 
nessee,  is  credited  with  the  intention  of 
becoming  one  of  the  editors  of  the  Knox¬ 
ville  Journal  and  Tribune. 

C.  J.  Zaizer,  formerly  business  man¬ 
ager  of  the  Houston  (Tex.)  Telegram, 
who  was  recently  appointed  business 
manager  of  the  Milwaukee  Free  Press, 
has  succeeded  H.  R.  Robinson  on  that 
newspaper. 

Bon  C.  Seitz,  publisher  of  the  New 
York  World,  is  spending  an  outing  “over- 
the- Fourth”  in  the  White  Mountains. 

Mrs.  Rheta  Childe  Dorr,  whose  work  in 
s(Kial  uplift  is  well  known,  has  joined 
the  staff  of  The  Evening  Mail. 

Robert  G.  Paterson,  member  of  the 
Western  Newspaper  Union,  in  Atlanta, 
will  sail  from  5sew  York  July  12,  on  the 
French  liner  L’Espagnol  for  Paris,  where 
he  will  spend  the  next  three  months  with 
his  cousin,  William  Graves  Sharp,  the 
United  States  Ambassador  to  France. 

John  L.  McWhorter  has  severed  his 
connection  with  the  Times-Uuion  of 
Jacksonville,  Fla.,  and  left  for  Tallahas¬ 
see  to  assume  the  duties  of  the  new  office 
in  the  Comptroller’s  department  of 
county  finances. 

Charles  J.  Bellamy,  editor  and  pro¬ 
prietor  of  the  Springfield  Daily  News, 
narrowly  escaped  serious  injury  when  his 
automobile  went  into  the  ditch  recently. 
Two  friends  with  him  were  cut  and  badly 
shaken  up. 

F.  L.  Smalley,  of  the  Ithaca  (N.  Y.) 
News,  has  announced  that  he  has  pur¬ 
chased  an  interest  in  the  Wilmington 
(Ohio)  Daily  Herald.  He  is  to  become 
treasurer  of  the  Clinton  Publishing  Com¬ 
pany,  and  general  manager  of  the  busi¬ 
ness. 

John  G.  Cooper,  long  on  the  San 
Antonio  Globe,  who  has  been  compelled 
to  return  to  his  home  on  account  of  the 
illness  of  several  members  of  his  family, 
was  presented  recently  with  a  beautiful 
set  of  Parkman,  by  Stewart  Lyon,  a.sso- 
ciate  editor,  on  behalf  of  the  entire  staff. 
Mr.  Cooper  in  relpying  said  he  looked 
forward  to  the  time  when  he  might  be 
permitted  to  again  take  up  his  duties  on 
the  Globe. 

Col.  David  Watson,  proprietor  of  the 
Quebec  Chronicle,  who  has  been  serving 
with  the  Canadian  troops  in  France,  was 
wounded  during  the  latest  fight  at  La 
Basse. 

Henry  Crook,  B.  A.,  William  Dickson 
and  Philip  Crook,  all  members  of  the  cir¬ 
culation  staff  of  the  Winnipeg  Telegram, 
have  left  for  the  battle  front  in  Europe 
to  serve  in  the  signal  corps. 

Joseph  H.  Quigg,  the  Paterson  news¬ 
paper  man  who  received  the  appointment 
as  secretary  of  the  Passaic  Valley  Sew¬ 
erage  Commission  last  Tuesday,  has  been 
named  treasurer  of  the  fund. 

R.  F.  Parkinson,  managing  editor  of 
the  Ottawa  .Tournal,  is  another  news¬ 
paper  man  at  the  front.  He  holds  the 
rank  of  Major,  commanding  No.  1  Com¬ 
pany  of  the  38th  Royal  Ottawa  Regi¬ 
ment. 

C.  A.  Tutwiler  has  been  succeeded  as 
business  manager  of  the  Indianapolis 
Times  by  O.  T.  Roberts,  formerly  with 
the  Indianapolis  Star.  Gene  W.  Stone 
is  the  new  managing  editor,  succeeding 
11.  H.  Herr,  who  has  resigned. 

Lloyd  W.  McDowell,  former  publicity 
agent  of  the  Great  Northern  Railroad, 
has  been  engaged  to  do  special  publicity 
work  for  the  Portland  (Ore.)  Chamber 
of  Commerce.  Mr.  McDowell  recently 
concluded  a  successful  publicity  cam- 
(laign  for  the  annual  Portland  Rose  Fes¬ 
tival.  He  was  formerly  with  Seattle 
papers. 


WASHINGTON  PERSONALS 

Theodore  W.  Noyes,  editor  of  the 
Washington  Star,  and  Mrs.  Noyes  have 
started  on  an  automobile  trip  through 
New  Y’ork  and  New  England. 

John  Jay  Daly,  formerly  of  the  Wash¬ 
ington  Post,  is  now  with  the  New  Britain 
(Conn.)  Herald,  as  an  editorial  writer. 

Robert  W.  Wilson,  of  the  Cleveland 
Leader  and  Cleveland  News,  who  went 
with  Senator  Burton  on  his  tour  of 
South  America,  has  returned  to  Wash¬ 
ington. 

Charles  C.  Hart,  secretary  of  the  Na¬ 
tional  Press  Club,  has  entered  suit 
against  the  Capital  Traction  Company 
for  $20,000  for  personal  injuries. 

Gould  Lincoln,  of  the  Washington  Star, 
is  enjoying  his  vacation  by  playing  ten¬ 
nis,  and  in  a  contest  representing  the 
Dumbarton  Club  won  his  match. 

Frank  B.  Lord,  president  of  the  Na¬ 
tional  Press  Club,  while  in  Hawaii  with 
the  Congressional  party,  was  initiated 
into  an  organization  called  “The  Chiefs 
of  Hawaii.”  The  name  given  him  was 
Hua  Pula,  meaning  “Sweetheart.” 

Rufus  Andros,  former  newspaper  man, 
now  in  the  Treasury  Department,  has  a 
motor  boat  called  the  “Ash-cat,”  on 
which  he  has  entertained  many  of  the 
newspaper  men  of  Washington.  He  is 
planning  a  trip  covering  two  hundred 
miles  for  the  Fourth  of  July,  on  which  a 
number  of  newspaper  men  will  be  his 
guests. 

The  newspaper  men  accompanying  the 
President  on  his  vacation  at  Cornish,  N. 
H.,  are  Brice  Claggett,  of  the  Associated 
Press;  Bond  P.  Geddes,  of  the  United 
Press,  and  A.  M.  Jamieson,  of  the  Hearst 
News  Service. 

George  Edmonds,  formerly  of  the  New 
York  Tribune  Bureau,  is  now  press  rep¬ 
resentative  of  the  Carranza  agents  of 
this  city. 

Newbold  Noyes,  of  the  Washington 
Star,  witnessed  the  Harvard-Yale  boat 
race,  and  had  the  pleasure  of  seeing  his 
alma  mater  win. 

The  newspaper  men  of  Washington 
presented  a  handsome  morocco  traveling 
bag,  with  silver-mounted  fittings,  to  Miss 
Genevieve  Clark  as  a  wedding  present. 

Col.  Tom  Booker,  of  Virginia,  enter¬ 
tained  the  members  of  the  National 
Press  Club  last  Saturday  night  with 
negro  plantation  songs  and  “Befo’  de 
War”  banjo  playing. 

The  State  Department  has  received 
word  that  John  Reed,  an  American  war 
correspondent,  arrested  in  Russia  for  en¬ 
tering  the  war  zone  without  permission, 
has  l)een  released  and  has  arrived  in  Pet- 
rograd.  Ambassador  Marye,  reporting, 
made  no  mention,  however,  of  Boardman 
Robinson,  an  artist,  arrested  with  Reed. 

BOSTON  PERSONALS 

Howard  Brock,  city  editor  of  the  Post, 
is  taking  a  vacation  in  his  new  automo¬ 
bile. 

George  E.  Richards,  of  the  Pos't,  was  a 
recent  caller  in  Bridgeport,  where  he 
wrote  a  lengthy  story  for  the  Sunday 
Post  on  the  new  buildings  of  the  Reming¬ 
ton  U.  M.  C.  Co.,  where  thousands  and 
millions  of  rounds  of  ammunition  will 
be  made  for  the  armies  of  the  allies. 

George  B.  C.  Rugg,  assistant  city  ed¬ 
itor  of  the  Post,  has  recently  sold  two 
short  stories.  He  has  had  a  request  for 
other  stories  along  similar  lines. 

Ed  Fitzgerald,  of  the  journal,  who  was 
a  reporter  on  the  .Tournal,  but  was  later 
an  advertising  man,  is  meeting  with  great 
success  in  his  new  work. 

Solita  Solano,  a  special  writer  for  the 
Herald,  is  on  her  way  to  Havana  for  her 
annual  vacation.  Miss  Solano,  as  the 
name  suggests,  is  of  Spanish  birth. 

William  Carroll  Hill,  a  well-known 
Boston  newspaper  man.  has  engaged  to 
do  the  publicity  work  for  Hon.  Sam  W. 
McCall,  who  will  l)e  a  candidate  for  the 
Republican  nomination  of  Governor.  Mr. 
Hill  has  been  associated  with  the  Equal 
Suffrage  Association  as  publicity  man. 
and  has  also  done  work  of  this  character 
for  at  least  one  well-known  operatic 
star. 

Frank  Sibley,  a  well-known  Globe  re¬ 
porter,  is  becoming  famous  as  an  enter¬ 
tained.  “Sib’s”  favorite  stiint  is  to  tell 
stories,  at  W’hich  he  is  a  wonder. 


“Sherm”  of  the  Boston  Journal  art  de¬ 
partment,  has  a  new  “Dot  Book”  for 
children  that  will  be  put  on  the  market 
about  Christmas.  Mr.  Sherman  says  that 
art  is  long  and  the  royalties  from  books 
fleeting,  but  that  the  mazuma  resulting 
from  the  sale  of  a  book  is  good  stuff  to 
have  around  the  house. 

CHICAGO  PERSONALS 

James  Evans  Crown,  formerly  one  of 
Chicago’s  eminent  news  generals,  who 
was  city  editor  and  managing  editor  of 
the  Examiner,  and  city  editor  of  the  Inter 
Ocean  before  he  went  back  to  his  native 
South  and  became  city  editor  of  the  New 
Orleans  Item,  was  in  Chicago  the  other 
day.  Accompanied  by  Mrs.  Crown  he 
went  on  up  to  his  j)each  ranch  near  Cold- 
water,  Mich.,  where  he  will  rusticate  for 
a  month. 

Willuir  Neil  Burkhardt,  formerly  nigth 
city  editor  of  the  Record-Herald,  and 
more  lately  assistant  city  editor  of  the 
Journal,  has  resigned  and  gone  to  Win¬ 
nipeg,  Man.,  where  he  now  is  managing 
editor  of  the  Winnipeg  Tribune.  Mar¬ 
quis  James,  formerly  of  the  Chicago  Tri¬ 
bune,  takes  Mr.  Burkhardt’s  place  on 
the  Journal. 

Harry  F.  Parker,  of  the  Tribune  tele¬ 
graph  desk,  is  in  the  Rhodes  Avenue  Hos- 
j>ital,  convalescing  from  an  operation. 
He  will  not  be  back  at  work  for  three 
weeks,  the  doctors  say. 

Walter  N.  Burns,  of  the  Associated 
Press,  is  back  on  the  job,  after  a  lay-up 
occasioned  b'y  a  collision  !Mr.  Burns  ex¬ 
perienced  with  an  automobile. 

Edward  Secoy,  formerly  of  the  New 
Y"ork  Journal  and  more  recently  with  the 
Kansas  City  Star,  joined  the  Tribune 
staff  Sunday  night. 

Kent  Hunter  has  organized  a  baseball 
team  from  the  Examiner  local  room,  and 
challenges  any  other  office  team  to  meas¬ 
ure  bats  on  the  diamond. 

John  Fay,  who  was  a  reporter  in  St. 
Louis  with  the  late  Joseph  Pulitzer,  ob¬ 
served  his  twenty-sixth  anniversary  as 
the  Cliicago  correspondent  for  the  New 
York  World  Saturday  last  by  covering 
a  baseball  game  and  writing  a  500-word 
story  on  it. 

Rol)ert  E.  Lee  has  resigned  from  the 
Examiner  staff  to  become  publicity  agent 
for  Ravinia  Park. 

Miss  Dorothy  Williston,  club  editor  of 
the  Herald,  is  in  New  Mexico  on  her  va¬ 
cation. 

The  Examiner  has  sent  Miss  Ervie 
Ravenbyrne,  its  society  editor,  to  the 
Pacific  coiMit  to  contribute  features  of 
interest  of  the  expositions  to  Chicagoans. 

Edward  Lynch,  of  the  Examiner,  was 
called  to  Denver  last  week  by  a  telegram 
announcing  the  illness  of  his  wife.  Later 
reports  indicate  Mrs.  Lynch’s  condition 
is  much  improved.  . 

Ijowell  J.  Thomas,  of  the  Journal,  is 
spending  his  vacation  in  Alaska. 

Bessie  Rowland  .lames  has  left  the 
publicity  department  of  the  United 
Photoplays  Company,  which  was  under 
her  charge,  to  l)ecome  editor  of  the  Ex¬ 
hibitors’  Film  Exchange,  a  weekly  maga¬ 
zine  published  in  the  interests  of  the 
cinema  trade.  The  first  issue,  with  a 
flattering  showing  of  ads,  appeared 
Thursday.  The  magazine  is  published  by 
the  Cahill-Igoe  Company. 

Edward  Sheridan,  instructor  in  jour¬ 
nalism  at  the  University  of  Washington, 
and  an  old  Tribune  man,  is  back  on  the 
Tribune  for  the  summer. 

Walter  Howey,  city  editor  of  the  Tri¬ 
bune,  and  Mrs.  Howey,  are  visiting  the 
exposition  at  San  Francisco. 

Wiley  Meredith,  the  Post’s  correspond¬ 
ent  at  Springfield,  has  retjirned  to  Chi¬ 
cago  and  taken  charge  of  the  local  politi¬ 
cal  situation  for  the  Post. 

Mrs.  Scott  l>)irand,  society  leader,  ex¬ 
posed  an  alleged  attempt  of  a  local  space 
writer  to  blackmail  her  by  threatening 
to  print  a  news  story  that  might  com¬ 
promise  her  if  written  in  a  certain  way. 
She  gave  all  the  details  to  the  Tribune. 

Warren  A.  Patrick.  Western  represen¬ 
tative  of  the  New  York  Clipper,  disap¬ 
peared  mysteriously  late  last  week.  He 
is  said  not  to  have  been  well  lately  and 
also  to  have  had  quite  a  sum  of  money 
with  him  at  the  time. 


IN  NEW  YORK  TOWN 

Miss  E.  H.  de  Zouche,  the  woman  suf¬ 
frage  writer,  on  the  World,  is  now  en¬ 
joying  a  vacation  at  New  Boston,  Mass. 
She  probably  will  not  return  to  her  desk 
until  September. 

Mrs.  L.  H.  Prichard,  writer  of  publish¬ 
ers’  publicity,  has  severed  her  connection 
with  Hearst’s  International  Literary 
Company. 

Winfield  W.  Dudley,  formerly  of  the 
Chicago  Tribune,  is  the  new  Sunday  ed¬ 
itor  of  the  New  York  Herald. 

Cornelius  Niver  now  is  on  the  copy 
desk  at  the  New  York  Herald.  Mr. 
Niver  was  an  assistant  in  the  office  of 
the  Attorney  tJeneral  in  the  Democratic 
administration  previous  to  January  1 
last. 

John  C.  Flinn,  formerly  dramatic  critic 
of  the  New  Y'ork  Herald,  has  become  tlie 
general  press  representative  of  the  Lasky 
Feature  Play  Co.,  replacing  Whitman 
Bennett,  who  takes  an  executive  posi¬ 
tion. 

Robert  N.  Pearson,  formerly  of  Den¬ 
ver  and  St.  Louis,  and  for  the  past  four 
years  financial  editor  of  the  Brooklyn 
Standard-Union,  has  resigned  to  take  a 
position  with  a  publicity  corporation 
having  plants  in  the  South  and  South¬ 
west.  His  headquarters  will  be  at  Mo¬ 
bile,  Ala. 


OBITUARY  NOTES 

Ai.exaxdeb  M.  Kexeai.y,  editor  of  the 
London  Daily  Mirror,  died  June  26,  at 
the  age  of  51  years. 

Mr.  Kenealy,  who  was  born  in  Sussex, 
England,  October  20,  1864,  devoted  all 
his  life  to  journalism.  He  was  educated 
at  the  University  College  School  in  Lon¬ 
don  and  at  Guinea,  France.  He  joined 
the  staff  of  the  New  Y’ork  Herald  in 
1882,  and  represented  that  pa[)er  on 
Rear-Admiral  Peary’s  first  Arctic  expe¬ 
dition.  Mr.  Kenealy  became  a  member 
of  the  New  York  World  staff  in  1895, 
and  was  its  correspondent  with  the 
American  fleet  in  the  Spanish  War. 

He  began  newspaper  work  in  London 
as  news  editor  of  the  Daily  Express  in 
1901,  and  years  later  went  with  the 
Daily  Mirror.  Under  the  nom  de  plume 
of  Montague  Vernon  Fonsonby  he  wrote 
“The  Preposterous  Yankee,”  and  he  also 
was  “The  Letters  of  Alphonse  le  AIou- 
ton.” 

John  Roxbuboh  Smith,  for  18  years 
sporting  editor  of  the  Glasgow  (Scot¬ 
land)  Evening  News,  and  later  publisher 
of  the  Scottish  Referee,  died  on  June  21, 
in  Montreal,  where  he  was  on  the  edi¬ 
torial  staff  of  the  Herald.  Mr.  Smith, 
who  had  been  in  Canada  13  years,  was 
57  years  old  at  the  time  of  his  death. 

'Thomas  A.  Davis,  a  veteran  news¬ 
paperman  of  Kentucky,  died  suddenly  at 
his  home  in  Maysville,  that  state,  on 
.Tune  22.  In  1857  he  started  the  Mays¬ 
ville  Republican,  which  was  later 
changed  into  the  Daily  Ledger. 

.Tames  ,1.  Evans,  a  civil  war  veteran 
and  for  the  last  17  years  connected  with 
the  circulation  department  of  'The  Evening 
Mail,  died  on  Monday,  June  28.  at  his 
home,  182  .Icfferson  avenue,  Brooklyn, 
N.  Y’.,  aged  67  years. 

Alvan  W.  Lewis,  for  many  years  a 
writer  on  the  staff  of  the  Batavia  (N.  Y’.) 
News,  and  a  well-known  newspaperman 
in  that  part  of  the  state,  died  on  .Tune 
20  of  heart  failure  at  the  residence  of 
his  daughter,  Mrs.  Emery  E.  Will,  Sum- 
mitt  street,  Batavia,  aged  61  years. 

IIal  W.  Obmsby,  a  reporter  and  edi¬ 
torial  writer  on  the  New  Y’ork  Evening 
'I'elegram.  died  on  .Tune  26,  at  Marlboro, 
N.  Y’.  lie  was  a  son  of  the  late  Henry 
W.  Ormsby,  a  widely  known  newspaper¬ 
man  of  the  South. 

Rk'HAbd  H.  Kibschneb.  who  at  va- 
vious  times  was  connected  with  the  New 
Y'ork  'rimes,  the  New  York  Herald  and 
the  Boston  Herald,  committed  suicide  by 
shooting  himself  at  an  hotel  in  Bridge¬ 
port,  Conn,  Saturday  night.  He  was  a 
graduate  of  Columbia  University,  and 
was  admitted  to  the  New  Y’ork  Bar  in 
1901.  Mr.  Kirschner  dramatized  .Tack 
London’s  story  “.lust  Mist,”  which  was 
played  on  the  Keith  circuit. 
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RETAIL  ADVERTISERS 

{('iititiHunl  from  payr 

(’haiKlise  as  well  as  to  tlie  iteople  it  in¬ 
vites  into  the  store. 

"Advertising  must  ‘stjiiare  tip'  with 
the  merchandise  and  with  the  store. 

"To  ‘stjiiare  up’  with  the  merchandise 
and  with  the  store,  advertising  must  l«> 
.■K-curate.  To  Is-  ac<-urate  advertising 
must  l>e  truthful. 

"Advertising  is  as  honest  as  the  man 
who  signs  his  name  to  it. 

“A  store  is  as  honest  as  its  adver¬ 
tising. 

“Hetail  advertising  is  the  |>eople’s 
guide  in  the  everyday  living. 

"The  newspa|>er  is  the  natural  me<li- 
|im  ftir  retail  advertising  and  for  all  ad¬ 
vertising.” 

I.  ({.  rarsons,  advertising  manager  of 
t 'arson.  I’irie.  Scott  &  Co.,  spoke  of  the 
amount  of  mone.v  which  shouhl  Is-  siauit 
in  advertising.  He  believed  that  ‘.JVg  or 
it  per  cent  on  the  gross  business  done  is 
alaiut  the  right  amount. 

KKT.VM.  ST.ntK  AU.  KUTISt-'t; 

•Vdve.rtising  in  the  ivtail  stoiy  wa.s  dis- 
cnss*‘d  by  A.  <!.  Chaney,  advertising 
manager  of  Tiche-Caa-l  tinge  Company, 
Hallas,  Texas.  He  said: 

"The  fact  that  retailers  are  spending 
from  H<(  to  per  cent  of  their  a|)pro- 
(iriations  in  the  daily  papers  shows  that 
they  learmsl  the  ‘where’  of  advertising. 

"The  wtiman  reaals  one  of  our  ads  and 
makes  up  her  mind  to  buy  what’s  of- 
ferasl.  Hy  the  time  she  gets  downtown 
it  has  es<-ap<sl  her  nnciiory.  Itut  either 
the  window  show  or  the  alisplay  in  the 
ala'iaanmamt  will  serva*  as  a  ranninaler  anal 
she  makes  the  pura-hase.” 

Chairman  Ingersaill  aaf  the  natiaaiml 
a'ominissiaiii,  addressing  the  ra-tailers.  saial 
in  imrt: 

"You  have  the  alepartinent  that  r<‘pre- 
seiits  the  isassibility  aaf  graawth.  There 
are  iiuara*  of  yaau.  Yaaii  have  a  maare  im- 
IMirtnnt  pla<‘e  in  the  sa-heme  aaf  adver¬ 
tising  than  any  aather  atepartmen".  In 
this  coiintr.v  there  ara-  saamethrng  like  a 
million  retaih‘rs.  Thera-  are  nbaaut 
<MtO  that  ara-  cauisrdered  gasad  re)>utnhte 
retailers.  This  aargani/.atiaaii  na-a'ais  .vaan. 
.\  year  fraam  maw  I  pranlia-t  that  of  ra-- 
tailers  ahane  we  will  have  .’a.O'Kl  at  aaiir 
caanventiaaii. 

‘‘There  is  gaaing  taa  be  on  the  a-alaia-a- 
tiaanal  committee  this  ya-ar  one  ra-tail  man 
!ti  least  fraam  the  natiaanal  a-aammrssion. 
one  manufaa-turer.  one  farm  laajs'r  imb- 
lisher,  one  advertising  agent  and  sa»  aan 
all  along  the  line,  saa  that  we  a-an  ha-gin 
taa  preiaare  our  edua-atiaaiial  work  in  such 
a  way  that  it  will  lae  many  sided  anal 
caamprehensive  anal  vnliiabla-  to  every  da-- 
partment.” 

In  a  discuaasiaan  aaf  the  relative  value 
of  circulars  distributed  in  the  community 
niaal  circulars  maila-d  faar  the  local  staares. 
.Mr.  Tunas  said  ; 

Tilt:  WASTKi  I  I.  a  iita  i  i.Ait 

‘‘I  had  a  little  experience  alaang  this 
line,  getting  back  to  that  six  years  ago. 
previous  to  that  three  years  in  a  neighlaor- 
haaaad  store  in  Pittsburgh.  AYe  used  an 
eight-page  paper,  calla-d  a  store  news, 
which  is  used  la.v  a  gra*at  many  ra-tailers 
in  the  country  in  the  same  name.  And 
1  faaiind  this  to  he  true.  In  delivering 
it  from  house  to  house  that  the  carriers 
aaf  them — it  was  distributed  la.v  an  organi- 
zatiaan  paid  for  that  purpaase  —  usinilly 
threw  away  the  a-ira-nlars.  tlnit  i*  was 
birgel.v  a  lost  circiilatiaan.  I  have  faaiind 
them  burned  up  in  laundries;  1  have 
faaiind  them  dumiaed  off  in  alle.vs.  and  all 
sorts  of  troulalaas  like  that,  and  it  is 
might.v  paaor  circulation,  although  it  did 
a  lot  of  gaaaad.  I  don’t  laa-lieve  that  that 
kind  of  circulation  is  raavsl.  I  think  that 
dira-ct  mailing  is  ga>od.” 

Harvev  R.  Young,  advertising  manager 
of  The  Columbus  (Ohio)  Despatch  said: 

‘‘There  are  very  few  people  who  will 
read  a  a-ircular  who  don’t  read  some  kind 
aaf  newsoajaer.  Tie  trouble  with  the  men 
whaa  uses  the  circular  is  that  be  lies 
gaat  the  wrong  idea  about  the  cost  of 
newspai>er  advertising.  It  is  the  cheap¬ 
est  advertising  he  can  buy  today,  lae- 
caiise  he  can  reach  maare  |aasaple  faar  the 
maaney. 

“There  is  only  one  chance  out  of  a 


thousand  that  the  circular  may  reach 
the  real  buyer  of  the  home.  But  when 
the  newspaper  gaaa»s  into  the  home  it  is 
paid  for.  Every  member  of  the  family 
is  laaaaking  for  the  newspajaer,  they  are 
waiting  for  it,  and  if  it  doesn’t  come  they 
(ahone  the  new'spaper  and  you  have  got 
to  send  a  sjaan-ial  messenger  out  with  the 
|iapa-r.” 

THINGS  CAUGHT  ON  THE  FLY 

Joe  Mitchell  Chappie,  the  versatile 
genius  who  presides  over  the  National 
.Magazine  and  is  the  compiler  of  “Heart 
Songs.”  “Heart  Throbs”  and  other  books, 
was  lay  preacher  at  the  South  Park 
•Methodist  church.  In  conversation  with 
the  pastor,  who,  like  Paul,  had  “fought 
a  goasl  fight”  but  was  weary,  oh,  so  weary, 
he  learned  that  the  little  church  was  in 
a  hide  financially  to  the  tune  of  about 
.'SdUP.  In  his  sermon  Chappie  dwelt  on 
I  he  value  of  brotherly  love  and  cited  the 
iid  club  movement  to  prove  that  these 
,\oung  fellows  are  practising  what  they 
1  reach.  He  made  a  profound  impression, 
'1  hen.  in  the  language  of  Heart  Songs 
a:id  Heart  Throbs,  he  made  a  touching 
aplieal  to  the  congregation  to  get  rid  of 
the  debt  then  and  there.  He  called  to 'his 
assistance  all  the  ushers,  and  liefore  he 
had  finished  the  debt  was  wiped  out,  for 
li  e  contributions  in  bills  and  silver  and 
pennies  amounted  to  $(i2.‘l.  It  is  said 
(hat  the  good  preacher  jiut  both  arms 
around  .loe  and  fairly  hugged  him. 

■Vt  the  R<‘d  R(X)sters’  Banquet  at  the 
1/fiSalle  Hotel,  Monday  night,  G.  H.  E. 
Hawkins  presided  ns  toastmaster,  and 
the  fidlowing  well-known  ad  crafters 
were  duly  initiated  after  serving  an  ap- 
pfenticesliip  ns  waiters,  bell  boys,  cooks, 
si-rubbers,  and  what  not ; 

.loseph  F.  Kelly,  Chicago ;  William  A. 
Pritchard.  Detroit;  W.  Ij.  Lamed,  New 
York;  \Y.  K.  Page.  Chicago;  James  A. 
\Yard,  Chicago;  W.  C.  D’Arcy,  St. 
Louis;  Mac  Martin,  Minneaiiolis ;  Freil 
.‘sperr.v,  Chicago;  Herbert  .Tohnson. 
Kacine,  Wis. ;  .Tames  Rohan,  Racine. 
Wis. ;  RU’hard  A.  Foley,  Philadelphia  ; 
.1.  Ray  Woltz,  Chicago;  William  Wood- 
head,  San  FraiK-iseo ;  Walter  Cherry, 
Syracuse.  N.  Y. ;  .T.  P.  Gilroy,  New 
York ;  George  L.  Willman,  South  Bend. 
Iml. ;  George  Cideman,  Boston;  R.  C. 
Dobbs,  -Atlanta,  Ga. ;  .1.  C.  Martin, 

Philadelphia  ;  E.  C.  Tribbits,  Akron, 
Ohio;  Charles  Mears,  Cleveland;  S.  E. 
Kiser.  Chicago;  Harold  Reid.  New  York ; 
William  H.  .Tohnson,  New  York;  -A.  E. 
(’hamberlain,  Chicago;  Frank  Pelton, 
Racine,  AVis. 

The  sci-nario  for  “Racing  the  Dead 
Line.”  shown  on  the  screen  at  the  News¬ 
paper  Departmental  Tuesday,  was  writ¬ 
ten  by  one  of  the  editors  of  the  Chicago 
Tribune.  The  theme  is  one  of  lively  in¬ 
terest  for  newspaiier  men  and  advertisers. 
The  star  man  is  assigneil  to  a  tip  from 
Ofliier  (Wk)  that  state  attorney’s  men  are 
going  to  raid  the  bandits’  den.  The 
<-ounci1  places  the  dead  line  at  11  p.  m. 
and  then  “they’re  off.” 

Mr.  Reporter  shadows  the  detectives 
to  the  fire  tug,  boards  it,  is  discovered 
and  pnt  off.  He  then  runs  ten  miles  to 
the  swinging  bridge,  jumps  to  the  deck 
of  the  ])a8sing  boat  and  in  the  short 
space  of  half  an  hour  experiences  all  the 
thrills  of  the  average  movie  hero.  The 
film  shows  the  art  of  paper  making 
fiom  the  log  to  the  finished  sheet.  The 
Tribune  plant  from  copy  desk  and  edi¬ 
torial  council,  to  linotypes,  stereotype, 
press,  mailing  and  delivering  processes 
was  also  shown.  It  is  highly  educational 
and  was  rated  a  corking  good  show. 

One  of  the  strong  features  of  the  Mon¬ 
day  night  pageant  was  The  Chicago 
Daily  News  caravan  of  fourteen  trucks 
loaded  with  newsprint  paper,  the  amount 
required  for  one  day’s  issue  of  The  Daily 
News,  approximately  fiOO  miles  of  paiier. 
enough  to  print  1.. '>21, 770  eight  page  news¬ 
papers.  or  40r>,80.T  thirty  page  newspa- 
I  ers  the  size  of  The  Daily  News. 

I’rei-eding  the  caravan  of  drays,  each 
loaded  with  roll  upon  roll  of  white  paper, 
was  a  tiny  one-horse  cart  surmountwl  b.v 
the  legend  ; 

“First  issue  of  The  Daily  News  nearly 
forty  .vears  ago  required  less  than  .tOO 
IHii’iids  of  paper.” 

The  Curtis  Publishing  Company,  the 


Philadelphia  Public  I-iedger,  and  the  Eve¬ 
ning  Ledger,  published  by  Cyrus  H.  K. 
Curtis,  were  large  advertisers  in  Chi<-ago 
pajiers  during  the  convention  of  the  -A.  -A. 
C.  W.  The  slogan  of  the  campaign  was 
"Come  to  Philadelphia  in  IHIH” ;  "The 
City  of  Homes";  "The  Workshop  of  the 
\Yorld.”  It  is  said  that  .Mr.  Curtis  and 
his  publications  sia-iit  about  !|iii,(K'Nl  to 
s«-<ure  the  convention  next  year  for  Phil¬ 
adelphia. 

The  gos.sip  of  the  convention  relatwl 
largely  to  “Jim”  Keeley’s  “expose  of  the 
-Anonymous  Circular.”  In  a  page  ad  in 
the  Herald,  June  21,  he  alleged  that  the 
Herald’s  offer  of  a  reward  of  $500  for 
proof  of  the  authorship  of  the  “black- 
liand  letter”  had  enabled  him  to  locate 
“its  birthplace  in  the  Chicago  -American 
office  presided  over  by  Harrison  M. 
Parker.”  The  <-ircular  undertook  to 
prove  that  the  Herald  had  suffered  “tre¬ 
mendous  losses  in  circulation  and  adver- 
lising.” 

The  Herald’s  page  broadside  was  an¬ 
swered  in  the  -American  Tuesday  by  a 
SherliK-k  Holmes-Do<-tor  NYatson  colhaiuy. 

The  net  impression  seemed  to  be  that 
the  Herald  had  made  steady  gains  in  ad¬ 
vertising  and  circulation  .since  Mr. 
Keeley  set-ured  control  of  the  paia^r. 

Henri  Gagnon,  who  represented  Quelx-e 
at  the  Chicago  convention,  is  general 
manager  of  the  IjC  Soleil,  of  Quebec,  one 
of  the  leading  ncwspaia-rs  of  Canada. 
While  he  knew  quite  a  number  of  the 
meml>ers  of  the  A.  A.  C.  W.  before  this 
year’s  convention  was  held,  he  about 
doubled  the  iiumla-r  at  Chicago.  He  was 
one  of  the  most  popular  of  the  Canadian 
contingent. 

The  New  York  -American  was  very 
much  on  the  job  at  the  convention  in  the 
IK-rson  of  its  genial  business  manager, 
Howard  Davis,  who  ran  a  page  display  in 
the  Chicago  paper  advertising  the  New 
York  market  and  the  American. 

The  convention  (-ommittee  of  the  Chi- 
<-ago  -Advertising  -Association  entertained 
the  national  officers,  commission  and  ex¬ 
ecutive  committee  on  Sunday  evening  at 
a  bamiuet  at  Hotel  La  Salle,  attended  by 
about  .5(KI  iiersons.  Charles  H.  Porter, 
Iiresideiit  of  the  Chicago  -Advertising  -As- 
s<M-iation,  told  in  an  allegorical  way  how 
tl.e  Associated  Advertising  Clubs  of  the 
World  really  originated  in  Chicago  ten 
years  ago  and  how,  since  that  time,  the 
organization  has  grown.  -Another  siieaker 
at  this  dinner  was  Herbert  S.  Houston, 
who  paid  a  high  and  well-deserved  tribute 
to  President  AVilliain  Wcmdliead  for  the 
work  he  had  done  in  behalf  of  the  asso- 
<-iation. 


SIMPLIFIED  SPELLING  GAINS 


Eighty-Six  Schools  and  Colleges  Now 
Use  the  New  Method. 

The  simplified  spelling  siipjiorlers  an¬ 
nounce  that  eighty-six  ecdleges  and  uni¬ 
versities  in  the  United  States  are  now 
using  simfilified  spelling  and  that  headway 
is  being  made  in  jiersuading  the  news¬ 
papers  to  follow  suit. 

These  spellings  were  ajiproved  by  the 
National  T^ducation  -Association  in  ISOS 
and  they  have  been  used  since  then  in 
all  its  official  publications. 

The  words  and  their  s|M>llings  urged 
by  the  board  are; 

Tlio  for  though,  altho  for  although, 
thru  for  through,  thruout  for  throughout, 
thoro  for  thorough,  thoroly  for  thor¬ 
oughly.  thorofare  for  thoroughfare,  pro¬ 
gram  for  programme,  prolog  for  prologue, 
catalog  for  catalogue,  jiedagog  for  peda¬ 
gogue.  dec-alog  for  decalogue. 


The  a])|dication  of  the  attorneys  for 
the  New  York  Tribune  to  put  over  for 
the  term  the  libel  action  brought  against 
that  newspaper  by  Attorney-General  E. 
E.  Woodbury,  was  on  .Tune  28  granted 
by  .Tustice  Wheeler. 


The  estate  of  Captain  Henry  King, 
former  managing  editor  of  the  St.  Louis 
GIolie-Democrat,  was  valued  af  $1(12.000, 
according  to  the  appraisement  filed  in 
the  probate  court  today.  Captain  King 
ilied  March  15. 


NEW  PITBLICATIONS 

Dktkoit.  -Mil'll. — -Apparently  someone. 
I>erbaps  W.  K.  Hearst.  is  endeavoring  to 
break  into  the  Detroit  uewspai>er  field. 
-According  to  S.  W.  Curtiss,  secretary  of 
the  Iiegal  News  Co.,  he  has  been  of¬ 
fered  ‘20  per  cent,  above  the  appraised 
value  of  the  Ix’gal  News  Co.  building 
for  iiossession  September  1.5.  The  real 
estate  man  who  made  the  offer  refused 
to  disclose  the  name  of  his  principal,  but 
carefully  inquired  if  the  building  was 
sirong  enough  to  bear  heavy  presses,  and 
also  asked  if  it  were  possible  to  add 
mote  stories  to  it. 

Monkoe,  Mil'll. --  .Monroe  has  a  new 
daily  morning  jiaper,  the  Courier. 

PoRTi-AND,  Oke. — Articles  of  incor¬ 
poration  of  the  German  Publishing  Com¬ 
pany,  of  Portland,  Ore.,  ■with  an  author- 
izinl  cajiital  stiK'k  of  $50,0(1(1,  have  bi'cn 
filed.  It  is  understood  that  this  is  the 
outcome  of  a  consolidation  of  the  two 
German  wts'kly  newspapers,  the  Nach- 
richten  and  the  Deutsidie  Zeitnng.  pub- 
lisheil  in  i’ortland,  by  the  absorption  of 
the  former  by  the  latter  ]iublication.  The 
incorporators  are:  -A.  E.  Kern,  Ernest 
Kroner  and  Frank  Regner,  the  prin¬ 
cipal  stcM-kholders  and  publishers  of  the 
IhMitsche  Zeitnng. 


NEW  INCORPORATIONS 

New  A'oiik  Citv. — Conde  Nast  &  Co.. 
Manhattan;  general  printing;  $210, (MHI. 
Conde  Nast,  G.  von  Utass  Barrett  -An¬ 
drews,  New  York. 

Dover,  Dej- — The  Co-cqierative  Pub¬ 
lishing  Company,  to  do  a  general  print 
ing  and  publishing  business;  caiiiial 
stock.  $100, (XX>.  William  McMahon,  AA'. 
L.  Chaiiman,  AA’.  -A.  Stewart,  Pittsburgh. 
Pa. 

San  F'RANrisco,  Cal. — The  California 
Co-operative  Publishers’  Assoi-iation  filed 
articles,  with  capital  stock  of  $l(K1.0tHI. 
Direi'tors:  Raymond  L.  Beniier,  Minard 
Gilbert.  Herbert  P.  Gilbert,  L.  .T.  Con- 
stine,  L.  Seidenberg,  .Tames  -A.  Mlerson 
and  George  M.  Davis. 

New  Y’ork  City. — Daily  New  Yorker; 
advertising,  printing,  magazine ;  $2(»,()(k). 
Charles  M.  -Andrews,  Katherine  P.  and 
Frank  N.  Richard.son,  25  AA’est  42d 
street. 

Milwaukee,  AA’is. — Green  Bay  News¬ 
paper  Company,  Green  Bay;  capital, 
$2<K1.(I00.  Incorporators ;  Victor  I. 
Minahan,  A.  B.  Trumbull,  .To.seph  AA’. 
Lefevre. 


CHANGES  IN  INTEREST 

Bii-LiN(i.s,  Mont. — .1.  M.  Kennedy  has 
bought  the  two  afternoon  papers  at  Bill¬ 
ings,  the  Journal  and  the  'Tribune,  and 
hereafter  will  conduct  them  as  one  paper, 
the  .Tournal  Tribune.  There  is  not  room 
in  Billings  for  two  daily  paiiers.  which 
accounts  for  the  bitter  war  which  they 
have  waged  one  utum  another  up  to  their 
consolidation  by  Mr.  Kennedy. 

Dixo-n,  Iix. — Owners  of  the  Dixon 
Daily  Leader,  started  a  year  ago  by  the 
Progressives  as  a  morning  newspaper, 
have  purchased  the  Dixon  Daily  News, 
an  evening  paiier.  Edward  C.  Culler, 
former  editor  and  publisher  of  the  Dixon 
Sun,  is  to  be  editor  of  the  merged  paper. 

Lewistown,  Mont. — An  official  an¬ 
nouncement  signed  hy  Tom  Stout  for  the 
Dail.v  Democrat,  and  Dave  Trepp  for  the 
Evening  News,  June  If),  gave  formal  no¬ 
tice  that  the  two  dailies  would  be  com¬ 
bined  when  the  Democrat-News  will  sue- 
ewd  them.  Mr.  'Trepp  will  then  head 
the  city  staff  of  the  new  morning  pa|)er. 


The  Telegraph,  of  New  London.  Conn., 
has  had  its  plant  attached  hy  Deputy 
United  States  Marshal  E.  Brainerd 
Smith,  in  the  matter  of  a  suit  hrotight 
by  Geo.  L.  Thompson,  of  New  York,  for 
.$5,000  because  the  Telegraph  piihlished. 
without  his  permission,  a  copyrighted 
photocraph.  which  was  his  property,  of 
the  New  London  Baseball  flub. 


One  of  the  new  buildings  in  Dayton. 
Dhlo,  is  to  la*  called  the  .Advertising 
Building. 
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EDITORS  ON  WAY  TO  CONVENTION 


Delefsates  from  Chicjgo  to  Los  Angeles 
Entertained  at  I'opeka.  Kan. 

The  final  curtain  has  just  fallen  in 
<'hicaj:o;  it  is  about  to  rise  in  California. 
Many  delegates  to  Chicago  had  no  siMuier 
linished  their  work  there,  than  it  was 
lime  to  turn  to  the  Pacific  coast  for  the 
meeting  of  the  National  Editorial  Asso¬ 
ciation  at  Los  Angeles  and  the  National 
Press  Association  at  San  Francisco. 

For  many  of  the  delegates  travelling 
west  on  special  train.s,  entertainment 
was  offered  at  intermediate  points  on 
the  way.  For  example,  one  hundred  and 
tliirty  men  travelling  from  the  east 
'toppe«l  off  at  Portland,  Ore.,  for  the  day 
on  their  way  to  !San  Francisco. 

The  members  of  the  Kappa  Alpha 
Theta  fraternity  who  had  l>een  in  Chi- 
i-ago,  enjoyed  a  special  train  from  Chi¬ 
cago  to  (iearheart.  Ore.,  where  they  are 
having  a  biennial  convention. 

The  National  Editorial  Association, 
had  two  special  trains  over  tlie  .Santa 
I'V,  to  Los  Angeles.  Both  trains  made 
stops  at  Topeka  and  Hutchinson,  Kan., 
( diorado  Springs,  I>>nver,  Santa  Fe, 
Alliuquenjue,  Orand  Canyon,  Redlands 
and  Riverside. 


ENTERTAINED  AT  TOPEKA. 

One  of  the  specials  carrying  two  hun¬ 
dred  editors  from  Chicago  arrived  at 
Tojjeka,  at  noon  on  Thursday,  and  the 
train  containing  the  Kansas  contingent 
followed  twentj’  minutes  later.  F.  W. 
X'andergrift,  of  Chicago,  who  formerly 
was  a  newspaper  man  at  Topeka,  and 
W.  .1.  Curtis,  district  passenger  agent, 
were  in  command. 

I’pon  the  arrival  of  the  first  group 
of  editors,  automobiles  were  at  the  sta¬ 
tion  to  take  them  directly  to  the  Com¬ 
mercial  club  for  a  buffet  luncheon.  The 
machines  then  returned  to  the  depot  to 
lake  the  second  trainload  of  editors  on 
an  automobile  trip  until  1:15  o’clock; 
thence  the  party  going  to  the  Commer¬ 
cial  club  for  the  luncheon,  the  first  ed¬ 
itors  taking  the  sight-seeing  trip.  Both 
specials  left  for  the  west  at  2  and  2:20 
ocl(K*k. 

Charles  S.  Elliott,  president'  of  the 
Commercial  club,  who  was  master  of 
(creinonies  at  the  luncheons  served  the 
visitors— in  two  sections — stated  that  the 
la  st  way  that  he  knew  of  expressing  the 
feeling  of  the  Topeka  business  men  was 
to  read  the  inscription  on  a  huge  ban¬ 
ner  stretched  along  the  side  of  the  wall: 
“Hully  Gee!  But  we're  glad  you  are 
liere.” 

Frank  MacLennan,  publisher  of  the 
dournal,  in  alluding  to  the  newspaper¬ 
men  who  had  left  journalism  for  public 
ollice  said: 

"Kansas  has  more  editors  holding 
public  oilice  and  fewer  in  the  jails  and 
|irisons  than  any  other  State  in  the 
Cnion.  If  the  crying  demand  for  news¬ 
paper  men  to  enlist  in  the  ranks  of 
statesmen  continues,  it  is  altogether 
likely  that  the  State  will  have  fewer 
editors  in  the  newspaper  oHices  than  any 
other  State  in  the  Union. 


NEW.SPAPEKMEN  IN  OFFICE. 

"In  proof  of  which  I  want  to  remind 
you,  my  friend  and  contemporary,  Ar- 
Ihnr  Capper,  is  now  governor  of  the  State 
and  is  not  working  very  much  just  now 
at  the  job  of  |)rinting.  1  am  sure  that 
he  greatly  regrets  he  was  unable  to  wel¬ 
come  you  here  today,  but  a  long-ago 
promise  took  him  out  of  town  today. 
I.ieutenant-Governor  Morgan  is  the  ed¬ 
itor  of  the  Hutchinson  News.  The  treas¬ 
urer  of  the  State,  Earl  Akers,  runs  the 
Stafford  County  Republican.  The  au¬ 
ditor  of  State  is  the  editor  of  the  Dodge 
City  Globe.  Charles  Sessions,  a  well- 
known  newspajrer  man,  recently  gave  up 
the  office  of  Secretary  of  State  to  be¬ 
come  the  private  secretary  of  the  gov¬ 
ernor.  Former  Governor  Hoch,  of  the 
Marion  Record,  is  a  member  of  the  board 
of  control.  Tom  McNeal,  of  the  Mail 
and  Breeze,  is  on  the  text-book  commis¬ 
sion.  .lay  House,  mayor  of  Topeka,  is 
one  of  the  editors  of  the  Topeka  Capital. 
To|ieka’s  chief  of  police.  Harvey  Parsons, 
was  recently  a  reporter.  The  present 
sheriff  of  this  county  was  formerly  city 
•  ditor  of  the  State  Journal. 


Proposed  Credo  for  Advertising  Men 

By  Walter  G.  Bryan 


(i*arl  of  a  paper  tleliveretl  before  the  Newspaper  l>ei»artnieiit  of  tlie  A.  A.  of  VV.) 


Just  what  comprises  the  solidity  of  that 
rock — Truthful  Advertising — is  summed  up  in 
this  creed,  to  which,  1  am  sure,  you  will  all 
subscribe. 

I  BELIEVE,  with  cne  of  the  foremest  Apostles  of  Adftertising, 

That  the  first  requisite  of  success  is  not  to  achieve  the  dollar,  but 
to  confer  a  benefit — and  the  rewards  will  come  automatically 
and  as  a  matter  of  course. 

,  That  when  advertising  makes  a  successful  sale  it  must  also  make 

,  a  friend. 

That  falsehood  makes  for  friction,  while  truth  is  a  lubricant. 

That  the  fraudulent  withers  before  the  fact. 

That  righteousness  is  a  form  of  commonsense. 

That  commerce  is  eminently  a  divine  calling. 

And  that  business  is  the  science  of  human  service. 

I  BELIEVE,  with  one  of  the  foremost  Sales  and  Efficiency  Experts, 

That  Advertising  is  a  science,  and  the  practice  of  it  an  Art  worthy 
of  one's  best  thought  and  effort. 

That  it  pays  to  be  a  Booster  always — a  Knocker  never — and  to 
play  the  game  like  a  Gentleman. 

And  that  it  is  better  to  advocate  a  good  cause  with  little  reward 
than  a  bad  one  with  big. 

I  BELIEVE,  with  one  of  the  foremost  Advertising  Writers, 

That  an  Advertisement  is  great  or  little  as  a  whole,  not  because  of 
certain  paragraphs. 

That  men  forget  the  wording  in  a  moment. 

That  they  must  not  forget  the  impression. 

That  the  greatest  stories  are  most  simply  told. 

That  the  story  of  the  crucifixion  as  told  by  Saint  Matthew  is  the 
greatest  story  told  in  any  language. 

And  that  never  was  a  story  told  more  simply  or  with  less  af¬ 
fectation. 

I  BELIEVE,  with  one  of  the  foremost  Public-Service  Corporations, 

That  "The  Voice  With  the  Smile  Wins." 

That  when  talking  through  type,  as  with  the  telephone,  it  pays  to 
remember  that  the  smile  on  the  face,  the  twinkle  in  the  eye, 
are  invisible  to  our  audience. 

That  this  being  so,  it  is  well  to  try  to  put  the  smile  and  twinkle 
in  the  tone. 

And  that  a  careful  choice  of  words  will  enhance  the  value  of  what 
we  say — never  forgetting  that  scolding  is  non-productive  of 
quick  results. 

1  BELIEVE,  with  one  of  America’s  foremost  Merchants, 

That  if  there  is  one  enterprise  on  earth  that  a  "quitter”  should 
leave  severely  alone,  it  is  advertising^ 

That  to  make  a  success  of  advertising  one  must  be  prepared  to 
stick  like  a  barnacle  on  a  boat's  bottom. 

That  advertising  does  not  jerk — it  pulls.  And  that  the  pull, 

I  though  gentle  at  first,  is  steady  and  increases  day  by  day 

and  year  by  year  until  it  exerts  an  irresistible  power. 

1  REl  .lEVE,  with  the  Associated  Advertising  Clubs  of  the  World, 

That  truth  is  the  cornerstone  of  all  honorable  and  successful  busi¬ 
ness — truth  not  only  in  the  printed  word,  but  in  every  phase 
of  business  connected  with  the  creation,  publication  and  dis- 
*  semination  of  advertising. 

That  there  should  be  no  double  standard  of  morality  involving 
buyer  and  seller  of  advertising  or  advertising  materials. 

That  as  Government  agencies  insist  on  "full-weight"  circulation 
figures,  so  should  they  insist  on  "full-weight”  delivery  in 
every  economical  transaction  involved  in  advertising. 

I  BELIEVE,  with  other  wise  men. 

That  life  is  what  we  make  it — and  that  business  is  a  big  part  of 
life. 

That  unless  we  are  in  it  to  win,  it  is  better  not  to  be  in  it  at  all. 

And  that  the  man  who  labors  for  the  love  of  it  is  the  man  who  is 
doubly  paid. 

That  advertising  is  the  hre  under  the  boiler  of  business,  and  we 
'  must  keep  these  fires  hot  if  we  expect  to  attain  and  maintain 

I  success. 

'  That  one  step  won’t  take  you  very  far — you’ve  got  to  keep 

walking. 

That  one  word  won't  tell  folks  who  you  are — you've  got  to  keep 
talking. 

That  co-operation  is  the  most  far-reaching  business  word  in  the 
English  language. 

That  to  live  up  to  its  full  meaning  is  to  profit  by  advertising's 
'  mightiest  power. 

And  that  in  advertising,  as  in  all  things,  success  has  no  foe  but 
fear — no  limitations  save  those  that  are  our  own. 

That,  therefore,  courage  and  confidence  and  energy  in  advertising 
are  as  sure  to  win — as  sure  to  bring  prosperity  to  us — as  the 
I  dawn  of  tomorrow  brings  a  new  day. 


WAR  AND  THE  NEWSP.4PERS 


Fiditor  Stut-kbridge  Explains  That  News¬ 
papers  Lose  and  Not  Gain  From  War. 

!•’.  C.  Stofkbridge,  who  has  recently 
become  nianuging  editor  of  the  New  York 
Fiveiiiiig  .Mail,  gave  a  lec-tiire  Snndiiy 
night  at  the  Church  of  the  .Vsieiisioii, 
New  York,  tiiking  for  hi.s  subject  "The 
Relationship  of  VYar  and  the  News- 
l)apers.” 

Mr.  Stockbridge  maintained  that  there 
were  many  popular  delusions  regarding 
the  wishes  of  publication  owners  regard¬ 
ing  war,  the  most  pernicious  being  that 
the  editor  and  owner  welcomed  war.  Mr. 
Stockbridge  declared  that  war  was  tin 
most  expensive  luxury  in  the  history  ol 
newspapers  and  that  every  .  newspajier 
wislnjd  for  peace  and  not  war. 

Tlie  hardships  of  obtaining  news  from 
the  Fhiropean  battlefields  was  exphiine.l 
by  tlie  editor,  who  went  into  great  detail 
regarding  the  task  of  tlie  present  day 
censor.  In  spite  of  tliis,  he  declared, 
there  had  lieen  practically  no  faking  in 
the  news,  and  there  had  In'cn  develojicd 
some  of  the  greatest  correspondents  this 
country  has  ever  lioasted. 

A  change  of  methods  in  dealing  with 
correspondents  by  the  German  govern¬ 
ment  was  explained  by  Mr.  Stockbridge 
as  being  due  to  the  fact  that  France  and 
Great  Britain,  after  the  first  edict 
against  correspondents,  realized  Their 
mistake  and  welcomed  them.  Thereafter' 
Germany,  seeing  the  Allies  presenting 
their  ease  so  ably  to  the  American  inih- 
lie,  changed-  tactics  also  and  opened  its 
arms  to  the  foreign  writers. 

The  speaker  insisted  that  the  Ameri¬ 
can  newsjiaper  had  kept  a  reniarkiihly 
neutral  attitude,  esjieeially  in  view  of 
the  fact  that  so  little  German  news  was 
getting  to  this  side,  lie  insisted  that 
any  real  fact,  whether  touching  on  the 
-Allies  or  the  Germans,  was  welcomed  in 
every  newspaper  oflice  as  a  long  lost 
brother. 

In  summarizing,  Mr.  Stockbridge  ridi¬ 
culed  the  idea  that  any  of  the  local 
newspapers  had  been  sniisidi/.ed  by  for¬ 
eign  powers.  One  newsjiaper,  he  said,  in 
jiarticnlar,  had  popularly  lM*en  charged 
with  being  in  the  hands  of  British  in¬ 
terests.  Yet  that  publication  gives  to 
(iermaii  news  the  greatest  sjmee  of  any 
New  York  newsjiajier.  He  declared  that 
he  did  not  iM-lieve  that  a  single  cent  of 
foreign  eajiital  was  in  a  newspajier  in 
this  city  that  had  not  Is'eii  there  long 
before  the  war  lK>gan. 


ADAMS  AND  HIS  TOMAHAWK 


Tribune  Investigator  Now  Only  Needs 
Something  to  Fixpose. 

Samuel  Hopkins  Adams  is  on  the  war 
jiath  again.  In  the  New  A'ork  Trihniie 
of  ifonday,  June  28,  appears  for  the  first 
time  the  “Ad-Visor,”  a  department  which 
he  is  to  conduct. 

“This  department,”  says  Mr.  Adams, 
“i.s  devoted  to  separating  the  sheeji  of 
advertising  from  the  goats  and  hanging 
a  Isdl  on  the  goats.  It  deals  with  a  very 
serious  topic  in  a  way  that  is  not  too 
serious.  Its  honest  endeavor  will  la*  to 
answer  with  fairness,  either  in  jiriiit  or, 
where  that  is  inexpedient,  by  jirivate  let¬ 
ter,  all  fair  questions  about  advertise¬ 
ments,  while  reserving  the  riglit  to  plead 
ignorance  when  that  is  the  right  an¬ 
swer.  It  asks  nothing  for  its  services 
except  the  confidence  of  its  eorres|)oiid- 
ents  in  giving  their  names  and  addresses, 
a  confidence  which  will  never  be  violated. 
Please  state  clearly  whether  yon  jirefer 
to  have  your  name  withheld  from  an¬ 
swers  printed  here.  No  nnsigne.l  eoin- 
innnications  will  be  read.” 

The  rules  of  the  game  are  summed  up 
in  the  following: 

1st.  That  the  questions  be  fair  in 
spirit. 

2d.  That  they  have  to  do  with  adver¬ 
tising  or  advertised  merchandise. 

3d.  That  they  call  for  expression  of 
such  opinions  only  as  can  be  based  Hymn 
actual  and  ascertainable  facts. 

4th.  That  the  name  and  address  of 
the  writer  he  given,  with  the  nnder- 
standing  that  it  shall  lie  held  confidential 
if  so  stipulated. 
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IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  SEATTLE  TIMES 

‘*The  Best  That  Money  Can  Buy" 

Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

A  copy  to  evory  family. 

I.arKc>at  circulatioD  by  many  tlioiisanda  of 
any  daily  or  Sunday  pa|«r  on  tlie  North 
Paclflc  Coast. 

In  May,  1915,  tbe  Times  led  tbe  other 
three  Seattle  papers  COMBINED  by  2.‘{.,'{1() 
JCate  lines. 

Largest  Qaaatily  Beat  Qaality  Circalatioa 

TheS.C.  Beckwith  Special  Agency 

Sole  Foreign  Repreaentatiees 
New  York  Chicago  St.  Louia 


Conoecticut'a  Biggest  and  Beat 
Daily  Mewapaper 

Hartford  ?Etmrs 

Hartford,  Conn. 

THE  TIHES'  circulation  ii  Sc.  circulation 
Home  oliculation 

“One  paper  in  the  home  ia  worth 
a  hundred  on  the  highway,*' 

KELLY-SMITH  COMPANY 

Repretentativet 

220  Fifth  Aye.  Lytton  Bldg. 

Mew  York  Cbicage 


The  phenomenal  growth  and  success  of 

II  Progresso  Italo  Americano 

the  foremost  Italian  newspaper  in  the 
United  States,  has  created  an  insistent 
demand  for  an 

EVENING  EDITION 

The  first  issue  of  which 
will  appear  next  week. 

Tlie  evening  edition  will  also  be  edited 
according  to  the  standards  of  the  best 
.\merican  metropolitan  dailies. 

Il  Progresso  Italo  Americano 

42  Elm  Street,  New  York 
Uemher  A.  Ii.  C. 


— 

THE 

PROVIDENCE 
'  JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


THE  INFLUENCE  OF  SUGGESTION 

How  Advertised  Trade  Marks  Stamp 
Themselves  Upon  the  Memory. 

A  really  interesting  insight  into  how 
the  |>ul)lie  mind  is  intiueneed  by  what  is 
printed  in  the  newspapers  and  in  what 
proportion  various  features  are  regis¬ 
tered,  is  afforded  hy  the  recent  letter 
eontest  «>f  tlie  St.  Louis  Republic.  The 
l!ei>ublic  recently  eondueted  a  contest 
Itir  the  pitrpose  of  selecting  a  caption 
for  an  editorial  ]>age  department. 

One  thotisatid  two  hundred  and  thirty- 
one  suggestions  were  sent  in,  and  in  due 
time  the  caption  was  ehoseti,  and  the 
prize  awardeii.  Thereafter,  Louis  Alliert 
I  ainh,  a  well-known  literary  man,  who 
had  been  one  of  ^he  judges  in  the  com¬ 
petition,  asked  permission  to  study 
larefiilly  the  1,231  replies  which  had 
been  received. 

Of  these  he  discarded  582  as  too  trite 
and  commonplace.  After  careful  study, 
.Mr.  Lamb  evolved  the  following  table 
to  show  what  sort  of  intluenee  had  been 
in  operation  upon  the  minds  of  the  049 
writers  of  the  letters  which  remained. 


Pet.  of 
Number.  To'l. 


Suggestions  giving  evidence  of 
familiarity  with  trade  marks, 
“naliunal  advertising"  mat¬ 
ter,  and  relating  to  food  and 
drinks,  spices,  etc . 

1.5.’{ 

12.40 

Alliterative  titles . 

141 

11.45 

Imitative  of  comic  ninl  other 
features  of  Sunday  papers, 
periodh-als  and  familiar 

•‘Kags’’  . 

89 

7  22 

Titles  l(as<“d  on  current  slang.. 

«5 

5.28 

Relating  to  war  and  lighting.  . 

51 

4.15 

From  the  Itihle  and  literature. 

:t7 

3.00 

Rased  on  moving-pieture  sliows 

.’53 

2.68 

Foreign  languages  . 

3'_> 

2.60 

S|s>rting  terms  and  allusions.. 

20 

2.20 

AiitomoblU'K  UD(1  "jitnoy"  surv- 

oo 

1.80 

There  is  no  doultt  that 

the 

people 

are  close  readers  of  advertisements. 
Many  of  the  most  familiar  trade  marks 
are  referred  to  either  directly,  or  with 
obvious  iiiteiit  to  produce  close  iinita- 


Coimnonplaces  4?  *  2.  percent 

tions.  It  would  appear  that  the  people 
are  deeply  interestt*!!  in  breakfast  fowls, 
crackers,  pickles,  chewing  gum.  flaked 
cereals,  and  the  relishes  or  eoiidinients 
used  to  make  “warmed-over  dishes” 
palatable. 

In  addition  to  the  almve  table  Mr. 
I.amb  made  a  chart  which  shows  even 
more  graphically,  what  he  calls  “the  line 
of  suggestions/’  which  is  reproduced 
herewith. 

New  Home  for  Pittsburgh  Press  Club 

(Jay  with  a  wealth  of  flowers,  the 
Pittsburgh  Press  Club  had  its  fonnnl 
opening  on  Wednesda.v.  .Tune  30,  with  an 
elaborate  and  interesting  program.  .John 
Temple  Graves,  editorial  director  of  the 
International  News  Service,  of  Washing¬ 
ton,  D.  C.,  delivered  an  address,  follow¬ 
ing  a  reception  from  7  to  9  p.  m.  The 
arrangements  were  in  the  hands  of  the 
men  from  the  afternoon  papers  from  8 
p.  m.  until  midnight,  and  from  then  on 
in  the  hands  of  the  men  from  the  morn¬ 
ing  pa|)ers. 

The  club  had  been  refurnished  and  re¬ 
decorated  throughout  and  is  the  most  at¬ 
tractive  home  the  club  has  had.  .All  its 
Itooks.  rare  curios  and  trophies  have  been 
placed  on  exhibition,  ns  well  as  its  col¬ 
lection  of  photographs. 


Melville  E.  Stone  Honored  by  Yale 
At  Yale  commencement  last  week  the 
University  conferred  upon  Melville  E. 
Stone,  general  manager  of  the  Associated 
Press,  the  degree  of  Master  of  Arts. 
This  is  not  the  first  time  that  Mr.  Stone 
has  received  an  honorary  degree.  Twenty 


MELVILLE  E.  STONE,  M.  A..  LL.  D. 


years  ago  Middlebury  College  at  Middle- 
hury,  \’t.,  conferred  upon  him  the  de¬ 
gree  of  LL.l).,  and  leu  years  ago  Ohio 
W'eslyaii  Uiiiveisity  gave  him  a  similar 
degree. 

MARKET  VALUE  OF  EDITORIALS 


Why  the  New  York  Tribune  Returned  a 
Cheek  From  the  Times 

The  New  York  newspaper  world  has 
been  much  amused  tlie  past  week  over  a 
little  exchange  of  pidite  amenities  be¬ 
tween  the  Times  and  tlie  Tribune,  of 
New  York.  It  appears  that,  on  the  oi’- 
easion  of  the  appearance  of  a  certain 
diplomatic  note,  the  two  papers  ex¬ 
changed  galley  proofs  of  their  respective 
editorials  »>n  tin-  siihjeet,  as  is  custom¬ 
ary.  Shortly  afterward  the  Times  re¬ 
ceived  a  bill  for  $3..'iil  fvr  the  above-men¬ 
tioned  editorial.  L<‘aviiig  aside  the  deli- 
eate  question  of  whether  a  Tribune  edi¬ 
torial  is  worth  that  imich  more  than  a 
Times  editorial  of  equal  length  it  was 
contended  in  the  Times  oftice  that  there 
existed  no  precedent  for  such  a  charge. 

The  Times,  however,  was  no  “welcher.” 
After  a  siiitalile  interval  for  meditation 
and  consultation  the  following  reply  was 
drafted  and  .sent  to  the  Tribune: 

“We  acknowledge  with  pleasure  an  In¬ 
debtedness  of  'i!l,  liroiight  to  our  atten¬ 
tion  throiiph  a  hill  rendered  by  the  New 
York  Tribune,  an  indebtedness  which.  It 
appears,  we  have  Incurred  for  the  privilege 
of  republishing  a  recent  editlorial  article 
from  that  excellent  newspaper.  Pending 
the  discharge  of  tlie  obligation  by  the  meth¬ 
ods  of  commerce,  we  hasten  to  assure  our 
neighbor  that  we  shall  take  no  advantage 
of  its  guarantee  of  money  refunded  for 
goods  found  unsatisfactory,  although  we 
were  alile  to  use  only  495  of  the  1,075 
words  mentioned  in  the  Tribune’s  bill  and 
were  by  strict  accounting  at  the  rate  specl- 
tlcd  entitled  to  receive  two  words  more.  As 
the  New  Zealand  Triad  observes,  money 
must  be  spent  like  water  in  the  production 
of  a  comprehensive  journal  like  the  New 
York  Times.’’ 

In  due  time  a  cheek  for  the  amount 
due  was  forwarded  to  the  Tribune  by  the 
Times.  , 

Over  at  the  Tribune  oflice  the  whole 
afTair  was  incomprehensible.  The  cele¬ 
brated  Tribune  investigators  were  put  on 
the  case  and  soon  discovered  that  the 
Times  had  been  the  recipient  of  the  out¬ 
put  of  the  Tribune’s  syndicate  for  the 
vending  of  editorial  opinion  outside  of 
New  York.  Therefore  the  check  was  re¬ 
turned. 


R.J.6IDWaLC0. 

Pacific  Coast  Represantalhra 
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Cob  An0rlra  Cimra 

Portland  (Oregonian 
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742  Market  Street 
SAN  FRANCISCO 


Pittsburgh’s  Two 

B¥g  Newspapers 

GAZETTE  TIMES 

Morning  and  Sunday 

CHRONICLE  TELEGRAPH 

Evening  except  Sunday 
Nearly  all  local  and  general  advertlsere  iiee 
tbein.  Flat  combination  rate  22(^0.  per 
agate  line  per  inaertiou. 

For  further  information  and  co-operation 

Urban  E.  Dice 

Foreign  Advertising  Manager 
Pittsburgh,  Pennsylvania. 

J.  C.  Wllberding  The  John  M.  Branham  Co. 
225  Fifth  Avenue  Mailers'  Bldg.,  Chicago 
New  York  City  Chemical  Bldg.,  St.  Ixiuis 


THE 

ORANGE 

LEADER 

is  tbe  only  Daily  (Evening)  and  Weekly 
Taper  published  in 

OBANOE,  TE2CAS 

and  Orange  County,  and  tbe  only  paper  that 
covers  tbe  richest  section  of  Southeast  Texas 
and  Southwest  Ixiuislana. 

"Circulation  books  open  to  all’’ 

THE  LEADEB  PRIMTIHO  CO. 
Orange,  Texas 
W.  H.  Stark,  Owner. 

Hugh  K.  'Taylor,  Mgr. 
Foreign  Representatives 
Robert  W.  Sykes,  Jr.  Walter  D.  Clark 

1  Madison  Ave.,  Advertising  Bldg., 

New  York.  Chicago,  Ill. 


THE  NEW  HAVEN 

Times-Leader 

Is  the  leading  one-rent  dally  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  whirb  has  tbe  full  Associated 
Tress  leased  wire  service. 

Tile  only  evening  paper  in  New  Haven, 
member  of  Audit  Bureau  of  Circulations. 

Bryant,  OriSths  and  Fredericks 
226  Fifth  Ave.  716  Peoples  Gas  Bldg. 

Mew  York  Chicago 


IN 

Colorado  Springs 
THE  TELEGRAPH 

J.  p.  McKinney  ii,  son 

New  York  Chicago 


Deutsches  Jounial 

The  N.  Y.  German 
Journal  is  America's 

Greatest  German  Newspaper 
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CHAMP  CLARK,  EDITOR 


Famous  Missourian  Tells  of  His  Experi¬ 
ence  as  a  Newspaper  Man  and  Special 
Writer  at  St.  Louis  Press  Club's 
Recent  Annual  F'rolic. 

It  is  estimated  tliat  10,000  people  vis¬ 
ited  Delinar  Cardens,  8t.  Louis,  Thurs¬ 
day,  June  17,  wlien  the  St.  Louis  Press 
Club  gave  its  third  annual  frolic.  The 
atteiulance  is  said  to  have  been  without 
j)reeedent  for  ati'airs  of  this  kind.  At 
the  evening  performance  Champ  Clark 
was  the  star  attraction,  who  received  a 
remarkable  ovation.  Earlier  in  the  day 
Speaker  Clark  was  entertained  at  lunch¬ 
eon  at  the  Press  Club,  where  he  spoke 
briefly. 

In  his  evening  address  at  Delmar  Gar¬ 
dens  Mr.  Clark,  in  referring  to  his  news¬ 
paper  experience  in  his  younger  days, 
said: 

•‘I  worked  on  the  Riverside  Press  of 
Louisiana,  Mo.,  now  the  Weekly  and 
Daily  Press  Journal,  conducted  by  Phi¬ 
losopher  Isaac  Newton. 

■’The  eleven  months  I  spent  as  editor 
was  one  of  my  most  valuable  e.xperi- 
ences.  I  not  only  made  money,  but 
formed  the  newspaper  habit  of  quick 
thinking  and  quick  writing. 

“A  newspaj)er  man  in  the  very  nature 
of  things  ami  the  necessities  of  the  case 
must  fire  off-handed  and  without  rest. 

SHOOT  FOLLY  AS  IT  FLIES. 

“To  borrow  the  words  of  Alexander 
Pope,  the  greatest  epigrammatist  who 
ever  put  a  pen  to  j)aper,  ‘Man  must 
shoot  folly  as  it  flies,  and,  truth  to  tell, 
he  must  shoot  almost  anything  on  the 
wing.’ 

“'J'he  newspaper  man  has  not  time  to 
chew  the  end  of  his  lead  pencil  while 
cudgeling  his  brains  for  the  modes  of 
expression. 

"When  I  came  to  Missouri  the  late 
Stillson  Hutchins  was  editor  of  the  St. 
laiuis  Times.  On  one  occasion  he  said 
in  an  editorial  squib  that  a  certain  pub¬ 
lic  man  whom  he  disliked  ought  to  be  a 
great  lawyer  and  statesman,  Jbut  that 
his  ideas  came  to  him  by  freight  the 
day  after  he  needed  them. 

"I  have  thought  of  that  squib  many 
times  in  connection  with  both  myself 
and  others.  It  is  said  that  the  finest 
after-dinner  speeches  are  those  studied 
out  at  home  in  bed  some  hours  after  the 
banquets  arc  over. 

“1  have  often  thought  that  if  the 
sparkling,  witty,  humorous,  sarcastic 
repartee  which  occurs  to  men  a  few  hours 
too  late,  and  therefore  remains  forever 
umittered,  could  be  printed  in  a  book, 
they  would  make  what  Horace  Greely 
would  denominate  ‘very  interesting  read- 
ing.’ 

“Listening  to  an  ill-digested  speech  in 
the  House  one  day,  and  being  greatly 
bored  thereby,  that  masterful  man, 
Thomas  Brackett  Reed,  turned  wearily 
to  me  and  said :  ‘Clark,  no  gentleman 
has  the  right  to  pour  his  undigested 
tlioughts  111)011  this  House.’ 

“But,  while  newspaiier  men  frequently 
thoroughly  digest  their  stories  there  are 
occasions  when  they  must  go  undigested, 
particularly  when  the  devil  is  yelling  for 
coiiy  and  the  foreman  threatening  to 
close  the  forms. 

THE  DUDE  AND  THE  HAMMOCK. 

“Speaking  of  epigrams,  the  finest  one 
made  in  a  quarter  of  a  century  was  liy 
a  Missouri  newspaiair  inan,  Walter  Wil¬ 
liams,  dean  of  the  Missouri  School  of 
.lournalism. 

“One  morning  he  said  to  his  Sunday 
school,  the  largest  in  the  world:  ‘Fame 
has  snatched  men  from  the  carpenter’s 
liench,  the  blacksmith’s  forge  and  the 
plow,  but  fame  never  reached  over  a 
picket  fence  and  snatched  a  dude  out 
of  a  hammock.’ 

“The  first  piece  of  reporting  that  1 
ever  did  came  very  near  getting  me  into 
a  shooting  scrape.  While  I  was  teaching 
school  at  Louisiana  one  Saturday  my 
venerable  and  well-beloved  friend,  Gen. 
•I.  S.  Jamison,  then  editor  of  the  River¬ 
side  Press,  now  enjoying  his  ofiiim  cum 
dignitate  at  Guthrie,  Okla.,  called  me 


to  go  down  to  a  trial  of  a  prominent 
citizen  for  assault  and  battery  and  re¬ 
port  it — which  1  did,  too  truly  and  liter¬ 
ally. 

“The  prominent  citizen  was  all  roiled 
up  and  came  after  me  with  blood  in  his 
eyes,  but  Gen.  Jamison,  who  had  been  a 
captain  under  Gen.  Walker  in  Nicarau- 
gua  and  also  in  the  Confederate  Army, 
quietly  assumed  the  authorship  of  my 
report,  which  reduced  the  temper  of  the 
])roniinent  citizen  to  zero. 

"In  addition  to  editing  the  Riverside 
Press  for  eleven  months  1  have  written 
much  for  iBagazines  and  newspapers. 
For  nearly  ten  years  I  wrote  a  weekly- 
syndicate  Democratic  letter  for  the 
Amem-an  Press  Association,  and  made 
some  money  and  a  host  of  friends  there¬ 
by.  Necessarily  I  have  had  a  wide  ex¬ 
perience,  and  I  can  truthfully  say  that 
as  a  rule  newspaper  men  are  the  soul  of 
honor.” 


THOMSON-CLARK  WEDDING 


Five  Thousand  People  Witness  the  Cere¬ 
mony  at  Bowling  Green,  Mo 

It  is  safe  to  say  that  no  wedding  has 
taken  place  in  the  West  in  many  years 
that  has  attracted  such  wide  attention 
or  aroused  greater  interest  than  that  of 
James  M.  Thomson,  publisher  of  the 
New  Orleans  Item,  and  Miss  Genevieve 
Clark,  daughter  of  Speaker  Champ  Clark, 
which  took  place  at  Bowling  Green,  Mo., 
Wednesday. 

The  popularity  of  Mr.  Clark  and  the 
prominence  of  the  bridegroom  in  news- 
j)aper  circles  had  much  to  do  with  draw¬ 
ing  to  this  small  town  over  5,000  people 
to  witness  the  ceremony.  The  bride’s 
father  had  invited  all  Missourians  to  be 
present,  and  he  meant  it,  too,,  and  they 
ilocked  in  from  all  directions.  Then,  too, 
there  wore  present  some  distinguished 
statesmen,  editors,  and  business  men. 
Among  them  being  Col.  Henry  Watter- 
son.  Col.  George  M.  Harvey,  Janies  A. 
Mann,  Republican  leader  of  the  House, 
and  Senators  Reed  and  Stone. 

The  wedding  presents  were  many  and 
costly.  President  Wilson  sent  two  silver 
compotes;  members  of  the  House  of  Rep- 
reesntatives  of  the  Sixty-third  and 
Sixty- fourth  Congresses  gave  a  necklace 
containing  ‘250  diamonds;  Secretary  and 
Mrs.  McAdoo  sent  a  solid  silver  pitcher; 
Justice  and  Mrs.  Lamar,  a  silver  salver; 
-Mr.  and  Mrs.  William  Randolph  Hearst, 
two  silver  dishes;  Mrs.  Samuel  B.  Sneath, 
vice-president  of  the  General  Federation 
of  Women’s  Clubs,  a  set  of  sixty  cut 
glasses.  Col.  Watterson,  a  silver  pitcher: 
Assistant  Postmaster-General  Dockery,  a 
silver  vase;  former  Secretary  of  State 
Knox  and  Mrs.  Knox,  a  silver  cake 
basket;  Mayor  Curley  of  Boston,  a  set 
of  cut  glass  lemonade  and  tea  glasses; 
Mrs.  Mary  Lockwood  of  Washington, 
D.  C.,  one  of  the  founders  of  the  Daugh¬ 
ters  of  the  American  Revolution,  a  set 
of  silver  and  pearl  fruit  knives. 

After  the  festivities  Mr.  and  Mrs. 
Thomson  went  North  on  their  honey¬ 
moon.  Their  destination  was  not  an¬ 
nounced. 

One  of  the  presents  which  Mr.  and 
Mrs.  Thomson  will  especially  prize  will 
be  the  one  given  them  by  the  newsboys 
and  carriers  of  the  New  Orleans  Item. 
This  consisted  of  a  fac  simile  of  the 
front  page  of  the  Item  reproiluced  on  a 
silver  plate  framed  in  a  double  liorder 
of  silver  and  all  mounted  on  a  piece  of 
highly  polished  walnut.  The  boys  gave 
from  two  to  ten  cents  each,  and  jiracti- 
cally  every  newslioy  in  the  city  contrib¬ 
uted  to  tlie  gift.  The  jiresentation  was 
made  to  Mr.  Thomson  by  C.  F.  Namias, 
city  circulation  manager  of  the  Item,  on 
Isdialf  of  the  boys,  .\rthur  G.  Schulze, 
a  local  manufacturing  jeweler,  designed 
and  executed  the  gift. 

The  employees  of  the  Item  jiresented 
Mr.  and  Mrs.  Thomson  with  a  chest  of 
silver  and  a  large  silver  tray. 


Charles  W.  Myers,  of  the  Portland  Ore¬ 
gonian  news  staff  and  formerly  with  the 
Tiniberman,  has  resigned  to  manage 
the  Portland  (Ore.)  Press  Club. 


WEDDING  BELLS 

William  C.  Ceilings,  city  editor  of  the 
Kane  (Pa.)  Republican,  and  Miss  Edne 
I’earle  Crosby,  of  Kane,  were  married 
at  Mayville,  N.  II.,  on  June  ‘24.  .Mr. 
and  Mrs.  Collings  are  to  make  their  home 
in  Kane. 

L.  J.  Raisor,  reporter  on  the  llornell 
(N.  Y.)  Times  1  ribune  and  llornell  repre¬ 
sentative  of  the  t’orning  Evening  Leader, 
and  Miss  Beta  L.  Beanl,  were  married 
on  June  ‘2*2  at  the  residence  of  the  Rev. 
F.  J.  Norton,  at  Armory  Place,  llornell. 
by  the  Rev.  Charles  Shay. 

John  C.  Waller,  sporting  editor  on 
the  Rochester  (N.  Y.)  Post  Express, 
and  Miss  Mary  Edna  Rinn,  of  Rochester, 
were  married  on  June  15),  at  Holy  Ko.snry 
Church,  Rochester.  Mr.  Waller  is  one 
of  the  best-known  sport  writers  in  New 
York  state. 

C.  Victor  Blatchford,  editor  of  the 
Listowel  (Ont. )  Banner,  and  formerly 
city  editor  of  the  MTndsor  Evening  Rec¬ 
ord,  and  Miss  Miriam  Winnifred  Gray, 
of  Sandwich,  were  married  on  .Tune  19, 
at  Windsor,  by  the  Rev.  Rural  Dean 
Snelgrove. 

Thomas  C.  Kenney,  for  more  than  ten 
years  on  the  staff  of  the  Malden  (Mass.) 
Evening  News,  and  Miss  Margaret  W. 
Murray,  of  Malden,  were  married  secret¬ 
ly  on  .lanuary  24,  at  the  rectory  of  the 
Boston  Cathedral  of  the  Holy  Cross. 

Philip  A.  Bayne,  city  wlitor  of  the 
Hudson  Dis])atch,  Hoboken,  N.  J.,  and 
Miss  Helena  M.  Bechtold.  of  West  New 
York,  were  married  Wednesday,  .Tune 
Hi,  in  St.  .Joseph’s  Church  of  the  Pali¬ 
sades,  by  Rev.  Father  Keyes.  Mr.  and 
Mrs.  Bayne  are  spending  their  honey¬ 
moon  in  the  Muskoka  Lake  district, 
Canada. 

Thomas  W.  ( Jerber,  court  house  re¬ 
porter  of  the  Portland  Oregonian,  and 
Miss  Mary  Ann  Smith,  who  does  the 
“movies”  for  the  same  publication,  were 
married  at  Portland,  Ore.,  June  2.‘{. 

Kenney  Goes  to  St.  Louis  Star 

Rumor  has  it  that  the  St.  Louis  Star 
is  to  have  a  new  circulation  manager. 
A  report  from  Boston  states  that  J.  .L 
Kenney  is  to  be  the  new  man.  Kenney 
was  formerly  city  circulation  manager 
of  the  Boston  American. 

Telephone  Rates  Reduced 

New  Yorkers  feel  like  shaking  hands 
with  themselves  this  week,  because  the 
new  schedule  of  telephone  rates  went 
into  effect  on  Thursday.  The  reduction 
in  tolls  pas  brought  about  chietly 
through  the  work  of  the  Evening 
World,  and  will  affect  a  saving  to  the 
|)ublic  of  .$2,t5;h),(K)0  a  year.  The  rate 
from  any  point  in  Manhattan  to  any 
j)oint  in  Brooklyn  is  5  cents.  In  Maii- 
liattan,  l>ower  Bronx  and  Brooklyn  a 
minimum  individual  service  of  SOO  mes¬ 
sages  for  $40  will  be  provided.  The  rate 
has  been  .$45.20  for  (iflO  mesages.  The 
rates  for  additional  messages  are  also 
much  more  reasonable  than  in  the  past. 
In  Upper  Bronx,  Queens  and  Richmond  a 
minimum  individual  service  of  7‘20  mes¬ 
sages  for  $.5(1  will  supersede  the  600  mes¬ 
sages  now  provided  for  $45.20. 


NEW  ORLEANS  NEWSBOYS’  GIFT  TO 
MR.  AND  MRS.  JAMES  M.  THOMSON 


BEING  DES¬ 
PERATELY  ILL 

without  promise  of  recovery,  owner  of  half 
of  dominant  daily  in  Southwestern  city  of 
12,000,  will  sell  his  interest  for  $14,000.  Pur¬ 
chaser  to  take  business  management  at 
salary  of  $150  monthly.  In  past  five  years 
this  interest  returned  owner  $17,683.57  cash 
for  personal  effort  and  investment.  $9,000 
cash  necessary:  balance  can  be  deferred. 
Proposition  M.  H. 

CHAS.  M.  PALMER 

Newspaper  Propeittes 

225  Fifth  Ave.,  New  York 


$5,000  CASH 

Balance  deferred,  will  buy  a  Daily  Eve¬ 
ning  new^aper  property  located  in  a 
Southern  State  wnicn  earned  for  owner 
last  year  nearly  four  thousand  dollars. 
No  competition.  Splendid  equipment. 
Good  opportunity  for  newspaper  man 
with  small  capital  who  wants  to  own  a 
Daily  newspaper. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  &  Magaeine  Properties, 

Times  Bldg.,  New  York. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


Washington  correspondent  of  recognized  ai>iiity 
desires  to -make  new  connection.  Can  furnish 
ttiiest  references.  Close  touch  with  olfieiais 
X.  Y.  Z.,  rare  of  National  Press  Club,  Wasi) 
Ington,  D.  C. 


Bciitor,  17  years’  experience  in  newspaper 
work,  .Metropolitan  and  siiiall  city,  desires  en- 
gageiiient  as  publisher,  editor  in  chief,  iiianag 
ing  editor  or  editorial  writer.  Now  near  New 
Vork  City;  will  go  anywhere  ou  satisfactory 
terms.  Knows  business  end  and  how  to  make 
all  de|)artments  work  harmoniously  and  elB- 
eiently.  Clean  rt'cord  and  hight'st  reeommeu<la- 
tioiis.  No  small  Job  wanted,  hut  salary  nee<l 
not  i)e  put  ui)  to  size  of  joli  until  I  have  made 
giHMl.  I).  l.-iOZ,  eare  Editor  and  Publisher. 


Experienced  newspaper  woman  wants  work  on 
city  pulillcatlon;  specialties  literary  and  dra¬ 
matic.  K.  6,  care  The  Eklitor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  classihcatioH  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 

FOR  SALE} — At  an  exceptional  bargain, 
slightly  used  bigb-tpeed  tblrty-two  page  cylinder 
Duplex  printing  press,  in  perfect  condition. 
Owners  having  consolidated  and  using  larger 
I>ress.  Write  for  price  and  particulars.  A. 
McNeil,  Jr.,  Post  Publlthlng  Company,  Bridge¬ 
port,  Conn. 


Exceptional  Trade  Monthly,  doing  nearly 
$25,000  gross  business,  in  growing  field — $15,000 
for  quick  sale.  llarrls-DIbble  Company,  171 
Madison  Avenue,  New  York. 


MISCELLANEOUS 

Advertisements  under  this  classification,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


REAL  EDITORIAL  SERVICE.  Not  doped  out 
|>riiit<Kl  stulT,  luit  original  Mss.  on  any  subject 
you  wish  by  many  different  authors.  Exclusive 
territorial  rights.  Make  your  pa|>er  a  |K>wer 
editorially.  Address  Literary  Hiircau,  EfJ, 
Haimllial.  .Mo. 


Forty-six  Years  a  Reporter 
W.  W.  Douglass,  for  forty-six  years  a 
newspaper  writer  in  -Tacksonville,  died 
a  few  days  ago  in  that  city.  The  Florida 
Metropolis  printed  a  half-column  editorial 
tribute  to  Mr.  Douglass’  memory,  iu 
which  it  was  stated  that  he  was  jirobably 
the  oldest  newspaper  reporter  in  this 
country.  Continuing  the  writer  says: 

“lie  was  of  the  old  school  of  journal¬ 
ists.  There  was  nothing  of  the  sensation¬ 
al  in  his  make-up.  lie  probably  sup¬ 
pressed  as  many  good  stories  as  he  wrote. 
He  believed  in  accuracy,  and  the  last 
days  of  his  work  on  the  paper  he  was 
just  as  painstaking,  just  as  stubborn  in 
bis  contention  for  correctness,  fairness 
and  friendliness  in  the  matter  he  pre¬ 
pared.  as  ever  he  was,  and  his  place,  nor 
that  of  any  other  -of  his  kind  in  journal¬ 
ism  can  never  be  filled.” 
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The 

Detroit  Free  Press 

"Michican**  Greatest  Newspaper" 
The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC, 

Brunswick  Bldg.  Stcger  Bldg* 

New  York  Cnicago 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Adrertisiag  Represenlatnres 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bld^.,  (hica^o 


Get  the  Best  Always 
Pittsburg  IBIsputrlr 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  Q.  BROOKE, 

Brunswick  Building,  Now  York 

HOBACB  M.  POIin. 

(ias  Biilldini;.  CliicsKo 

11.  C.  BOOK. 

Real  Estate  Trust  Building,  I'biladelpbla 


DETROIT 

SATURDAY  NIGHT 

has  built  up  its  present  valuable  clientele 
— valuable  to  the  advertiser  because  it  is 
a  responsive  clientele — by  keeping 

Every  Column  Clean 

This  means  that  our  advertising  columns 
are  edited  with  a  view  to  eliminating 
whatever  is  unworthy. 

Foreign  Advertising  Representative 
G.  LOGAN  PAYNE  CO. 

748  Marquette  Building,  Chicago 
200  Fifth  Ave.,  New  York  City 
Publicity  Building,  Boston 


Buffalo  News 

EDWARD  H.  BUTLER 
Editor  and  Publisher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  uie  oar 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Adferlising  Repretentatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


I  YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 

fHoRE  THANr*f**  150,000 


POOR  RICHARD’S  VICTORY 

Phila<lel[ihians  Serured  1916  A.  A.  C.  W. 
(lonvciitioii  Through  Energetic  Work 
Newspapers  Asked  to  Settle  An  Im¬ 
portant  Question  Two  Weddings. 

(Hprcinl  t'i<i  »•<  s/itoidc/K'f .  | 
i'liii.ADKi.PiiiA,  June  .‘10. — The  {{reatest 
elation  reipiis  in  tlie  Quaker  City  over 
the  capture  of  the  eonventioii  of  the 
Associated  Advertisinj;  Clubs  of  the 
World  throuoh  the  splendid  efforts  of 
our  I’otir  Kichards.  The  club  went  to 
(liieatro  by  no  means  sure  of  victory — 
thotiph  tliey  would  not  have  admitted  it 
for  worlds — hut  with  characteristic 

I’liihnlelphia  thorougliiiess,  so  admirably 
had  the  advance  campaign  been  conduct¬ 
ed,  tliat  the  battle  was  won  almost  witli- 
out  a  shot,  and  otlier  contestants  for  the 
prize  were  forced  into  aeceptaiiee  of  the 
situation  and  liearty  concurrence  with 
the  de<'ision  which.  a<-cor<lin};  to  K.  II. 
Dnrhiii,  president  of  the  local  club,  will 
Ik‘  the  fireatest  single  Isxist  for  this 
miinieipulity  that  it  has  had  since  the 
( 'enteiiiiial. 

WHEN  THE  IDEA  (iEKMINATEI). 

The  idea  f;eriiiiiiated  la-fore  the  To¬ 
ronto  eonventioii,  and  for  the  entire  year 
past  the  chil)  iiienihers  worked  steadily 
toward  their  poal.  After  tin-  limcheoii 
at  the  Adelphia  last  winter,  when  ex- 
President  Dohhs,  Llewellyn  I’ratt  and 
Karl  Hunt  were  piiests  of  honor,  en¬ 
thusiasm  prew  by  leaps  and  lioiiiuls. 
The  endorsements  of  the  ChamlaT  of 
Coninieree,  the  Hoard  of  Trade,  the 
Manufacturers’  Association,  the  Asso¬ 
ciated  Advertisinj;  Airents,  the  Hotary 
(  liih  and  kindred  or<;uni/ati(ins,  12  in  all, 
were  the  first  step  forward.  Followed 
the  superb  offer  of  the  University  of 
Pennsylvania  {;rounds  for  a  ineetinj; 
place,  the  first  time  in  the  world’s  his¬ 
tory  that  adu-rtisinj;  has  been  dij'liitieil 
by  distinj;nished  academic  reco<>iiition, 
.Tiid  an  especially  iiniiortant  factor  in  the 
final  tiiiiinph.  accordinj;  to  President- 
eh  ct  lliiston.  Next  came  the  invitation 
of  Mayor  Hlankenhiirj;.  after  ri-soliitions 
to  that  •■ffect  had  la*«*n  passed  by  Select 
and  ('oininon  f'oiincils,  which  have  never 
lK‘fore  taken  a  similar  step  to  hrinj;  a 
convention  here. 

The  newspapers  were  ))rodi<;al  of 
spae<*,  both  in  news  and  advertisinj;  eol- 
iiinns,  owiiij;  to  the  activities  of  Howe 
Stewart,  advertisin';  inanaj;er  of  the  Hee- 
ord,  and  <diairman  of  the  local  eonveii- 
tion  eoininittee.  Free  advertisements 
were  run  repeatedly,  .‘{OH  lines  across 
three  coliiinns,  the  Ia*dj;er  Ix-iiij;  esjx-ei- 
ally  j;eneroiis  in  the  matter.  Cyrus  11. 
K.  Curtis,  a  I’oor  Hichard  nieinlier,  also 
contributed  money  to  the  cam|)aij;n  fund, 
as  did  Atlee  Hiirpee,  a  well-known  seeds¬ 
man.  In  the  eliih,  by  the  way,  a  hij; 
thernionieter  l)ej;:ni  in  March,  to  mark  off 
in  ascendinj;  scale  the  iianics  of  those 
dec-idinj;  to  make  the  trip.  “In  24  hours 
all  opposition  was  over,”  says  Mr.  Dur¬ 
bin,  and  all  here  are  aj;reed  it  was  a  ludde 
victory  and  are  full  of  joy  over  the 
j;reat  business  results  which  will  la- 
forthconiinj;.  A  sjM-eial  convention  nuni- 
her  of  Poor  Hiehard’s  Alinanae  will  la*  is¬ 
sued  shortly. 

MKMIIKKS  OF  THE  PARTY. 
Newspaper  men  in  the  party  were 
{owe  Stewart,  the  liecord;  .lohn  C.  Mar¬ 
in,  Alvin  J{.  Plouj;h,  Fenton  Kelsey  and 
luj;h  Burke,  of  the  lAHl<;er;  \V.  Percy 
dills,  the  Flveniiij;  Hiilletin;  hdward  S. 
’aiwiiian,  the  liKpiirer;  K.  S.  Kdiiioii'on 
nd  Hola-rt  Vail,  the  North  American; 
1.  K.  l.«e<di,  the  Kveiiinj;  Telej;raidi,  and 
'om  IFaly,  the  Catholic  Standard  and 
rimes  As  these  lines  are  written.  Presi¬ 
dent  Durbin,  mallet  in  hand,  is  hreakinj; 
throuj;h  the  party  wall  of  the  cluhhouse 
on  South  Caniao  street  into  the  adjoinin'; 
property,  which  is  to  lie  added  to  the 
(piarters  of  the  club  diirinj;  the  summer, 
amonj;  other  thiiij;8,  inakinj;  the  diniiij;- 
loom  just  double  its  present  size.  Liinch- 
i-on  preceded  the  ceremonies,  and  laffore 
their  conclusion,  every  man  present  will 
.ake  whack  at  the  partition  with  a 
laadally  provided  souvenir  mallet. 

The  newspajK^rs  of  the  State  are  to 
’lelp  in  settling  the  delicate  question. 
Who  is  the  most  eiiiiiieiit  Peiinsyl- 
\aiiianV’  which  the  directors  of  the 


Panania-Paeific  Kx|)osition  asked  Gover¬ 
nor  Hriiintiuiigh  to  decide,  and  which  he 
caimily  passed  over  to  his  friends,  the 
editors.  The  Philadelphia  Press  was  in 
the  liehl  in  a  jiffy,  putting  the  matter  up 
to  its  readers  and  |nihlishiiig  each  day 
a  eonpon  on  which  folks  were  asked  to 
lecoi'l  tlndr  choice  and  give  reasons  why. 
The  results  already  are  so  interesting 
that  it  is  a  pity  that  every  important 
l.'aper  in  the  Coininonwealth  is  not  pur¬ 
suing  the  same  course.  The  recipient  of 
the  honor  is  to  lie  sjiecially  feted  at  the 
Exposition  on  a  designated  day,  and  may 
Ik‘  either  a  man  or  a  womefti.  After  live 
flays’,  voting,  John  Wanainaker,  who  led 
from  the  start,  has  somewhat  over  a 
thousand  ballots  to  his  credit,  and  it  is 
worth  while  noting,  not  only  that  Dr. 
Hussell  (Unwell,  founder  of  Temple  Uni¬ 
versity,  is  a  close  runner-up,  hut  that 
after  (Joveriior  Hnimbaugh  himself.  Dr. 
Anna  Shaw  eoines  next  with  C42  votes. 
Harrington  Fitzgerald,  of  the  defunct 
Item,  has  .l.io  votes,  and  Mrs.  K.  T. 
Stoteshnry  has  just  two  more  than  her 
hnshand.  halward  W.  Itok,  editor  of  the 
Ladies’  Home  Journal,  and  E.  A.  Van 
Valkenhurg  have  also  their  admirers. 
The  Evening  Ledger  ran  a  page  of  20 
portraits,  chivalrously  and  fitly  including 
Dr.  Shaw,  Violet  Oakley,  the  famous  art¬ 
ist,  and  M.  Carey  Thomas,  dean  of  Bryn 
Mawr,  and  asked  readers  to  clip  their 
choice  and  mail  it  to  the  paper,  or  to 
name  a  man  or  woman  of  their  .selection. 
The  results  were  sent  to  the  Governor, 
and  though  tliey  have  not  been  published, 
1  am  informed  that  the  two  leaders  were 
the  same  as  in  the  Press  Hall  of  Fame. 

So  alert  is  the  F]vening  Ledger  in  its 
pursuit  of  “stop-the-press”  news,  that 
not  only  do  the  rejiorters  represent  a 
very  high  degree  of  efficiency  in  that  di¬ 
rection,  but  the  spirit  is  being  transniit- 
ted  to  their  women  friends  as  well.  A 
lanifpiet  from  the  jiaper  shoiihl  assuredly 
go  to  a  certain  Devon  damsel,  whose  in¬ 
terest  in  journalism  is  lading  cultivated 
by  Bohert  Boiihl,  and  who  called  up  the 
odice  last  Saturday  to  tell  him  of  a  mur¬ 
der  in  that  siihiirh  of  which  she  had 
just  heard,  and  by  virtue  of  which  tip 
the  Bulletin  was  beaten  on  an  important 
story  by  an  entire  edition. 

.S.  R.  MCCOY  A  BE.NEDICT. 

Ella  Neely,  a  well-known  student  of 
the  Acaileiny  of  the  Fine  Arts  and  noted 
for  her  .graceful  dancing,  was  marriod 
.I'liiie  17  to  Samuel  Duff  McCoy,  of  the 
class  of  HtO.l,  Princeton,  a  memlicr  of  the 
staff  of  the  Public  laalgcr,  and  a  frequent 
contrilnitor  of  verse  to  leading  maga¬ 
zines.  His  first  novel  will  be  published 
this  eoniing  fall.  Mrs.  McCoy  is  a  sister 
of  Henry  P.  Neely,  aeronautical  sharji 
and  writer  of  many  published  volumes 
of  fiction  of  the  FN’cniag  Telegraph  staff. 
She  is  a  descendant  of  Priscilla  Ahlen. 
famed  in  laingfellow’s  poem,  “The  Court¬ 
ship  of  Miles  Standish,”  and  is  related 
to  the  family  of  Grover  Cleveland.  Mr. 
McCoy’s  mother  is  the  widow  of  Hev. 
Daniel  C.  !MeCoy,  a  pioneer  missionary 
to  China,  and  resides  in  Tiidianapolis. 
Itefore  he  came  to  this  city  Mr.  McCoy 
was  for  two  years  assistant  editor  of  the 
Header  Magazine,  published  by  tla 
Itohhs-Merriil  Company,  and  remained 
with  that  company  in  an  editorial  ea- 
jiaeity  after  the  magazine  was  ineorjat- 
rated  with  Putnam’s  Monthly. 

Samuel  Hrown  Collins,  an  old  news¬ 
paper  man  and  a  inemla'r  of  the  Pen 
and  I’encil  (liih  la-fore  he  went  into  law, 
was  married  in  New  York  last  wi-ek  to 
Miss  Beulah  Mav  Matter,  a  secretarv 
of  the  U.  (J.  T. 

Henry  Beach  Needham,  whose  tra'jie 
death  while  flying  witli  Lieutenant  War 
neford  in  Fraiu-e,  has  been  widely  de- 
scrila-d,  was  a  frequent  eontrilmtor  to 
the  Saturday  Evening  Post,  and  lived  for 
a  year  in  the  literary '  colony  at  Wyn- 
eote,  just  outside  tliis  city.  He  was  a 
memla-r  of  the  Franklin  Inn,  and  had 
many  friends,  ainoiig  them  Connie  Mack. 

Samuel  E.  Eichelherger,  for  thirteen 
years  well  known  as  a  newspaja-r  man 
in  this  eity,  and  later  piihlicity  represen¬ 
tative  of  the  Hapid  Transit  Companv. 
di«Hl  after  six  months’  illness  in  St. 
Joseph’s  Hospital,  Baltimore.  His  fam¬ 
ily  was  prominent  in  the  history  of 
Maryland  and  Pennsylvania. 

CuBTIK  WaOER-SmITH. 


Fakers  and  Crooks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  news¬ 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  well  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


SEije  ^tntps 

MID-WEEK  PICTORIAL 

Vivid  Pictures  of  the  War 

Beautifully  Printed  by 
Rotogravure  Process 
on  Fine  Paper 


Best  Illustrated  Weekly  in  America 


lOc.  on  all  nem  stands 


Times  Square  New  York 


Sfvui  Hark 

burning  ifliail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  desirable  adTertiainc  medlam. 


The  New  York  Evening 
Post 

announces  the  appointment  of 

LOUIS  GILMAN 

as  Eastern 

Foreign  Advertising  Representative 

with  offices  in  the  World  Building 

Western  Office  (Ryan  &  Inman) 

McC  ormick  Huilding,  C'hicago 


The  lewish  Morning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Xomins  Paper) 

Tbe  sworn  net  paid  average  dally  clreulatlon 
of 

The  Jewish  Korning  Journal  for  1 1  O  ACC 
alx  months  ending  March  31.1015,  lltrWwO 
The  Jewish  Homing  Journal  enjoys  tbe  dit- 
tlnctlun  of  having  tbe  largest  cIrcuIaUon  of 
any  Jewish  pajier  among  the  Americanised 
Jews,  which  meana  among  tbe  best  piircbis- 
Ing  element  of  the  Jewish  people. 

The  Jewish  Morning  Joui^  prints  more 
HELP  WANTED  ADS. 
than  any  paper  in  the  city,  excepting 
the  New  York  World. 

I.  S,  WALLIS  A  BON,  West’n  Representatives 
1246  First  National  Bank  Bldg.,  Chicago. 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Repreientativea 
New  York  Chicago  St.  Louis 
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LOCAL  “BULLDOG”  SALES 


CirrnUtion  Manager  Corrigan,  of  the  St. 

Louis  Times  Thinks  They  Can  Be 
Made  Profitable  If  Rightly 
Handled,  and  Tells  Why. 

IJll  Kobert  J.  Cnrtii/an,  Circuhitiun  Man- 
the  St.  Louis  Times,  <il  the 
/.  M.  A.  Co:tvenlion,  Murniy 
Hay. 

"I  have  promoted  the  local  distribution 
of  •Hulhioj’s,’  or  predated  Sunday  edi¬ 
tions,  of  three  newspapers  (two  in  In¬ 
dianapolis  and  one  in  St.  Louis)  duriu;; 
the  past  seven  years.  My  experience 
with  that  phase  of  a  .Sunday  news[)aper's 
sales  leads  rne  to  the  following  eonclu- 
sions: 

"That  it  is  safe  to  assume,  in  a  eitv 
of  from  250,0(i()  to  750,(KJh  population, 
(hat  a  sale  of  from  2,(K)()  to  (i.OOO  copies 
of  ‘Bulldogs’  can  be  maintained,  and  that 
only  a  very  small  proportion  of  this  sale 
is  at  the  expense  of  the  regular  morning 
street  distribution. 

TIIK  COST  I.S  SLIOIIT 

"Where  there  is  no  ketui  competition, 
the  cost  of  putting  out  the  ‘Bulldog’  on 
the  local  streets  is  only  nominal,  due  to 
the  fact  that  it  consists  almost  entirely 
of  hiring  one  wagon  or  truck  for  the 
down  town  district  and  a  carfare  allow¬ 
ance  to  the  newsboys  who  come  in  for 
their  papers  from  the  residential  sec¬ 
tions.  'Ihere  is  no  overtime  in  the  mail¬ 
ing  room,  and  the  inemlH*rs  of  the  cir¬ 
culation  department  who  assist,  do  so 
without  extra  compensation— and  of 
course  no  jiart  of  the  general  expense  of 
issuing  the  ‘Bulldogs’  should  lie  charged 
against  the  local  distribution. 

"My  first  tryout  of  selling  the  ‘Bull¬ 
dogs’  came  through  fighting  an  outside 
pajier,  in  Indianapolis  in  1008.  This  pa¬ 
per  persistiHl  in  sending  a  gang  of  im¬ 
ported  newsboys  into  the  fiehl  with  [ire- 
dated  editions  of  the  Sunday  paper  from 
another  city.  It  took  quite  a  while  to 
[lilt  this  opposition  out  of  busine.ss,  and 
in  the  meantime,  the  sales  of  our  own 
‘Bulldog’  had  grown  to  such  projiortions 
that  it  would  have  hurt  my  ‘circulation 
conscience’  to  discontinue  the  sale  after 
it  was  established.  Later  on  a-new  Sun¬ 
day  jiajier  was  started,  with  which  I 
became  connected,  and  this  ‘Bulldog’  was 
also  sold  in  the  local  field.  Strange  as 
it  may  seem,  the  sales  of  ‘Bulldogs’  on 
both  papers  were  nearly  equal,  but  the 
volume  of  copies  sold  by  the  first  paper 
in  the  field  was  not  materially  affected. 

“The  eompetition  in  Indianapolis,  how¬ 
ever,  resulted  in  the  two  papers  each 
spending  a  few  dollars  among  the  news¬ 
boys  in  the  way  of  extra  compensation 
to  keep  them  on  the  prominent  corners 
all  night,  a  result  of  the  s|)irit  to  keep 
rp  representation  ‘as  long  as  the  other 
fellow  did.’  Finally,  the  St.  Louis  news- 
rapers  agreed  among  themselves  not  to 
locally  sell  this  edition.  None  of  the  St. 
Louis  Sunday  papers  now  sell  the  ‘Bull¬ 
dogs’  on  .the  local  streets. 

Bl'I.I.nOi;  SAI.KH  IIKI.P 

“While  the  volume  of  sales  of  the 
‘Bulldogs’  are  a  very  sulmtantial  lielyi, 
there  are  complaints  from  time  to  time 
from  the  adverti-er  whose  copy  comes 
in  too  late  to  get  in  the  early  edition. 
Me  will  not  like  it  a  bit  to  have  his 
fidlow  merchant’s  aniioiuicements  appear 
and  his  own  missing,  after  lie  has  been 
charged  with  the  s|iace,  even  though  it 
is  the  advertiser’s  own  fault  in  not  re- 
spisding  the  ‘dead-line’  time  to  get  his 
<  opy  to  the  office.  However,  this  will 
not  happen  more  than  once  to  any  one 
inercliant,  as  he  realizes,  the  first  time, 
thaLit  is  up  to  him  to  get  his  copy  in 
on  time. 

“The  impression  is  likely  to  get  out 
among  the  paper’s  Sunday  readers  that 
the  regular  time  for  the  Sunday  issue  to 
go  to  press  is  early  Saturday  night,  un¬ 
less  the  [lapers  are  marked.  I  overcame 
this  by  having  a  large  rnblH-r  stam|i 
made,  to  read  ‘Karly  Mail  Kdition.’  1’his 
was  used  oil  the  comic  section,  at  the 
light  top  margin,  (he  a|i|iroximute  num¬ 
ber  of  comics  needed  lieing  stam|)ed  n|i 
early  in  the  morning  and  laid  aside  to 
•m'  iisihI  for  the  local  ‘Bulldog'  distribu¬ 
tion.  The  comic  section  was,  of  course, 
the  outside  sheet  when  the  papers  were 
assembled. 


“The  throngs  of  [lersons  coming  from 
tb.e  theatres  and  other  amusement  places 
contain  many  iiewsyiaper  buyers.  There 
is  an  impelling  desire  to  take  a  look  at 
the  comic  and  magazine  sections  on  the 
homewaid-liound  edr,  after  which  the 
leader  veiy  naturally  turns  to  the  main 
part  of  the  paper.  As  a  rule  this  [lur- 
chaser  of  the  ‘ifnlldog’  is  soundly  slnin- 
bering  when  the  carrier,  or  the  neighbor¬ 
hood  newstio.v,  throws  the  city  edition 
on  his  porch  Sunday  morning,  therefore 
his  purchase  of  the  early  edition  the 
night  before  has  not  [irevented  the  sale 
of  the  regular  edition  in  the  morning. 
There  is,  too,  the  ‘iiight-owl’  element  w  ho 
do  not  number  themselves  among  the 
citizens  arising  before  noon  on  Sundays. 
'1  hese  [lersons  ordinarily  do  not  buy  a 
legular  Sunday  morning  [laper,  but  they 
will  get  the  ‘Bulldog’  edition. 

Many  former  newslKiys,  who  work  in 
factories  or  are  engaged  in  other  pur¬ 
suits  during  the  week,  lonie  out  on 
Saturday  nights  to  earn  an  extra  dollar 
or  two  .selling  the  ‘Bulldogs.’  The.je 
grown  up  eha|)s  are  leather-lnnged  as  a 
rule,  and  their  eries  carry  and  echo  the 
name  of  the  paper  through  all  the  hours 
of  the  night. 

iik;  hoys  iikst 

“The  small  newsboy  should  not  be  per¬ 
mitted  to  srdl  the  late  Saturday  niglit 
|ia|>ers,  as  the  .Juvenile  Court  oH'.cer  or 
the  [lolice  will  make  a  complaint  to  the 
newspajier  ofl’ie  if  these  little  cha|)s  are 
[lerniitted  to  handle  the  ‘Bulldogs.’  It 
is  liest  therefore  to  [ilay  safe  in  tliis  re¬ 
spect  and  em|iloy  only  the  larger  boys 
or  men  in  promoting  the  sale. 

“Summing  u|i  the  matter,  based  on  my 
experience,  1  believe  that  ‘Bulldogs’  can 
be  sold  on  Saturday  nights  in  tlie  city 
of  [lublication  with  very  little  e.\|)ense, 
and  will  afford  a  substantial  hel|)  in  the 
Sunday  circulation  total.  1  can  readily 
perceive,  however,  that  if  two  or  more 
newspa|)ers  became  keen  conqietitors  in 
the  matter  of  pushing  the  ‘Bulldog’  sales, 
quite  an  expense  might  be  incurred.  But 
as  my  own  personal  observation  was  (hat 
the  ex|iense  of  selling  is  small,  and  the 
eircnlation  increase  of  tenijding  [iropor- 
tioiis,  1  will  go  on  record  as  stating  that, 
reeei|)ts  ami  expenses  (onsidered,  the 
local  sale  of  Sunday  ‘Bulldog’  editions 
is  helpful  to  the  news|ia|)er  which  fos¬ 
ters  the  [ilan,  and  that  very  little  harm 
can  result  from  such  a  distrihution.” 


BOYS  BEST  REPRESENTATIVES 


At  Least,  That  Has  Been  the  Experience 
of  an  Important  (ileveland  Circulator.  • 

Hy  .f.  J.  Lynch,  Manayer  oj  the  Circulation 
Department  o]  the  Cleveland  Dress,  at 
the  /.  C.  M.  .t.  Convention  at 
Hurray  Hay. 

“On  [irobably  ninety  per  cent,  of  the 
newspapers  iiiiblished,  the  idea  prevails 
(hat  delivered  circulation  is  best  handled 
by  men  carriers.  What  is  more  naturar/ 
It  would  seem  that  men  ought  to  make 
the  best  represauitatives.  They  ought  to 
have  the  intelligence,  ability,  etc.,  to 
handle  the  business  to  the  best  interests 
of  the  [leople,  and  to  the  newspaper.  But 
do  they'f  Our  experience  has  taught  us 
that  they  do  not. 

“We  have  found  that  men  representa¬ 
tives  are  harder  to  handle  than  boys. 
They  are  too  dictatorial,  more  easily  in 
timidated  and  less  ajit  to  pay  attention 
to  orders  or  circulation  offers  and  surely 
slow  in  making  increases,  eomimred  with 
boys.  We  have  had  sad  experiences  with 
men  reiiresentatives. 

KXl’KRIKNCK  IIKiOKST  ASSKT 
“‘Experience’  they  say  ‘is  the  best 
teacher.’  To  us  it  proved  onr  biggest 
asset.  We  installed  the  ‘Imy  system’  in 
every  instance  when  men  rebelhsi,  and 
it  has  lieen  growing  rapidly  to  the  present 
time,  until  our  delivery  system  is  nearly 
1(hI  jier  eent.  boys,  for  out  of  a  total  of 
4,000  carriers,  in  the  city  ami  <•ountry. 
we  have  about  forty  men  carrying  onr 
[laiwr,  the  balance  being  boys. 

“In  every  instance  whei‘e  we  appointed 
boys  to  replace  men,  we  have  inadi‘  a  nicf' 
increase.  The  lioys  have  given  excclleiii 
delivery,  and  paid  their  aw-ounts  more 
[iromptly  and  with  less  squabbling  than 
the  men. 


“Our  motto  is  to  select  the  right  boy, 
as  far  ns  thought,  intelligence  and  hus¬ 
tling  ability  go,  for  the  right  boy  is 
fifty  [ler  cent,  of  our  success.  Having 
evideiiceil  faith  in  the  boy,  the  next  thing 
is  to  siH*nd  a  fair  share  of  time  each 
week,  or  month  in  teaching  him  what  we 
want  him  to  do.  Once  we  get  him  into 
our  way  of  iloing,  he  will  do  a  great  deal 
to  increase  our  business  and  is  a  very 
valuable  asset. 

“Possibly  more  time  and  jiains  are 
taken  by  onr  repre.sentatives  in  the  selec¬ 
tion  of  boys,  than  to  any  other  [lart  of 
our  circulation.  We  have  been  fully  re¬ 
warded  for  our  [lains,  for  I  can  say  with¬ 
out  fear,  that  we  have  one  of  the  best 
boys’  organizations,  that  it  is  possible  to 
get  together. 

“Some  twenty  years  ago,  we  adopted 
(he  ‘boy  system.’  It  has  been  a  big  suc¬ 
cess  for  us.  We  are  therefore  much 
pleased  with  the  change,  and  would  never 
return  to  men  carriers  under  any  con¬ 
sideration. 

“.Vnother  good  example  of  the  ‘boy 
system’  is  [lartially  in  force  by  the 
Saturday  Evening  Post.  No  one  can 
deny  their  siuress  and  it  is  my  candid 
opinion  that  most  of  their  success  has 
been  made  through  the  adoption  of  the 
‘boy  system.’  ’’ 

WHERE  TO  ADVERTISE 


Why  Mr.  Morton  Favors  the  Daily  News¬ 
paper  in  Publicity  Campaigns. 

By  .T.  W.  Mouton. 

The  right  [ilace  to  advertise  nierchaii- 
dise  is  iqion  the  spot  where  it  is  to  be 
soil!  where  dealers  have  stocks  and  arc 
ready  to  meet  the  deniand. 

If  an  article  has  universal  distribution 
and  is  in  universal  deniand,  “shot-gun’’ 
advertising,  having  a  wide  thoiifdi  scanty 
spread,  might  not  prove  nnprptitabiw. 
Blit  I  have  never  known  an  article  that 
fully  meets  this  reqiiirement  as  to  dis¬ 
tribution  and  demand. 

.•\  single  three-inch  shell.  drop|ied 
squarely  on  the  right  spot,  will  cause 


more  commotion  and  U'get  more  action 
than  a  ton  of  bird-shot  scattered  over 
tlie  landscape. 

Between  the  shot-gun  spread  of  the 
national  periodical  and  the  intimate  im¬ 
pact  of  the  local  daily,  1  will  choose  the 
latter,  every  time,  for  advertising  a  cor¬ 
set  that  is  in  large  but  not  universal 
demand,  and  has  wide  but  not  universal 
distribution. 

This  is  said  without  prejudice.  The 
newspaper  is  not  the  only  advertising 
medium  of  value.  For  some  articles, 
under  certain  conditions.  I  can  readily 
believe  that  even  street  car  cards  might 
Icing  better  resr.lts  for  the  money  ex 
[.emled. 

.Ml  forms  of  advertising  have  some 
value,  even  [irogranis  and  diri'  tories; 
but,  for  a  vast  majoritv  of  arti  lcs  to  be 
cx|iloite<l  nationally.  I  am’  coiivin-ed 
more  lirmly  than  ever  tli.it  higli-clas* 
daily  newspa|)ers  constitute  a  medium 
that  is  far  and  away  the  best  from  all 
standpoints. 

AD  MEN  Sl'PPORT  BILL 

Will  Do  All  in  Their  Power  to  Have 
It  Passed  by  the  Legislature. 

At  the  coming  session  of  the  legisla¬ 
ture  the  .-Vd  .Men's  Club  of  .\tlanta  will 
actively  back  a  [iroposcd  bill  to  safe¬ 
guard  honesty  in  advertising.  They  will 
I’all  to  their  assistance  in  getting  this 
proposed  bill  jiassed,  the  help  of  various 
associations  and  business  organizations 
throughout  Georgia  as  well  as  merchants 
and  others  who  are  interested  in  the 
siib.ject. 

Endorsements  of  this  bill  are  exiiect- 
ed  from  the  Georgia  CliamlM'r  of  Coni- 
merce,  the  .Atlanta  Hetail  Merchants' 
.-Association,  the  Georgia  Mannfactiirers’ 
.•\ss(M-iation,  the  Atlanta  Chamber  of 
Coninieice.  the  Merchants’  and  Manufac¬ 
turers’  .-Association,  the  Bctail  .Mer¬ 
chants’  Association  of  Georgia,  the 
Crrslit  Bureau,  the  Atlanta  Retail  Gro¬ 
cers’  and  Butchers’  .-Association  and  a 
majority  of  the  chambers  of  commerce 
ami  laiards  of  trade  around  Georgia. 


The  Multiple 
Linotype  Way  Is  the 
Modern  Way 


Model  t-t  with  Auxiliary  .Magazine 

MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING.  NEW  YORK 
UHICAtiO  SAN  FRANCISCO  NEW  ORLEANS 

CANAPJAN  LINOTYPE,  LIMITED,  TORONTO 


102 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


LIVE  TOPICS  DISCUSSED  BY  READERS 


(Under  this  caption  we  will  print  each 
week  letters  from  our  readers  on  subjects 
of  Interest  connected  with  newspaper  pub¬ 
lishing  and  advertising.  Any  publisher  who 
desires  help  in  the  solution  of  his  prob¬ 
lems,  or  who  has  pronounced  views  on  any 
subject  connected  with  the  business,  is  in¬ 
vited  to  contribute  to  this  column.  We 
are  confident  that  such  a  column  can  I)e 
made  of  great  value  through  the  co¬ 
operation  of  our  readers. — Ed.] 

FJREIER  ON  AD  SERMONS 

The  Thomas  Dreler  Service, 
University  Press,  t'ambridge,  Mass. 

June  29,  1915. 

Tub  Editor  and  Publisher  : 

I>ast  year,  God  help  me!  I  was  compelled 
to  read  nearly  every  sermon  Inflicted  upon 
the  people  of  Toronto  by  the  advertising 
men.  I  may  have  been  fortunate  enough 
to  es<-ape  from  some  of  them.  This  year. 
Just  because  I  had  led  a  wicked  life  and 
wanted  to  do  penance,  I  read  all  i  could 
find. 

In  Baltimore  one  of  the  lay  preachers, 
a  magazine  solicitor  in  real  life,  bought  a 
special  suit  of  clothes  for  the  occasion — 
one  of  those  long  coat  affairs  thst  a  preacher 
wears  when  he  goes  out  t  drl  ak  tea  and  eat 
Nalilscos. 

The  only  thing  about  him  that  told  me 
he  was  not  a  real  preacher  was  his  collar. 
That  was  a  regular,  everyday,  honest-t-gosh 
advertising  man's  collar. 

This  man  Is  a  corker  when  he  is  on  the 
Job  of  selling  space.  He's  alive,  snappy, 
right  to  the  point.  One  can't  meet  him 
without  feeling  a  little  more  like  plunging 
into  work.  He's  direct,  straightforward, 
businesslike. 

But  when  he  got  tliat  Imitation  preacher 
toggery  on  and  adjusted  his  voice  to  what 
he  thought  a  preacher's  voice  should  be,  he 
was  a  funny  gook. 

And  those  sermons ! 

Imitations — every  darn  one  of  them. 

“If  they  would  only  put  advertising  men 
into  the  pulpits-  -active  business  men  who 
understand  the  needs  of  the  people,”  yowled 
some  critics  of  the  church,  “all  would  be 
well.  The  trouble  with  the  average  preacher 
Ts  that  he  .  is  too  far  away  from  real  life. 
He  lives  with  his  liooks  in  a  study  and 
doesn't  buck  up  against  the  raw  meat  of 
luislness  life.  It  is  the  business  man,  espe- 
<lally  the  advertising  business  man,  who 
has  "the  real  stuff  in  his  innards.” 

But  wliat  happens  when  the  advertising 
men  get  a  chance  to  fill  pulpits? 

I  pause  long  enough  to  give  you  a  chance 
to  repl.v. 

What  happens? 

METAMORPHOSIS. 

This  is  what  happens;  A  good  advertls- 
tlsing  man  is  changed  in  the  twinkling  of 
an  eye  into  a  damn  poor  preaclier. 

.\n  advertising  man  talking  business  talk 
to  a  business  crowd  in  a  businesslike  manner 
would  be  fine  in  or  out  of  a  church. 

But  when  a  business  man  talks  imitation 
Iireacher  talk  (and  the  majority  of  them  do 
when  they  get  into  a  pulpit)  the  whole  affair 
is  an  Imitation,  a  fake,  a  frost,  a  get-the- 
lumk  proposition. 

If  I  were  basing  my  gentle  statements 
upon  the  maltreated  extracts  that  appear  in 
the  newspapers  Monday  morning  I  might  be 
accused  of  talking  without  facts  to  back  me 
up. 

But  I've  read  the  manuscripts — the 
authorized.  ofliilal,  Idown  in  the-bottle 
manuscripts  supplied  by  the  Imitation- 
preachers  themselves. 

They  were  filed  with  mush,  goo,  slush, 
salve.  They  lacked  stickum. 

If  those  fellows  tried  to  get  that  kind  of 
copy  across  in  paid  space  they'd  be  mobbed 
by  the  men  who  paid  the  bills. 

They  violated  nearly  every  rule. 

“Get  action  into  .vour  stuff.”  says  the  ad¬ 
vertising  man — “make  it  alive.  But  gimp 
into  it.  Put  what  you  can  in  story  form. 
Illustrate  it.  But  color  into  it.  And  for 
God's  sake  make  it  real  I” 

But  when  the  advertising  man  goes 
through  the  mental  hokus-pokus  that 
changes  lilm  into  a  preacher  he  seems  to 
lose  sight  of  his  own  preaching. 

I  quarrel  with  these  preachers  because 
they  aren't  true  to  life.  To  my  benighted 
way  of  thinking  a  preacher  must  first  of  all 
lie  himself — must  be  true  to  himself — must 
lie  natural.  What  he  says  must  be  a  part 
of  him.  When  he  speaks  he  must  give  him¬ 
self.  If  he  hasn't  anything  to  glv»  he  be¬ 
longs  in  the  silence. 

It  isn't  because  the  advertising  men  have 
nothing  to  give.  Ihey  have.  They  are 
mentall.v  and  spiritually  rich.  They  grade 
every  bit  as  high  as  the  average  preacher. 
They  are  Just  as  good  and  holy  and  honest. 

But  why  in  the  name  of  the  gods  don’t 
tliey  give  themselves  when  they  get  into  the 
pulpits? 

Why  should  a  good  advertising  man 
change  himself  into  a  fake  preacher? 


Does  the  day,  the  place,  the  atmosphere 
of  the  church  get  their  goat? 

“We  never  had  a  talk  like  that  before,” 
said  members  of  a  congregation  to  an  ad¬ 
vertising  man  who  talked  in  their  church 
one  Sunday  night,  crowding  forward  after 
the  services,  “We  want  you  to  come 
again.” 

Why  did  they  want  him  again? 

He  made  them  laugh  in  church.  He  used 
slang.  He  talked  straight  to  them- — Just  as 
he  talked  at  his  own  fireside  to  his  friends, 
or  as  he  talks  in  his  office. 

He  was  himself.  He  gave  himself.  He 
was  no  fake.  He  didn't  whine  and  wail 
and  pretend  to  know  a  devil  of  a  lot  about 
scripture.  He  talked  about  life. 

Instead  of  saying  :  “The  Good  Book  says,” 
he  told  them  aliout  something  Bill  Jones 
said  to  his  little  boy  when  he  tossed  a  rock 
at  Sammy  Smith's  yellow  dog,  and  then  he 
switched  on  to  something  about  a  fellow 
who  ran  a  butcher  shop  to  the  glory  of  his 
neighliorhood  and  the  health  of  the  neigh¬ 
bors. 

He  talked  almut  stuff  with  which  he  was 
familiar.  He  talked  straight  out  of  his 
heart. 

He  didn’t  wrap  a  wet  rag  around  his 
liead  some  night  and  poke  his  way  through 
the  Billie  to  cram  his  head  with  unfamiliar 
maxims  and  wise  sayings. 

An  advertising  man  has  no  more  business 
trying  to  lie  a  preacher  than  a  preacher  has 
trying  to  be  an  advertising  man. 

The  advertising  man  who  foozles  in  a 
pulpit  ought  to  have  some  turpentine  shot 
into  his  rear  guard. 

I'd  rather  hear  a  stralght-from-the- 
heart,  honest,  here’s-what-l-think  assortment 
of  cuss-words,  than  a  lot  of  Nabisco,  pink- 
tea.  namby-pamby,  fake  religious  talk. 

The  fear  bug  catches  these  amateur 
preachers.  The.v  get  the  assignment  and 
then  ask  themselves :  “What  do  those  folks 
expect  from  me?” 

They  aren't  honest.  They  ought  to  get 
the  Sldener  treatment.  Old  Doc  Sidener 
ought  to  go  over  the  sermons  and  no  ser¬ 
mon  should  be  preached  that  isn't  the  real 
thing. 

A  fake  sermon  liy  a  fake  preacher  is  as 
liad  as  a  fake  advertisement. 

A  talk  that  won’t  get  the  fellows  at  the 
club  is  a  bum  talk  to  inflict  upon  a  congre¬ 
gation.  If  there  isn’t  enough  man-stuff  in 
it  to  get  across  with  the  fellows  one  works 
with  every  day  there  isn't  enough  merit  in 
it  to  preach  it  from  a  pulpit. 

I've  been  holding  this  in  for  two  years 
and  a  Chicago  sermon  I  have  Just  read  has 
made  me  shoot  a  few  sentences  out  where 
they  may  do  some  good. 

What?  Well,  bless  my  soul,  if  here  isn’t 
Bert  Moses  to  welcome  me  to  a  seat  at  his 
right  hand ! 

Thomas  Dreier. 


THE  UNJUST  ADVERTISER 

Chicago,  June  18,  1915. 
Editor  and  Publisher  : 

Co-operation  among  newspapers  to  get 
advertising  in  daily  papers,  and  co-operation 
of  the  newspapers  with  advertisers  have 
bi-en  very  satisfactory  in  the  past  few 
years. 

This"  work  has  borne  fruit  in  oir  office 
and  many  other  offices.  It  does  not  hurt 
the  magazines,  but  it  has  increased  the 
amount  of  advertising  going  to  dailies, 
which,  for  many  years,  took  a  rather  nar¬ 
row  attitude  on  the  whole  idea  of  helping 
out  the  advertiser  by  giving  needed  in¬ 
formation. 

I  have  always  regarded  it  .es  a  foolish 
policy  for  any  newspaper  to  spend  salaries 
and  commissions  and  traveling  expenses  of 
men  who  would  chase  around  asking  for 
this  schedule  and  that  schedule,  and  then 
to  sit  back  and  refuse  to  spend  $2  worth 
of  time  in  giving  the  ^prospective  advertiser 
important  information  in  its  local  field, 
visiting  or  telephoning  the  dealer  and  co¬ 
operating  in  other  ways. 

But  now  comes  a  serious  problem. 

How  is  the  newspaper  going  to  protect  it¬ 
self  against  bad  faith  on  the  part  of  the 
advertiser? 

We  have  such  a  case  now,  in  which  we 
have  secured  the  co-operation  In  a  splendid 
way  from  several  hundred  newspapers. 
Our  relations  with  the  advertiser  started 
out  satisfactorily.  Our  relations  with  the 
publishers  have  been  satisfactory  for  many 
years,  and  the  publishers  responded  well. 

Then  the  advertiser,  in  the  middle  of  the 
campaign.  Just  after  starting  his  .advertis¬ 
ing,  hears  of  one  of  these  trick  free  space 
services  in  exchange  for  mat.  service.  He 
gets  into  some  kind  of  a  selling  agency 
scheme  in  which  the  inducement  is  put  up 
that  he  is  going  to  get  his  advertising  at 
an  immensely  reduced  price. 

We  have  bad  report  blanks  printed,  and 
they  have  been  filled  out  In  detail  by  hun¬ 
dreds  of  newspapers,  showing  the  situattoa 
in  the  town,  what  dealers  there  were,  what 


business  they  were  doing,  what  dealer  was 
doing  the  most  business  in  his  specialty, 
bow  he  was  getting  the  business,  and  from 
what  firms  he  bought.  These  report  sheets 
were  filled  out  in  good  faith  by  the  pub¬ 
lishers  and  turned  over  by  us  in  good  faltli 
to  the  advertiser. 

Now  we  are  beginning  to  get  letters 
from  newspapers  showing  that  the  adver¬ 
tiser  is  giving  this  space  only  to  the  paper 
that  will  buy  a  mat,  service. 

In  other  words,  the  paper  gives  valuable 
Information,  does  considerable  advance 
work,  and  the  agency  sulimits  this  to  the 
advertiser.  A  representative  of  the  adver¬ 
tiser  then  goes  around  to  that  town,  utiliz¬ 
ing  the  information,  and  tells  the  publisher 
that  he  can  get  the  business  if  be  will  run 
it  free,  or,  in  other  words,  in  return  for  a 
mat.  service,  and  if  he  will  not  do  it,  the 
other  newspaper  in  town  is  going  to  get 
the  business 

What  is  the  remedy?  And  wbat  redress 
have  the  newspapers?  Are  they  not  en¬ 
titled  to  compensation  from  the  advertising? 

Have  they  not  a  remedy  on  the  ground 
of  non-fulfillment  of  contract? 

We  have  no  primary  objection  to  a  news¬ 
paper  buying  mat.  service.  If  the  mat. 
service  is  worth  their  while,  by  all  means 
let  them  buy  it  and  improve  their  editorial 
section.  We  look  with  somewhat  more  sus¬ 
picion  on  any  plan  to  exchange  free  service 
for  advertising,  for  we  are  inclined  to  be¬ 
lieve  that  the  publisher  buys  the  mat. 
service  for  cash  and  sells  the  advertising 
for  cash.  If  be  makes  an  exchange  he  is 
liable  to  buy  mat.  service  that  he  would  not 
want  otherwise,  and  to  give  away  space  for 
which,  without  the  mat.  service,  he  could 
get  cash. 

But  this  exchange  of  mat.  service  for  ad¬ 
vertising  is  a  matter  wholly  in  the  discre¬ 
tion  of  the  publisher  and  he  is  privileged  to 
ro  as  he  sees  fit. 

But  when  a  newspaper  has  gone  out  in 
good  faith  to  co-operate  with  an  adver¬ 
tiser  on  a  prospect  of  a  thousand-inch  con¬ 
tract,  and,  after  he  has  done  the  work,  is 
confronted  by  a  proposition  that  he  must 


You  know  how  much  of  this 
hosiery  trade  you  are  getting  now. 
Probably  a  share  so  small,  com¬ 
paratively,  as  to  be  infinitesimal. 

This  constant,  continuous  and 
ever  increasing  throng  of  “Phila¬ 
delphia  Bulletin”  buyers  are  open 
to  conviction.  Why  not  talk  to 
them?  You  can  do  so  every  day, 
or  twice  a  week,  or  just  once  a 
week.  Tell  them  about  the  qual¬ 
ity  of  the  hosiery  you  have  to 
sell — your  goods  may  have  wear- 
resisting  virtues  they  would  like 
to  know  about. 


give  the  advertising  in  return  for  mat. 
service,  what  should  be  the  attitude  of  the 
entire  advertising  world?  And  what  re¬ 
dress  has  the  publisher? 

We  feel  that  this  subject  should  be  taken 
up  in  detail  and  investigated  thoroughly, 
for  the  protection  of  other  advertisers  who 
will  want  this  co-operation,  and  who  can 
make  newspaper  advertising  grow,  provided 
l.lack  sheep  are  not  admitted  into  the  fold. 

Gdndlach  Advertising  Co., 

By  E.  T.  Gundlach. 

[This  is  an  important  subject  and 
worthy  of  serious  attention.  Will  any  of 
our  readers  who  have  had  a  similar  ex¬ 
perience,  or  who  can  shed  any  light  on 
the  topic,,  send  in  their  views? — Ed.] 


Topeka 

Daily  Capital 

Average  net  paid  circula¬ 
tion  for  six  months  ending 
April  1,  1915  (Sworn) 

33,971 


TOPEKA,  KAN.  PubUsher 


It  requires  no  stretch  of  imag¬ 
ination  to  see  the  tremendous  sell¬ 
ing  possibilities  afforded  manu¬ 
facturers  who  present  their  story 
to  the  readers  of  “The  Philadel¬ 
phia  Bulletin.” 

Think  of  the  number  of  pairs 
of  hosiery  that  will  be  bought  by 
these  people  today  and  tomorrow 
and  every  -day  without  let-up — 
then  ask  yourself  how  long  you 
are  going  to  keep  your  door  shut 
to  this  wonderful  sales-producing 
and  continuous  Business  Building 
opportunity. 


We  are  ready  to  give  any  Hosiery  Manufacturer  all  the 
facts  about  this  great  hosiery  buying  family. 

’‘How  Ivint  Did  It,"  it  the  title  of  a  booklet  every  man¬ 
ufacturer  and  agent  should  read.  Mailed  upon  request. 

THE  PHILADELPHIA  BULLETIN 

*This  allows  only  3  persons  to  each  familyt  whereas  the  United  States 
Mvemment  Census  Statistics  give  4.7  persons  to  each  family  in  the 
United  SUtes. 

Philadelphia,  June  25th,  1915  All  rights  reserved 


A  Aarket  for 

10,730,670  Pairs  of 
Men’s  and  Women’s  Hosiery 

The  consumption  of  hosiery  by  the  multitude  of  people 
who  read  “The  Philadelphia  Bulletin”  aggregates  over  Ten 
Million  Pair  a  year. 

Think  of  an  average  daily  demand  for  35,000  pairs! 

357,689  people  buy  “The  Philadelphia  Bulletin"  each  day 
— but  the  members  of  their  families  make  the  number  of 
readers  1,073,067.* 

The  average  man  or  woman  will  buy  at  least  10  pairs  of 
hose  a  year — but  the  average  normal  boy  may  go  through 
a  pair  of  stockings  in  a  few  days. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


103 


DEFENDANT  IS  GUILTY 

Objectionable  Advertising,  Arraigned  in 
the  Court  of  Public  Opinion,  Is  Shown 
Up  in  Its  True  Light  by  Many  'Wit¬ 
nesses-— Walter  B.  Cherry,  the  Presid¬ 
ing  Judge,  Sentences  the  Culprit. 

(/ipcfid/  VorrcKpondencc. ) 

CiiK'AtiO,  June  28. — Objectionable  Ad¬ 
vertising,  defendant  in  the  court  of  Pub¬ 
lic  0|)inion,  at  tlie  big  Ad  Club  conven¬ 
tion,  was  found  quilty  of  fraud,  deceit, 
<!|ieration  of  a  confidence  game  and  other 
liigh  crimes  and  misdemeanors  on 
Wednesday,  last  week,  after  a  'fair  and 
impartial  trial  before  a  jury  comprising 
the  members  of  the  vigilance  committee 
of  the  Associated  Advertising  Clubs  of 
the  World  and  three  hundred  Interested 
spectators. 

Imposition  of  penalty  was  left  to  the 
discretion  of  Walter  B.  Cherry,  vice- 
tiresident  of  the  A.  A.  C.  W.,  who  pre¬ 
sided  as  judge  at  the  trial.  His  honor, 
after  careful  weighing  of  the  evidence 
submitted  and  considering  the  unanimous 
verdict  of  the  jurors,  sentenced  the  de¬ 
fendant  to  absolute  elimination  from  the 
columns  of  newspapers,  other  publica¬ 
tions  and  advertising  media.  The  sen¬ 
tence  is  for  the  term  of  the  defendant’s 
natural  life — which  may  not  be  so  many 
years.  Already  denied  admission  from 
the  columns  of  the  most  reputable  and 
powerful  advertising  mediums,  he  ap¬ 
peared  a  sorry  spectacle  before  the  court. 

Merle  Sldener,  chairman  of  the  na¬ 
tional  vigilance-  committee,  acted  as 
jvrosecuting  attorney.  The  evidence  he 
brought  out  against  the  defendant 
through  an  array  of  testimony  by  unim- 
Iieachable  witnesses,  made  the  verdict  a 
foregone  conclusion.  In  his  examina¬ 
tions  he  was  assisted  by  Attorney  Charles 
.1.  Orbison,  general  counsel  foi^  the  as¬ 
sociation.  Attorney  W.  F.  Chambers, 
of  Cincinnati,  conducted  an  able  and 
eliMiuent  defense,  but  it  was  a  hopeless 
fight. 

POPULAR  CLAMOR  RAISED. 

The  popular  dLsapproval  of  some  of 
his  remarks  required  strenuous  efforts  on 
the  part  of  Bailiff  George  Helih,  presi¬ 
dent  of  the  Knoxville  (Tenn.)  Ad  Club, 
to  ivreserve  order. 

The  mock  trial  of  case,  entitled  “The 
People  in  Their  Relation  to  Legitimate 
Business  versus  Objectionable  Advertis¬ 
ing,”  was  heard  in  the  banquet  hall  of 
the  Auditorium  hotel. 

The  first  witness  called  by  the  prose- 
v'ution  was  Herbert  S.  Houston,  vice- 
president,  Doiibleday-l’age  Company, 
New  York. 

“State  your  attitude,  Mr.  Houston, 
toward  the  defendant.  Objectionable  Ad¬ 
vertising.” 

“We  have  never  been  good  friends,” 
began  the  witness.  “I  remember  when 
we  began  the  elimination  first  of  all 
financial  advertising  which  could  not 
lia.ss  our  financial  editor.  I  observed 
that  even  this  step  built  up  the  confi¬ 
dence  of  our  readers.  We  began  to  re¬ 
ceive  more  inquiries  from  them  as  to 
financial  advertising.  We  are  now  con¬ 
sulted  about  investments  totaling  .$10,- 
(HtO,(IOO  annually.  Ten  years  ago  we 
were  not  consulted  regarding  more  than 
!f2<H),000  in  investments.” 

OF  MOST  VALUE  TO  ADVERTISERS 

“Is  a  medium  worth  more  to  its  ad¬ 
vertisers  if  its  readers  have  confidence 
in  it?” 

“Y’es,  sir.” 


Exorbitant  Prices! 

Why  pay  them  for  cutting  rub¬ 
bers  when  you  can  get  a  guaran¬ 
teed  quality,  either  square  or  flat 
at  65c  per  lb. 

(QUALITY  GOODS  ONLY) 

New  England 
Newspaper  Supply  Co. 

Worcester,  Mess. 


“l>o  you  believe  the  Associated  Ad¬ 
vertising  Clubs  have  rendered  a  service 
to  the  general  public  by  its  stand  against 
the  defendant?” 

“I  do.” 

“Should  the  business  interests  in  gen¬ 
eral  support  the  organization  in  this?” 

“Most  certainly  they  should,”  respond¬ 
ed  the  witness. 

William  II.  Field,  business  manager 
for  the  Chicago  Tribune,  unable  to  ap¬ 
pear  in  court  in  person,  sent  a  deposi¬ 
tion  regularly  sworn  before  a  notary. 
He  detailed  the  fight  of  the  Tribune 
against  the  defendant.  Objectionable  Ad¬ 
vertising,  and  told  of  the  many  dis¬ 
guises  the  defendant  had  employed  to 
blind  the  eyes  of  truth  and  steal  into 
the  columns  of  his  newspaper. 

EXPERIENCE  OF  CHICAGO  TRIHUNE 

Since  1907,  when  the  matter  of  elimi¬ 
nating  quack  advertising  claims  was  be¬ 
gun,  he  said  the  Tribune  had  almost 
doubled  its  volume  of  advertising  patron¬ 
age.  Within  the  past  year  he  said  three 
convictions  had  been  obtained  of  adver¬ 
tisers  who  had  misrepresented  their 
gooils.  Two  had  advertised,  he  said,  for 
“artists’  models.” 

.T.  A.  Martin,  publisher  of  the  Pro¬ 
gressive  Farmer,  Birmingham,  Ala., 
without  naming  any  names,  said  some 
things  about  a  newspaper  publisher  in 
his  home  town. 

“My  fight  against  Objectionable  Ad¬ 
vertisers  down  in  my  community  hasn’t 
made  me  very  popular  in  some  quarters,” 
said  he.  “I  approached  a  Birmingham 
publisher  who  printed  quack  ads  of  the 
rankest  kind.  He  had  the  audacity  to 
defend  them.  Matrimonial  ads — the 
‘marry  rich’  kind,  appeared  in  profusion 
in  his  columns.  I  am  trying  to  make 
these  publishers  see  that  they  are  stand¬ 
ing  in  their  own  light  and  I  hope  to  suc¬ 
ceed.” 

A  RAMPANT  ROOSEVELT. 

Elmer  L.  Clifford,  manager  of  adver¬ 
tising  for  the  Minneapolis  Journal,  was 
a  regular  Roosevelt  on  the  stand.  He 
overwhelmed  the  objections  of  Attorney 
Chambers  and  delivered  a  Phillipic 
against  the  defendant,  and  similarly  he 
didn’t  spare  the  newspaper  publishers 
who  lend  their  columns  to  the  publica¬ 
tion  of  quackery. 

“The  newspaper,”  said  he,  “which 
prints  faithless  ads.  is  faithless  itself. 
Its  a  go-between  between  the  crook  and 
his  victim.  Get  that,  you  men,  it’s  a  go- 
between  between  the  crook  and  his  vic¬ 
tim.  The  newspaper  business  is  a  great 
game.  The  greatest  in  the  world,  some¬ 
times,  but  it’s  got  to  clean  up.  We 
cleaned  up.  And  our  motive  might  have 
been  selfish.  We  found  out  it  was  good 
business.  Booze  ads  went  out  of  our 
paper  seven  years  ago,  along  with  all 
the  rest  of  them  that  couldn’t  stand  the 
acid  test.  We  found  out  that  decent  ad¬ 
vertisers  were  not  going  to  patronize  us 
much  longer  if  we  didn’t  clean  up. 

“The  government  ought  to  get  busy. 
It  ought  to  take  a  slant  at  some  of  these 
rotten  medicine  ads  and  say  to  the  pub¬ 
lisher.  ‘Here,  this  can’t  go  through  the 
United  States  mails.’” 

President  Woodhead  was  called  to  the 
stand  for  a  brief  interrogation.  His 
answers  revealed  the  fight  made  on  the 
Pacific  coa.st  against  fraudulent  adver¬ 
tising.  The  fight  was  harder  there,  he 
brought  out,  because  the  rapid  develop¬ 
ment  of  the  country,  where  fortunes  were 
made  overnight  in  real  estate  and  mines, 
lended  itself  to  the  enterprises  of  the 
wild  cat  schemer.  After  years  of  trying 
struggle,  he  said,  the  crooked  advertisers 
had  about  been  dropped  from  reputable 
columns. 

liOuis  E.  Kirtsein,  vice-president  of 
William  Filene’s  Sons  Co.,  Boston, 
argued  from  another  angle  than  did  Mr. 
Clifford. 

TEACH  THE  ADVERTISER. 

“The  advertisers  ought  to  get  busy.” 
said  he ;  “]ine  them  up  and  teach  them 
that  truthful  advertising  pays.  When 
our  firm  advertises  a  last  year’s  coat, 
we  say  it  is  a  last  year’s  coat,  and  make 
no  bones  about  it.  Some  untruthful 
trademarks  ought  to  be  abandoned.” 

.Tulian  Sutherland,  assistant  solicitor 
for  the  United  States  postoffice  depart¬ 
ment  at  Washington,  told  what  Uncle 


Sam  thinks  of  the  work  of  the  advertis¬ 
ing  association. 

“I  cannot  too  earnestly  express,”  said 
he,  “the  postoffice  department’s  indorse¬ 
ment  of  your  program.  The  committee 
helps  the  department  enforce  the  postal 
frauds  act.  It  is  the  earnest  hope  of 
the  postmaster  general  and  the  depart¬ 
ment  that  the  propaganda  for  truth  in 
advertising  this  association  has  given 
impetus  will  sweep  the  nation.” 

H.  E.  Ryan,  advertising  manager  for 
L.  S.  Ayres  &  Co.’s  department  store, 
Indianapolis,  told  how  his  firm  avoided 
the  “appearance  of  evil”  by  quoting  no 
comparative  prices  in  their  ads. 

MAG.42INE  AD  MEN  IN  SESSION 

Hal  R.  Reed,  of  the  Quoin  Club  Remi- 
nised  Entertainingly. 

A.  C.  G.  Ilammesfahr,  of  Collier’s 
Weekly,  presided  at  the  Magazine  De¬ 
partmental  sessions.  Hal  R.  Reed,  presi¬ 
dent  of  the  Quoin  Club,  said: 

"One  day  I  was  walking  out  of  the 
Marquette  Building  and  I  saw  a  man 
standing  there,  a  gentleman  whom  you 
probably  know,  and  he  said,  ‘Mr.  Reed, 

I  want  you  to  meet  Mr.  Andrews.  Mr. 
Andrews  is  a  student  of  the  University 
of  Chicago.’  I  was  impatient  to  go  on, 
as  I  often  am,  but  stopped  to  talk  to 
him  two  or  three  minutes,  and  then 
I  proceeded  on  my  way,  but  when  I 
went  back  to  the  office  I  called  my  sten¬ 
ographer  and  had  her  write  down  the 
name,  ‘Barrett  Andrews,  of  the  Uni¬ 
versity  of  Chicago.’  I  said  if  I  am  ever 
permitted  to  have  an  assistant,  that  is 
the  man  I  want.  I  went  on  with  my 
work.  Some  time  after,  when  the  Review 
of  Reviews  Company  wrote  me  that  I 
could  have  an  assistant  I  immediately 
wrote  to  Mr.  Andrews  and  asked  him 
to  come  and  see  me,  which  he  did.  Bar¬ 
ret  Andrews  is  now  vice-president  and 
general  manager  of  Vogue  and  4’auity 
Fair. 

“Shortly  after  that  Barrett  came  to 
me,  and  I  was  much  interested  in  what 
he  had  to  say  about  a  friend  of  his. 
and  I  got  in  touch  with  him  because 
Barrett  was  so  enthusiastic  about  him, 
and  that  friend  was  George  B.  Buckley. 

“I  want  to  tell  you  how  many  men 
who  have  been  out  here  in  the  West  have 
gone  East  and  assumed  responsible  po¬ 
sitions.  There  is  Fred  Ralston,  who. 
until  recently  was  advertising  director 
of  the  Butterick  Trio,  and  who  is  now 
with  N.  W.  Ayer  &  Son.  advertising 
agency  of  Philadelphia;  Frank  Gauss, 
who  has  just  left  the  position  of  adver¬ 
tising  manager  of  Leslie’s  Weekly  to 
become  president  of  the  Sterling  Gum 
Company;  L.  D.  Fernald,  advertising 
manager  of  Leslie’s  Weekly;  F.  W.  \ve 
who  is  a  son  of  Bill  Nye,  which  some  of 
you  may  know,  and  who  is  now  advert  is 
ing  manager  of  Today’s  \lagazine;  Win. 
Boyd,  advertising  director  of  the  Satur¬ 
day  Evening  Post  and  the  Lillies’  Home 
Journal;  Lee  Maxwell,  advertising  man¬ 
ager  of  American  Magazine;  .John  Haw 
le.v,  general  manager  of  the  American 
Lithograph  Company;  Otto  Koenig, 
president  of  the  Christian  Herald.  And 
I  might  say  that  he  comes  from  a  family 
of  ministers.  Air.  Koenig’s  father,  grand¬ 
father  and  great-grandfather,  and  pr.ae- 
tically  all  of  his  ancestors  away  back 
as  far  as  Luther  were  preachers. 

“There  are  a  number  of  others:  C 
D.  Spaulding,  publisher  of  YIcCall’s  Mag¬ 
azine,  who  was  out  West  for  fifteen 
years;  E.  C.  Patterson,  vice-president 
and  general  manager  of  Collier’s  Weekly; 
Stanley  lAitshaw,  advertising  director  of 
the  Butterick  publication;  Don  Parker, 
advertising  manager  of  St.  Nicholas; 
Rufus  French,  advertising  manager  of 
the  l-adies’  World,  who  worked  out  here: 
Henry  Hathaway,  advertising  manager  of 
Good  Housekeeping,  who  came  out  here 
for  a  short  time,  but  who  worked  in  the 
West  long  enough  to  get  the  atmosphere. 
Then  there  is  Louis  Wurtzburg,  adver¬ 
tising  manager  of  Cosmopolitan,  and  W. 
C.  Izor,  advertising  manager  of  Needle¬ 
work  Magazine.” 

Henry  D.  Wilson  of  the  International 
Magazine  Company  of  New  York  City 
gave  pointers  on  the  editing  of  house 
organs. 


SPECIFY 

CLINE- WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 


CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 


Successful 

Mi-n  in  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patroua  are  profeaainnal  and 
limtliioea  men  and  women,  public  personages 
and  the  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  In  every  busi¬ 
ness,  If  you  have  never  used  them,  write 
for  information  and  terms  today. 

HENRY  ROHEIKE,  INC., 

106-110  Seventh  Ave.,  New  York  City. 


Canadian  Press  Clippings 

Th<»  problem  of  coverlnj?  the  Canadian 
Field  Ig  aiiHwered  by  obtaining  the  aerrlce  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
Interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN- 
AD.K. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-70  CIIUUCH  ST..  TORONTO.  C.\N. 
Price  of  service,  rcguliu’  press  clipping 
rates — sperlal  rates  and  lilseoiints  to  Trsde 
anil  Newspapers. 


We  can  increase  your  business-r- 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  W'arren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto— RESULTS  COUNT 


218  East  42nd  Street  New  York 


it  to 


OPRN  EauEPAantSTf 
r  94  HOURS  89  engravers' 
OUT  or  M^^ioNEARTH 

B4 HassauStn  T*L  4300-4  Bcakmaa 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


FAVORS  THE  FLAT  RATE 


Lafayette  Young,  Jr.,  of  Ues  Moin:i>, 
Makch  Strong  Argument  and  is  Backed 
by  .Many  Advertising  Agenls,  Sjiacj 
Buyers  and  Well  Known  Publishers 
Throughout  the  Country. 

Taking  as  his  suhjei't  “The  XewspaiKT 
Kate  Card,’’  I^fayette  Young,  .Ir.,  of  I>es 
-Moines,  Iowa,  told  the  new's]>H|>er  divi¬ 
sion  of  the  A.  A.  C.  W.  (•onventiou  that 
he  lieiieves  that  the  eoiniilexity  of  the 
newspaper  rate  card  ojierates  as  a  si>ri- 
ous  handicap  for  handling  tlie  pieseiu 
volume  of  general  advertising,  and  mili¬ 
tates  against  an  increase  of  volu  ne. 
.\mong  his  arguments  were  these : 

“Collectively  the  newspaja'r  cards  con¬ 
tain  t<a»  many  different  rates  and  too 
many  disi'Oimts.  They  are  lacking  in  uni¬ 
formity  and  simjilicity.  They  are  larking 
in  intelligibility.  They  are  piihlished  in 
all  shaiies  and  sizes  from  a  single  sins-: 
to  as  much  as  twelve  pages.  There  is  no 
sequence  to  the  information  given,  and 
there  is  no  rule  as  to  the  amount  or 
idiarai-ter  of  the  information.  They  are 
almost  im|iossihle  of  interpretation  hy  a 
layinan,  anti  they  are  extremely  difficult 
for  the  exjiert. 

FLAT  RATE  IS  IDEAL  RATE. 

“1  have  communicated  with  a  very 
large  iiuniher  of  agents  and  with  more 
than  a  hundred  important  newspiipers  in 
America,  and  with  a  large  nuiul  er  of  gen¬ 
eral  advertisers.  My  conclusion,  derived 
from  tile  information  received  from 
these  sources,  is  that  the  flat  rate  is  the 
itieal  rate  and  should  lie  adopttsi  or  ap- 
pnixiniated  hy  every  newspa|S‘r  that 
wishes  to  do  business  in  the  most  efficient 
manner. 

“Tlie  buying  and  selling  of  newspaper 
advertising  is  difficult  la‘cause  there  are 
so  many  newspapers.  Mr.  S.  ('.  Stewart, 
of  the  Stewart-Havis  Advertising  .Vgency 
of  Chic-ago,  scores  a  point  when  he  says 
that  all  pnhiishers  should  concede  indi¬ 
vidual  prejudices  and  opinions  for  the 
lienefit  of  the  whole  husiness. 

“I  received  replies  from  thirty-five  iin- 
IHirtant  advertising  agents.  Only  one 
agent  was  bitterly  against  the  fiat  rate. 
Five  of  them  were  in  favor  of  a  gradu¬ 
ated  scale.  Twent.v-nine  of  them  were 
unqualifiedly  in  favor  of  the  flat  rate, 
and  all  of  them  admitted  that  the  aver¬ 
age  card  was  o|H*n  to  iinprovcinent  and 
csjasdally  approved  of  efforts  at  sim¬ 
plicity  and  uniforinity.” 

.\niong  those  named  by  Mr.  Young  ns 
favoring  a  flat  rate  were  laird  &  Thomas, 
Frank  Presln^y  -Agency,  Brackett -Parker 
t'o..  Kolxmts  &  Mac.Ahinche,  Stack  .Ad¬ 
vertising  -Agency,  AVrigley  .Advertising 
-Agency.  Ilmdy-Brennan  Agency,  Mallory. 
Mitchell  &  Faust.  Charles  II.  Touzaliu 
-Agency,  Blackman-Koss  Company,  Morse 
-Advertising  .Agency,  Campliell-Ewnld  f'o.. 
Street  &  F'inney  -Agency,  Dauchey  &  Co., 
Hichard  -A.  Foley,  many  leading  adver¬ 
tisers  and  the  publishers  of  the  Philadel¬ 
phia  Bullet  in.  Buffalo  News.  Omaha  Bet*. 
Boston  (llolie.  Denver  Post.  Milwaukee 
.Tonrnal.  AA'ashington  .Star,  Indianapolis 
Xews,  Providence  .Tonrnal.  (Iiattaiiooga 
Times  and  others. 

Mr.  A'oung  also  stiid; 

NEED  NOT  EEAR  I-DSS. 

“But  what  of  the  loss  of  business  by 
the  adoption  of  the  flat  rate?  1  asked 
this  specific  question  of  a  large  miinlier 
of  .igents.  Every  agency  was  certain  that 
no  newspaper  would  lose  business  by  the 
adoption  of  the  flat  rate.  They  unani¬ 
mously  stated  that  flat  rate  iiajiers  get  the 
complete  si-hedules,  and  most  of  them 
agre«-d  that  the  flat  rate  papers  se<-ure«l 
the  preference.  -Apparently  there  is  no 
ground  for  the  belief  on  the  part  of  pub¬ 
lishers  that  the  graduated  scale  should 
Is*  extended  as  a  matter  of  justi<-e  or  that 
the  adoption  of  the  flat  rate  would  low* 
them  any  business. 

“Personally  I  am  thoroughly  convinced 
that  the  ado]ition  of  a  flat  rate  or  its  ap 
proximation,  the  simplification  of  th.e  rate 
i-ard,  aud  the  eliminatioii  of  the  short  time 
rate,  and  the  siMK’ial  rates  would  Is'  ls‘- 
yond  price  to  the  publisher  and  the  ad¬ 
vertiser,  and  I  am  greatly  in  hois*s  that 
this  meeting  will  lake  some  action,  en¬ 
dorsing  such  procedure  and  urging  a 


similar  action  uixm  the  Bureau  of  Adver¬ 
tising  of  the  Publishers’  Association.  The 
whole  tendency  of  modern  business  is  to- 
waid  an  elimination  of  was:e.  It  is  a 
i  rohlcin  of  simplicity  versus  isiinplexity. 
In  lie  fire  insurance  business  they  have 
a  stanilard  fire  isilicy  and  a  bureau  for 
the  establishment  of  rates,  and  in  no 
business  have  there  been  greater  diflienl- 
ties  than  in  the  fire  insurance  business  to 
get  onto  an  eflieieiit  Iwsis. 

"The  newsiiaiier  publishers  have  made 
a  tremendous  advance  with  the  eireiilation 
problem  in  the  Audit  Bureau  of  Cireiila- 
tions.  This  organization  takes  the  clr- 
eiilatinn  problem  out  of  the  field  of  eon- 
iroversy  and  allows  advertisers  to  study 
oewspiiisM-  <  baracterisiics  and  newsiiajier 
pioductlvity  rather  tliah  devote  theai- 
.  elves  to  eoiistiint  eirculittion  investiga¬ 
tions,  N'ow,  If  the  publishers  will  do 
with  the  rate  card  what  they  have  done 
with  the  einmlation  it  will  lie  the  bigge.  t 
advance  that  has  lieen  made  in  twenty-five 
.M'ars  in  newspaper  publishing. 

MANY  RATE  Kf(;<;ESTIONS. 

“In  correspondemv  with  advertising 
agencies  1  nseiveil  a  large  niinilmr  of  sug¬ 
gestions  as  to  what  every  rate  card  should 
(ontain.  In  general  every  publisher 
knows  what  should  be  on  the  rate  card. 
1  will  only  name  those  things  that  are 
frequently  omitted,  and  which  the  adver¬ 
tiser  and  the  advertising  agent  desire. 
'I'lie  agent  desires  that  the  card  should 
I'ontain  ti.e  agency  coniinission  and  cash 
discount ;  that  it  slionid  contain  circula¬ 
tion  tignres;  that  it  should  contain  data 
c (inceriiii'g  the  field  in  which  the  iiiildica- 
tion  circulates;  that  it  should  contain  the 
date  on  which  the  card  went  into  effect; 
fliat  it  slioiild  contain  tfic  name  of  the 
publication  in  full  and  the  price  at  which 
it  sells  jier  year  and  tier  coiiy ;  informa¬ 
tion  as  to  whether  cuts  should  lie  nionnted 
or  uiimoiinltMl ;  it  should  contain  the  spe¬ 
cial  rates  in  logical  order;  infarination 
as  to  special  position  should  lie  very  spe¬ 
cific.  It  should  Ik*  very  plain  whether  the 
publication  is  a  morning  or  an  evening 
paper,  (’ards  should  be  issued  freqpently 
so  that  tlie  agent  is  sure  that  the  card  is 
up  to  dale.  -All  regulations  concerning 
illustrations  and  objectionable  advertising 
slioiild  be  mentioned.  One  of  the  adver¬ 
tising  agencies  suggests  that  the  card 
should  he  put  in  loose  leaf  form  and  an¬ 
other  advertiser  insists  that  it  should  not 
he  on  cardlKiard,  as  he  says  there  arc  a 
niiinher  of  agents  who  paste  the  (;ards  in 
iKioks  rather  than  file  them. 

“Many  advertisers  and  advertising 
agents  to  whom  I  have  written  and  with 
whom  I  have  conferred  have  made  com¬ 
plaint  against  newspa|K*rs  for  having 
lower  rates  in  the  local  field  than  in  the 
foreign  field,  and  this  diffi<-ulty  exists  in 
a  great  many  I'ilies,  and  particularly  in 
the  automobile  and  department  store  field. 

“-Another  agent  complains  about  allow¬ 
ing  the  commission  direct  and  about  dif¬ 
ferent  rates  in  the  local  and  foreign  field, 
and  says,  “One  annoying  thing  in  connec¬ 
tion  with  our  business  with  newspapers 
is  caused  by  the  utterly  unfair  attitude 
thal  most  newspapers  take  in  the  matter 
of  allowing  agency  commission  to  adver¬ 
tisers  direi't.  .Another  is  the  granting  of 
local  rales,  which  are  in  many  cases 
much  lower  than  the  foreign  rates  on 
husiness  that  is  run  over  the  imnrint  of 
a  local  dealer. 

RATE  CARI)  I’ROIU-EMS. 

“The  prohlciiis  of  the  inefficient  rate 
card  lead  us  to  iiKpiire  if  there  is  a  husi¬ 
ness  in  the  world  in  which  there  are  so 
many  difficulties  to  lie  corrected  as  those 
existing  between  the  newspaper,  the  ad¬ 
vertising  agent  and  the  advertiser.  And 
this  makes  me  hope  ver.v  miu-li  that  every 
piihlisher  who  hears  this  paper  or  reads 
these  remarks  will  canvass  the  situation 
with  respect  to  his  own  rate  card  and  his 
own  methods  of  doing  business  in  an  ef¬ 
fort  to  make  improvement  for  the  lienefit 
of  the  whole. 

“I  am  certain  that  iiewspiiiiers  can  get 
more  advertising  by  improving  their  sell¬ 
ing  \irices.  I  am  eertain  that  newspapers 
|M*r  se  desen-p  more  advertising.  I  am 
certain  that  the  rate  card  must  Ik*  simpli¬ 
fied  and  that  (he  corollary  problems  af- 
fci'iiiig  the  relationshii)  lietween  the  paper 
and  the  advertiser  must  be  solvwl.  News- 
pa  iK>rs  must  do  their  part  to  make  it  easy 
instead  of  difficult  to  buy  space.” 


FRAUD  IN  ADVERTISING 


Docs  Not  Pay  in  Long  Run,  Deelares 

Louis  Wiley,  of  the  New  York  Times 
at  the  Chicago  Conven:ion. 

l-onis  AA’iley.  business  hiaiiager  of  the 
.\ew  A  ic'k  Times,  in  an  able  addi'fiss  bfi- 
foie  the  -Vi  A-.  AW  on  the  iilteriUKin  of 
•li’iie  ’S2,  on  (leail  iidver.isiilg.  showfid 
that  the  growih  of  advertisiitg  lines  ill 
'I  he  Times  frrtm  l!W4  tO  lfll4  gaihed  fl;- 
!i:hi.447  lines.  -Air.  AA’iley  dei-lared : 

"I  shall  not  attempt  th  say  that  all 
ihe  pr<;s;:ei  ily  of  Tl.e  'I  lines  is  line  to 
(he  exeliisioii  of  fraudulent  advertise¬ 
ments.  I  maiiitain.  however,  that  The 
’I  lines  has  won  public  favor  Issmuse  its 
(Kliloriiil,  news  and  advertising  columns 
arc  acceptable  to  its  readers  and  the 
ncwspai:er  would  not  he  acceptable  to 
ihc.ii  if  there  were  any  relaxation  of  its 
present  restraint  upon  its  advertising  eol- 

II  inns. 

“  The  advertisements  de<dii!e<l  hy  The 
New  A'ork  Times  lieesiuse  (hey  are  fiaiKlu- 
lent,  indecent,  or  offend  good  taste  total 
at  least  a  year.  If  we  had 

pi  jilted  this  rejected  advertising  we 
might  have  printed  .$;J(l(t,(KM)  wortli  of 
friiudiilcnt  advertising  and  very  little  of 
the  other  kind.” 

('oiitiniiing.  Mr.  AA’iley  said  in  part; 

■ ’1  here  <nn  he  no  dispute  as  to  (he  ini- 
morali.y  of  printing  a  fraudulent  adver¬ 
tisement.  In  addition,  it  is  a  poor  way  to 
build  up  business.  There  is  no  stability 
about  tl'.at  kind  of  advertising.  lK*giti- 
mate  aiivertising  helps  to  hnihl  u|)  a  news¬ 
paper.  Fraudulent  advertising  helps  to 
pull  it  down. 

“The  polii'.v  of  exclusion  has  been  stead¬ 
fastly  adherwl  to,  and  The  Times  has 
lieen  highly  successful.  The  great  adver- 
lircis  of  the  country  and  the  advertising 
agents  have  co-operated  in  the  work.  The 
latter  es]iocially  are  entitled  to  liigh 
praise. 

I'NWORTIIY  ADVERTISI.NO  A  EAIl-l’RE. 

“'I'here  are  many  newspapers  on  a  prof¬ 
itable  basis  which  carry  ohjei-tionalde  and 
fraudulent  advertising.  1  know,  however, 
of  a  ntimhor  of  newspajiers  now  on  the 
rocks  which  were  once  prosiierotis.  I  at¬ 
tribute  their  undoing  to  their  lack  of  self- 
respe<'t,  lack  of  regard  for  their  own  repu¬ 
tations.  and  their  hccdlcssness  in  printing 
nnreliahh*  news  and  advert isenients. 

“The  sincerity  of  the  newspajier  which 
Iiroclaiins  its  devotion  to  Ihe  public  wcl- 
hirc  in  its  editorial  columns  and  sells  its 
advertising  columns  to  quacks  and  frauds 
is  oiieii  to  question.  There  is  no  donht 
whatever  that  the  newspaper  which  has 
the  greatest  value  ns  an  advertising  me¬ 
dium  is  the  one  which  declines  fraudulent 
advertisements.  ^ 

“The  re<*ently  enacted  New  Y’ork  State 
Law  against  fraudulent  advertisements  is 
a  wholesome  thing  and  will  have  a  highly 
beneficial  effeiit.  Equally  desirable  is  the 
law  passed  by  the  New  A’ork  Ijegislature 
last  year  prohibiting  the  inclusion  of  ad¬ 
vertising  circulars  in  copies  of  news- 
pajiers. 

VAi-iiE  OE  noon  reputation. 

“Newspajiers  as  well  as  individuals  are 
judged  hy  the  company  they  ket'p,  and  a 
newspaper  which  keeps  its  columns  abso¬ 
lutely  clean  is  the  piihlicntion  sought  by 
the  man  who  has  a  worthy  product  to  sell. 
Such  a  newspaper  does  more  than  lend  its 
circulation  to  an  advertis«*r.  It  puts  upon 
the  goods  he  sells  the  indefinable  stamp 
of  honesty.  It  has  already  plowed  the 
field  he  wants  to  sow. 

“Tlierp  are  few  editors  who  will  allow 
a  false  disjiatch  or  report  in  tlieir  jour¬ 
nals.  AA’hy  should  a  distinction  he  drawn 
with  business  news  which  affects  the 
purses  of  their  readers? 

“h'or  the  public  is  prone  to  receive  ad¬ 
vertising  as  it  does  news,  and  there  is  a 
close  relationship  between  these  happen¬ 
ings  on  the  social  side  of  life  and  the  gar¬ 
ment  a  department  store  offers  for  sale. 
The  two  are  interwoven  and  there  is  a 
de|iendence  of  one  iifMiii  the  other. 

“The  «*ensorship  of  advertising  can  he 
epitomized  by  a  paradox.  If  it  is  loos¬ 
ened.  the  publisher  will  choke  to  death 
on  his  own  greeil  -if  it  is  tightened  and 
his  iiewspii|ier  has  the  favor  of  the  pnhiic. 
the  cash  drawer  will  expand  with  honestly 
earned  ri*ceipl8.” 


PRESS  CLUBS  AND  ASSOCIATIONS 

A  strenuous  cahlpaign  is  being  con¬ 
ducted  by  the  members  of  the  Birming¬ 
ham  (Ala.)  Xewspapet  ('lub  for  new 
meniliers.  A  regular  huKlern  meinhership 
cahipiiigiii  wi.li  cl>m|K>.i;ig  teains,  is  now 
oh.  niid  will  be  <-loscH  on  .Inly  It). 

'ri’b  .Aloiitaiia  Sta.e  Press  Assoiialion 
will  meet  iti  Hillings.  Moot.,  (lit*  latt>i 
we:*k  of  August; 

The  At’oinan’s  I’less  Associatiuii.  of 
'fexas,  voted,  at  its  recent  meeting  at 
AA’iieo,  to  begin  tlie  work  of  raisin.'  the 
sum  of  ^.-i.tMItt  to  endow  a  sc’.iolarship  i:i 
(I'.e  University  of  ’bexas,  to  fit  some  tal¬ 
ented  girl  for  newspaiMT  work. 

’I'he  Broi  klyn  Press  Cliih  v,  e;;t  to  Sin;; 
Sing  on  Sunday  last,  and  <a.i.e  link  the 
same  day.  There  were  no  untoward 
e\entK.  except  that  some  were  scandalized 
to  find  how  many  inemlieis  of  the  Pres.s 
Club  had  friends  in  prison.  On  arrivin'; 
the  party  was  divided  in  o  groups  of  five, 
eacli  group  in  charge  of  a  guide,  and  it 
was  then  that  the  hand  shaking  hegaii 
Inasmuch  as  the  convicts  we'.c  not  wear¬ 
ing  the  familiar  striped  siii.s,  the;e  were 
those  who  maintained  that  it  was  not  al¬ 
ways  easy  to  tell  which  wore  plisoners 
and  which  were  visitors.  At  a  dinner 
after  the  visit.  AA’arden  Thiciias  .Al.  Os¬ 
borne  spoke  interestingly  of  tl-.e  reform  < 
he  is  endeavoring  to  iiitriKliKC. 

The  San  Antonio  (’I'exas)  Press  Cluh, 
recently  organized,  has  been  incorporated 
and  received  a  charter  from  the  Sr'crctary 
of  State.  The  club  has  no  capital  stiM'k. 
Its  incorporators  and  dirertors  are: 
(leorge  I).  Armistead,  A’ories  P.  Brown, 
Bobert  Scott  Israel,  Robert  Caulter,  F. 
A.  Chapa,  Mose  C.  Harris,  Louis  BeNette, 
.AI.  M.  Harris  and  A.  M.  Criigar. 

A  crusade  against  bill  Imard  atlvertis- 
ing  is  being  conducted  at  El  Paso,  'I'exas, 
and  the  construction  of  hill  boards  in  the 
residence  section  of  the  city  has  been 
stopped.  An  effort  is  bt'ing  made  to 
eliminate  bill  boards  from  the  entire 
city. 

Preparations  have  been  made  by  the 
Brooklyn  Press  Club  for  a  theatre  party 
and  supper  to  Ik*  held  on  July  12.  In 
the  early  part  of  the  evening  the  mem¬ 
bers  and  friends  will  enjoy  the  perform¬ 
ance  at  the  New  Brighton  Theatre, 
Brighton  Beach.  After  the  show  all  will 
adjourn  to  the  Brighton  Beach  Casino 
for  siqipcr,  where  the  performers  at  the 
New  Brighton  and  its  manager,  (leorge 
N.  Bohinson,  will  he  the  guests  of  tin* 
newspaper  men. 


Chicago  Herald's  Extra  Edition 

One  of  the  most  interesting  examples 
of  American  newspaper  enterprise  seen 
at  the  recent  convention  of  Associated 
Advertising  Clubs  at  Cffiicago  was  the 
special  edition  of  the  Chicago  Herald, 
published  Saturday,  June  26,  containing 
the  entire  report  of  the  general  sessions 
of  the  convention,  as  well  as  brief  re¬ 
ports  of  all  the  departmentals.  The 
name  of  every  one  who  registered, 
whether  a  delegate  or  not,  was  given  in 
this  remarkable  edition.  In  addition  it 
gave  an  index  of  topics  and  departments, 
an  index  of  speakers  ahd  debaters,  a  list 
of  the  newly  elected  officers,  digest  of 
the  leading  newspapers  of  the  nation 
upon  the  achievements,  aims  and  ptir- 
poses  of  the  men  who  composed  the  con¬ 
vention,  etc.  Furthermore,  the  special 
edition  was  profusely  illustrated  with 
photographs  of  the  old  and  new  officers, 
ns  well  as  representations  of  interesting 
hits  of  life  at  the  convention.  It  was 
the  most  complete  convention  report 
ever  printed  in  a  convention  city  hy  a 
daily  newspaper. 

Oregon  Town  Abolishes  (ioiipoiis 

Trading  stamps  and  preininnis  arc  to 
he  alxilislicd  in  Kosehnrg.  Ore.,  hy  agree- 
ment  of  members  of  the  Rosehiirg  Mer¬ 
chants'  .'Association.  Hereafter  merchan¬ 
dise  Mill  Ik*  sold  on  its  merits,  say  the 
niercliants  who  entered  into  the  agree¬ 
ment. 
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^  “ABOVE  BOARD  CIRCULATIONS”  # 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers'  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


TIPS  FOR  THE  AD  MANAGER 

Amsterdam  Advertising  Agency,  1180 
Broadway,  New  York  City,  is  placing 
orders  with  some  New  Jersey  news¬ 
papers  for  the  Ocean  Spray  Hotel,  As- 
hury  Park,  N.  J. 

L.  A.  Sandlass,  7  Clay  street,  Balti¬ 
more,  Md.,  is  renewing  some  contracts 
with  newspapers  where  they  have  ex¬ 
pired  for  the  Resinol  Chemical  Company, 
‘'Resinol  Soap,”  Baltimore,  Md. 

Russell  M.  Seeds  Company,  Central 
Union  Telephone  Building,  Indianapolis, 
Iiid.,  is  again  making  contracts  for  the 
Pinex  Company,  “Pinex”  Fort  Wayne, 
Ind.  Copy  is  to  start  early  in  the  Fall. 


..Robert  M.  McMullen  Company,  Cam¬ 
bridge  Building,  New  York  City,  is  is¬ 
suing  copy  to  some  newspapers  in  se¬ 
lect^  sections  for  the  American  Sugar 
Refining  Company,  ‘‘Domino  Sugar,”  117 
Wall  street.  New  York  City. 

Frank  Presbrey  Company,  456  Fourth 
avenue.  New  York  City,  is  placing  41 
lines,  6t.  orders  with  Connecticut  news- 
j)apers  for  White  Rock  Mineral  Springs 
Company,  “White  Rock  Water,”  100 
Broadway,  New  York  City. 


W.  S.  Hill  Company,  Vandergrift 
Building,  Pittsburgh.  Pa.,  is  sending  out 
orders  to  some  Southern  newspapers  for 
tlie  Christian  Moerlein  Brewing  Com- 
jiany,  “Moerlein  Beer,”  2019  Elm  street, 
Cincinnati,  0. 

Wylie  B.  Jones  Advertising  Agency, 
Binghamton,  N.  Y.,  is  making  5,000  1. 
contracts  with  newspapers  in  selected 
sections  for  the  Stearns  Electric  Paste 
Company,  ‘‘Stearns  Electric  Rat  and 
Roach  Paste.”  143  Dearborn  street,  Chi¬ 
cago,  111.  Also  with  some  Pennsylvania 
newspapers  for  Le  May  Chemical  Com¬ 
pany,  Rochester,  N.  Y. 


Mallory,  Mitchell  &  Faust,  Security 
Building,  Chicago,  111.,  will  handle  the  ad¬ 
vertising  of  Armour  &  Company,  pack¬ 
ers,  137  South  La  Salle  8treet,‘  Chicago, 
Ill.,  from  September  1. 


Eugene  McGucken  Co.,  105  North 
13th  street,  Philadelphia,  Pa.,  is  asking 
for  rates  on  6  in.  d.  c.  10  t.  orders  for  a 
roofing  concern. 

Nichols-Finn  Advertising  Company, 
222  South  State  street,  Chicago,  Ill.,  will 
place  the  advertising  of  Townsley  & 
Company,  selling  agents,  ‘‘Red  Band 
Milk,”  222  .South  State  street,  Chicago 
111. 


William  D.  MeJunkin  Advertising 
Agency,  35  South  Dearborn  street,  Chi¬ 
cago,  111.,  is  issuing  14  1.  t.  f.  orders 
Tuesdays  and  Thursdays  for  Thompson 
Malted  Food  Company,  “Hemo  Tonic,” 
Waukesha,  Wis.  , 

Plans  for  a  big  advertising  campaign 
were  outlined  at  a  meeting  of  the  Mil¬ 
waukee  Electrical  League  at  the  Hotel 
Charlotte,  Milwaukee,  Wis.,  recently,  fol¬ 
lowing  the  announcement  of  S.  B.  Way, 
of  the  T.  M.  E.  R.  &  L.  Co.,  that  there 
are  60,000  unwired  homes  in  Milwaukee. 


New  Orleans  States 

Sworn  Not  Paid  Circulation  for  6  llontlis 
Zndint  March  II,  1911 

33,796  Daily 


Gain  oTor  October  1,  1914 .  US  oopiat 

Homing  paper  LOST . 7,041  copies 

Other  evenlna  paper  LOST . 7,971  ooples 


tVe  (uarantee  the  largest  white  home  de¬ 
livered  evening  clrcnlatioo  In  the  trade  ter¬ 
ritory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proepects  In  the  local  territory  the  States  Is 
the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepresentatlTes 
Ksw  Toik  Chioago  St.  Louis 


NOTES  FROM  AD  AGENCIES 
The  corporate  name  of  the  Ruebel- 
Tyler  Advertising  Company,  of  St.  Louis, 
has  been  changed  to  the  Ruebel-Tyler- 
Brown  Advertising  Company.  The  change 
has  been  made  bi^ause  of  the  entrance 
into  the  corporation  in  January  of  John 
Young  Brown,  Jr.,  son  of  Dr.  John 
Young  Brown,  of  5089  Waterman 
avenue. 

The  officers  of  the  company  are  Daniel 
A.  Ruebel,  president ;  James  S.  Rodgers, 
vice-president;  John  Young  Brown,  Jr., 
secretary,  and  Fred  Armstrong,  Jr., 
treasurer. 


Victor  H.  Young,  for  nine  years  man¬ 
ager  of  the  contract  department  of  Frank 
Beaman,  Inc.,  and  later  confidential  con¬ 
sultant  for  a  number  of  New  York  adver¬ 
tising  agencies,  has  joined  forces  with  the 
Percival  K.  Frowert  Company,  Inc.,  New 
York,  as  their  director  of  plans. 


Volney  B.  Leonard,  a  newspaper  man 
and  ad  writer,  has  opened  an  ad  “serv¬ 
ice”  bureau  in  the  Chronicle  building  at 
Houston,  Tex. 

Walther  to  Manage  Triangle  Agency 

Frederick  Walther  has  resigned  from 
(he  advertising  staff  of  the  New  York 
Evening  Journal  to  become  manager  of 
the  Triangle  Advertising  Company,  39 
West  32nd  street.  Mrs.  Lillian  Pascal 
Day,  author,  ex-advertising  manager  and 
founder  of  the  Triangle  Adverti.siug  Com¬ 
pany,  now  in  its  third  successful  year, 
remains  as  president  of  the  company. 

Mr.  Walther  began  his  business  career 
with  the  advertising  department  of 
Hearst’s  Chicago  Examiner  and  later  be¬ 
came  associated  with  Munsey’s  Washing¬ 
ton  Times.  After  a  short  time  with  the 
Washington  Evening  Star,  he  rejoined 
the  Munsey  forces,  coming  to  New  York 
as  classified  advertising  manager  of  the 
Press.  He  advanced  to  the  ixisition  of 
advertising  manager,  which  he  left  after 
two  years  to  re-enter  Mr.  Ilearst’s  em¬ 
ploy  on  the  New  York  Evening  Journal. 


Missouri  Ad  Law  in  Effect 
Missouri’s  honest  advertising  law,  en¬ 
acted  by  the  last  legislature,  became  ef¬ 
fective  June  19.  The  measure  applies  to 
every  form  of  business.  It  prohibits  mis¬ 
statements  of  fact  in  any  form  of  adver¬ 
tising,  including  posters,  circulars  and 
letters.  For  instance,  in  a  real  estate 
deal,  if  misstatements  of  fact  are  made 
regarding  the  property  to  be  sold,  the 
person  making  those  statements,  no  mat¬ 
ter  in  what  form  of  advertising,  is  amen¬ 
able.  Fines  and  jail  penalties  are  pro¬ 
vided  for  violations. 


MORE  NEW  YORK  TOWN  NEWS 

T.  V.  Ranck,  night  managing  editor 
of  the  Journal,  and  family  are  in  San 
Francisco  enjoying  the  Panama  Expo¬ 
sition. 

Van  Ness  Harwood  is  the  World  man 
who  recently  secured  the  interview  with 
Evelvn  Thaw  at  Merrill,  Chateaugay 
Lake,  N.  Y. 

W.  S.  Meriweather,  the  World  naval 
expert,  is  in  Maine  for  a  couple  of 
months. 

J.  H.  Gavin,  assistant  city  editor,  on 
the  World,  will  leave  for  his  summer 
holiday  on  .Saturday,  July  10. 

A.  C.  Haeselbarth,  long  connected  with 
the  library  of  the  World,  has  recently 
Ijecn  appointed  librarian. 

Rollan  Kirby,  cartoonist  on  the  morn¬ 
ing  World,  is  away  on  his  vacation. 

Francis  An)ertante,  the  Evening  Mail’s 
field  and  track  expert,  is  going  to  San 
Francisco  with  the  Eastern  A.  A.  U.  team 
of  twenty-nine  men  for  the  Exposition 
games. 

Burton  S.  Brown,  formerly  automobile 
editor  of  the  Globe,  who  was  compelled 
by  illness  to  give  up  newspaper  work  a 
year  ago,  will  probably  return  to  work 
in  the  fall. 

Samuel  Straus,  a  well-known  Iowa 
newspaper  man,  who  is  at  present  asso¬ 
ciated  in  the  management  of  the  New 
York  Times,  was  awarded  the  degree  of 
“Doctor  of  I.41W8”  at  the  recent  com¬ 
mencement  exercises  of  Grinnell  College, 
at  Grinnell,  Iowa. 


ALABAMA. 


NBWS  . Blrmlngbain 

Average  circulation  for  1914;  Dally.  80,235; 
Sunday,  37,762.  Printed  2,207,884  lines  more  ad- 
vertialng  than  Its  nearest  competitor  in  1914. 


CALIFORNIA. 

bxamFner  ...Tr.T.. . . . .TTT^TTF .T.Loi  Ang^ 

A.  B.  C.  Audit  reports  show  largest  Homing  and 
Sunday  circulation.  Greatest  Home  Delivery. 

BULLETIN  . San  Francisco 

GEORGIA. 

JOURNAL  (Clr.  57,531) . AtUnU 

CHRONICLB  . AugnsU 

LBDOBR  . Oolnmbua 

ILLINOIS. 

HERALD  . JoUet 

STAB  (Circnlatlon  21,589) . Peoria 

IOWA. 

REGISTER  A  LEADER . . Des  Moines 

EVENING  TRIBUNE . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 

THE  TIMES- JOURNAL . Dubuque 

SUCCESSFUL  FARMING . Dee  Molnee 


700.000  circulation  guaranteed  or  no  pay. 
Reachei  more  farmers  In  tbe  North  Central 
States  than  are  reached  by  any  other  publica¬ 
tion. 


KENTUCKY. 


MASONIC  HOME  JOURNAL . LonlivIUe.  Ky. 

(Semi-Monthly,  32  to  64  pagee.)  Onarante^ 
largest  circnlatlon  of  any  Masonic  publication  In 
tbe  world.  In  excess  of  90,(X)0  copIss  monthly. 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleans 


MARYLAND. 


THB  SUN  . Baltlmora 

Dally  net  paid,  146,451;  Sunday  net  paid, 
88,161.  Over  110,000  copies  of  The  Sun  go  Into 
homes  in  Baltimore  cities  and  suburbs. 


MICHIGAN. 


PATRIOT  (No  Monday  Issue) . Jaclieon 

Average  three  months  ending  March  81,  1915; 
Daily,  11,849;  Snnday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Ast'n.”  “Gilt  EMge  News¬ 
papers,"  and  A.  B.  C. 


THB  STATE  JOURNAL . Lansing 

Leading  afternoon  dally  of  Central  Michigan; 
three  editions  two  cents. 

Ouaranteed  net  circnlatlon,  15,000. 


MINNESOTA. 


TRIBUNE,  Mornlug  and  Drentng.... Minneapolis 

MISSOURI. 

rOST-DlSPATCH  . Bt.  Louis 

MONTANA. 

MINER  . Butte 

Average  dally,  11.684;  Sunday,  17,971,  fur  3 
muntlis  ending  Msreb  31st,  1915. 


SKANDINAVBN  . Chicago 


INDIANA. 


THE  AVB  MARIA . Notre  Dame 


NEBRASKA. 


FREIB  PRESSB  (Clr.  128.384) . Uncoln 


Antimony  .  .36.75-37.25 

Tin  .  39.25 

Ijsad .  5.75 

Copper  .  19. 50-19. 7.’5 

News  print .  2.09-  2.25 

Craft  paper .  4.75-  5.25 


NEW  JERSEY. 


PRESS  (Circulation  7,945) . Asbnry  Park 

JOURNAL  . Elisabeth 

PRESS-CHRONICLE  . PaterMo 

COURIER-NEWS  . PlalnSeld 

NEW  YORK. 

COURIER  A  ENQUIRER . Buffalo 

IL  PBOGRESSO  ITALO  AMERICANO.New  York 

_ OHIO. 

PLAIN  DEALER . aeveUnd 

Circulation  for  May,  1915: 

I'ally  .  132.434 

Sunday  .  106,326 

REGISTER  . Sandusky 

The  most  widely  read  daily  puhllHheil  in 
Northern  Ohio  between  Cleveland  and  Tededo. 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES  . Brie 

DAILY  DEMOCRAT  . Johnstown 

TIMES  LEADER  . Wilkes-Barre 

SOUTH  CAROLINA. _ 

DAILY  MAIL . Anderson 

TENNESSEE.  ~ 

BANNER  . NashvUle 

_ TEXAS. _ 

AMERICAN  . Austin 

■‘The  Twentieth  Century  Pai)er  of  Texas"  is 


absolutely  IndepeDdent,  printing  all  the  news  all 
the  time  and  printing  It  8rst.  Seventy  per  cent, 
city  circulation  by  carrier. 


ENTERPRISE  . Beaumont 

Coven  Bast  Texas  and  West  Louisiana 


STAB-TELBGBAM  . Fort  Worth 

Net  Paid  Circulation,  35,000  daily.  Over  50% 
more  net  paid  city  circulation  and  over  5,000 
mors  net  paid  Snnday  circnlatlon  than  any  other 
paper  In  Fort  Worth. 


CHRONICLB  . Houston 

The  Chronicle  guarantees  a  circulation  of  35,000 
daily  and  45,000  Sunday. 


I’OST  . Houston 

Over  80%  city  circnlatlon  to  regular  suhecrlb- 
era  by  carrier.  The  "Home  Paper"  of  South 
Texas,  30,000  guaranteed. 


TELEGRAM  . Temple 

Net  paid  circulation  over  6.000. 


_  _ _ 

HERALD  RBPUBUCAN . Salt  I.ake  City 

_ yiRGI^IA^ _ 

DAILY  NEWS-RECORD . Ilarrisonbiirg 

In  the  famous  Valley  of  Va.  only  pa|H-r  in 
the  richest  Agricultural  County  in  United  States. 


WASHINGTON. 


POST-INTBLLIGENCBB  . Seattle 


CANADA. 


ONTARIO. 


FRBB  PRBSS  . London 


NEW  YORK. 

BOLI-ETTINO  DELI.A  SERA . New  York 

PENNSYLVANIA. _ 

TIMES  . Chester 

_ QUEBEC. _ 

LA  PUESSE  . Montreal 


Av.  circ.,  1912.  114,371;  ‘13,  127.722;  ’14.  140.342 


New  A.  N.  P.  A.  Associate  Members 
The  Waterloo  (Iowa)  Times-Tribune 
and  the  Lansing  (Mich.)  State  Journal 
have  been  elected  to  associate  niember- 
sliip  in  the  American  Newspaper  Pub¬ 
lishers’  Association. 


ROLL  OF  HONOR 

The  following  publiabera  guaranteo  circulation  and  williagly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 

ILLINOIS. 


Publishers’  Supplies  Market 
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A.  A.  C.  W.  BALANCE  SHEET 

Secretary  Florea  Presents  Audited  Fig¬ 
ures  for  the  Past  Year  and  Also  Gives 
Membership  Statistics — He  Sees  Prom¬ 
ising  Future — Headquarters  Ready  to 
Co-operate. 

The  following  is  the  annual  report  of 
P.  S.  Florea,  secretary  and  manager  of 
the  A.  A.  C.  W.,  from  May  31,  1914,  to 
June  1,  1915,  the  figures  being  certified 
by  Paul  E.  Parmelee,  certified  public  ac¬ 
countant,  of  Indianapolis,  Ind. : 


Acton  Ad  Club,  Acton,  Ont.,  Can. 
Alliance  Advertising  Association,  Alli¬ 
ance,  O. 

Ames  Ad  Association,  Ames,  Iowa. 
Anderson  Ad  Club,  Anderson,  S.  C. 
Beaumont  Advertising  Lesgue,  Beau¬ 
mont,  Texas. 

Cheraw  Ad  Club,  Cheraw,  S.  C. 

Cleveland  Publicity  Association,  Cleve¬ 
land,  O. 

Columbus  Advertising  Club,  Columbus,  O. 
Denison  Ad  League,  D*>nison,  Texas. 

Fall  River  Ad  Club,  Fall  River,  Mass. 
Farm  Press  Club. 

Greenville  Ad  Club,  Greenville,  Texas. 
Hamilton  Ad  Club,  Hamilton,  Ont.,  Can. 
Iowa  City  Ad  Club,  Iowa  City,  Iowa. 


Cash  on  band . 

Accounts  Receivable — 

Advertising  .  $5,018.02 

Dues  .  1,186.96 

National  Commissions,  Departmentals .  4,765.00 

Chicago  Advertising  Association,  Program  Com¬ 
mittee  Exitenses  .  197.88 

Chicago  Advertising  Association,  Gen.  Pub.  Com. 

Expenses  .  401.51 


Expense,  General 
Printing,  General 
Postage,  General 
Salaries — 

Editor  A.  A. 


Dreler — 8  months  .  $1,668.72 

Wetsel,  Associate  Editor — 7  months .  350.00 

Hunt — 5  months  .  1,350.00 

Secretary  and  Manager .  3,126.43 

Stenographers,  Bookkeepers  and  Office  Help .  2,500.70 


Expense,  Associated  Advertising. . 
Printing,  Associated  Advertising. 
Engraving.  Associated  Advertising 
Postage,  Associated  Advertising.. 
Associated  Advertising  Binders... 

Eastern  Division  . 

Editorial  Expense  . 

Gkiucational  Committee  . 

Field  Work  . 

General  Publicity  Committee . 

Magazine  Advertising  . 

Office  Furniture  and  Fixtures.... 

Proflt  and  Loss . 

Vigilance  Committee  . 


CUCDIT. 


$6,619.44 


11,369.37 

4,442.06 

S74.13 

442.57 


8,994.85 

1,231.97 

11,093.46 

529.89 
695.92 

3.66 

425.99 

221.03 

237.86 

1,769.50 

67.67 

180.00 

1,427.69 

797.89 
2,654.38 


$54,279.83 


Advertising,  net,  less  Commissions  and  Discounts .  $14,867.85 

Dues  .  5,025.39 

Subscription  . 5.458.64 

Convention  Reports  .  8.31 

Educational  Committee,  Stockdale .  094.15 

Exhibit  of  Advertising .  533.83 

Finance  Committee — 

Directory  .  $500.00 

Magazine  .  1,100.00 

Out-Door  Paint  Division . '. .  2,000.00 

Out-Door  Poster  Division .  3,000.00 

-  6,600.00 

Interest  .  197.29 

National  Commission  .  6,755.60 

RegisI  ration  Fee  .  4,692.50 

Surplus  .  9,946.27 


- $54,279.33 

After  Earning  and  Expense  Accounts  bad  been  closed  into  Prodt  and  Loss  Account, 


the  .\Hsets  and  Liabilities  were  as  follows ; 


ASSETS. 


Cash  on  hand .  $6,619.44 

Accounts  Receivable  .....’ .  11,569.37 

Educational  Committee  .  237.86 

Office  FHirniture  and  Fixtures .  1,427.69 

-  $19,854.36 

LIABILITIES. 

Educational  Committee — Stockdale .  $694.15 

National  Commission  .  6,755.60 

-  $7,449.75 


MEMBERSHIP  REPORT. 

June  1,  1914,  we  had  a  club  membership 
of  132. 

Since  then  we  have  admitted  to, member¬ 
ship,  clubs  as  follows  ; 

Akron  Adcraft  Club,  Akron,  O. 

Aurora  Admen's  Club,  Aurora,  Ill. 

Cairo  Advertisers'  Club,  Cairo,  Ill. 

Dayton  Women's  Publicity  Club,  Dayton, 

O. 

Hamilton  Ad  Club,  Hamilton,  Ont.,  Can. 

Hillsboro  Ad  Club,  Hillsboro,  Texas. 

Johnston  Ad  Press  Club,  Johnston,  Pa. 

Los  Angeles  Women's  Advertising  Club, 
Los  Angeles,  Cal. 

Louisville  Tru-Ad  Club,  Louisville,  Ky. 

Manila  Ad  Club  Manila,  P.  I. 

Maryville  Ad  Club,  Maryville,  Mo. 

Melbourne  Ad  Club  of  Victoria,  Mel¬ 
bourne.  Australia. 

Montreal  Press  and  Advertising  Club, 
Montreal,  Can. 

Olean  Ad  Club,  Olean,  N.  T. 

Rosalia  Ad  Club,  Rosalia,  Wash. 

Springfield  Advertisers’  Club,  Springfield, 

O. 

Texas  Advertising  Club-at-Large,  Corsi¬ 
cana.  Texas. 

Trenton  Adcraft  Club,  Trenton,  N.  J. 

Western  Advertising  Agents,  Chicago. 

Youngstown  Ad  Club,  Youngstown,  O. 

Total  new  clubs,  20. 

We  have  lost  during  this  time: 


Klamath  Falls  Ad  Club,  Klamath  Falls, 
Ore. 

McAlester  Advertising  Club,  McAIester, 
Okla. 

Memphis  Advertisers'  Club,  Memphis, 
Tenn. 

Montreal  Press  and  Advertising  Club, 
Montreal,  Que.,  Can. 

Montreal  Publicity  Association,  Montreal, 
Que.,  Can. 

Oakland  Advertising  Association,  Oak¬ 
land,  Cal. 

Peterboro  Ad  Club,  Peterboro,  Can. 

Pueblo  Advertising  Club,  Pueblo,  Colo. 

Quebec  Ad  Club,  Quebec,  Can. 

Roanoke  Ad  Club,  Roanoke,  Va. 

Seattle  University  of  Washington  Ad 
Club,  Seattle,  Wash. 

Thirty  Club  of  England,  London,  England. 

Washington  Ad  Club,  Washington,  D.  C. 

Association  American  Directory  Publish¬ 
ers.  Transferred  to  Departmental.) 

National  Association  of  Advertising  Spe¬ 
cialty  Manufacturers.  (Transferred  to 
Departmental.) 

Out-Door  Advertising  Association.  (Trans¬ 
ferred  to  Departmental.) 

Poster  Advertising  Association.  (Trans¬ 
ferred  to  Departmental.) 

Quoin  Cluh.  (Transferred  to  Depart¬ 
mental.) 

Total  loss,  82 ;  leaving  a  net  loss  of  10. 

Total  club  membership,  June  1,  1915,  120. 


Total  individual  club  membership,  June  1, 

1914,  10,678. 

Total  Individual  club  membership,  June  1, 

1915,  10,200. 

DEPARTMENTALS. 

At  the  Toronto  Convention  we  adopted 
a  new  Constitution  providing  for  a  National 
Commission,  to  be  composed  of  depart- 
mentais.  Since  then  we  have  admitted  to 
membership  the  following  departmentals: 

Affiliated  Association  of  .Idvertising 
Agents. 

.Agricultural  Publishers'  .Association. 

Association  .American  Directory  Publish¬ 
ers. 

Association  Retail  Advertisers. 

.Association  National  .Advertisers. 

Qraphlc  Arts  Association. 

National  Association  Advertising  Specialty 
Manufacturers. 

Out  Door  Advertising  Association. 

Poster  Advertising  Association. 

Quoin  Club  (Magazine  Department). 

Religious  Press  Association. 

Business  Press. 

Total  departmentals.  12. 

Total  individual  departmental  memlter- 
Bhip,  700. 

Total  clubs  and  departmentals.  132. 

Total  individual  club  and  departm<  ntal 
membership,  10,900. 

NEW  YEAR  IS  PROMISING. 

In  closing  his  report  Secretary  Florea 
says  in  part : 

“Yon  are  all  familiar  with  the  fine 
progress  which  the  educational  and  vigi¬ 
lance  work  have  made  in  the  last  year. 
As  never  before,  the  clubs  have  settled 
down  to  determined  and  continuing  edu¬ 
cational  work.  And  from  all  directions 
comes  word,  out  of  the  clubs  as  well  as  in. 
of  increased  interest  in  the  truth-in-adver¬ 
tising  movement. 

“The  new  year  is  particularly  promis¬ 
ing.  The  past  year  has  been  better  than 
any  previous  twelve  months.  The  clubs 
have  been  more  zealous  than  ever  before 
— though  a  year  ago  it  would  have  been 
hard  to  believe  that  another  year  could 
show  such  additional  progress  as  we  have 
made. 

PLANS  FOR  NEXT  YEAR 

“During  the  next  year  we  can,  and  I 
believe  we  will,  improve  our  opportunities 
in  two  chief  directions  as  we  never  have 
before : 

“First — Hy  making  the  existing  clubs 
still  better ;  still  more  useful  to  the  mem¬ 
bers  and  to  the  public. 

“Second — By  extending  the  club  move¬ 
ment  to  other  communities  which  do  not 
have  clubs,  or  which  have  clubs  that  are 
not  as  efficient  as  they  should  be  through 
their  lack  of  such  co-operation  as  comes 
through  affiliation  with  the  A.  A.  C.  of 
W.  W'e  ought  to  have  in  our  organiza¬ 
tion  every  live  advertising  club  in  Amer¬ 
ica  at  least. 

“In  connection  with  ,tliis  thouftht  of 
bringing  the  benefits  of  the  advertising 
club  idea  to  other  communities,  it  is  in¬ 
teresting  to  note  that  the  Boston,  Balti¬ 
more,  Grand  Rapids,  Indianapolis  and 
Minneapolis  clubs  have  interested  them¬ 
selves  in  organizing  clubs  in  other  com¬ 
munities.  and  there  are  no  doubt  others. 
In  Texas.  Iowa  and  Missouri,  live  State 
associations  are  organizing  new  clubs  in 
a  systematic  and  effective  way. 

“We  have  prepared  ourselves  at  head¬ 
quarters  to  co-operate  in  such  work.  We 
have  literature,  will  write  letters  and  will 
otherwise  assist  in  the  organization  of 
new  clubs. 


Stories  of  Advertising  Successes 
The  Hearst  newspapers  are  printing 
stories  of  advertising  successes  that  are 
worth  reading.  J.  V.  Steger,  president 
of  the  Steger  &  Sons  Piano  Manufactur¬ 
ing  Co.,  said  in  a  recent  issue  of  the  Chi¬ 
cago  American  that  his  first  advertise¬ 
ment  cost  $12,  and  that  for  a  third  of  a 
century  he  had  advertised  continuously 
in  the  newspapers.  From  a  single  little 
shop  the  business  has  grown  until  it 
now  occupies  a  nineteen -story  building, 
and  its  factories  and  lumber  yards  cover 
thirty-two  acres  at  Steger,  Ill. 


The  Beers  Advertising  Agency  of  New 
York  and  Havana  is  placing  new  busi¬ 
ness  in  Latin-American  papers  for  “Pos- 
1am,”  also  for  a  new  typewriter  for  a 
large  mail  order  house  of  Cliicago,  and 
for  Bodde’s  Dental  Trade  School. 


PUTNAM  GOES  TO  THE  HERALD 


He  Becomes  Advertising  Manager  of  Mr. 

Bennett's  Morning  Newspaper. 

William  H.  Putnam,  who  has  success¬ 
fully  held  various  important  positions  on 
New  York  newspapers,  this  week  joined 
the  Bennett  organization  as  advertising 
manager  of  the  Herald. 

Putnam  has  established  himself  as  one 
of  the  most  successful  newspaper  so¬ 
licitors  in  the  country,  and  it  is  the  gen¬ 
eral  opinion  of  all  who  are  acquainted 


WILLIAM  H.  PUTNAM 


with  him  that  the  Herald  has  made  a 
wise  choice  in  placing  him  at  the  head  of 
its  advertising  department. 

For  a  number  of  years  he  was  con¬ 
nected  with  various  New  England  and 
Boston  papers.  Starting  as  a  reporter 
he  soon  was  doing  desk  duty.  He  then 
took  a  turn  at  special  writing  and  illus¬ 
trating  his  own  stories.  Then,  to  round 
out  his  experience  on  the  editorial  side 
of  a  newspaper,  he  successfully  filled  the 
position  of  cartoonist  for  the  Boston 
Traveler. 

He  enlisted  in  the  advertising  business 
as  a  member  of  the  staff  of  the  Brown 
Book  Magazine.  Later  he  was  advanced 
to  advertising  manager  and  European 
representative.  The  Journal  of  Com¬ 
merce  gave  him  the  opportunity  to  re¬ 
turn  to  the  newspaper  field,  but  on  the 
advertising  end  this  time.  He  not  only 
made  good  but  made  an  exceptional  rec¬ 
ord  as  a  business  getter. 

In  1900  the  O’Neill-Adams  Co.  per¬ 
suaded  him  to  accept  the  position  of  ad¬ 
vertising  manager  with  them,  but  after 
a  year  the  call  of  the  newspaper  game 
was  too  strong,  and  he  resigned  and  re¬ 
turned  to  the  newspaper  field.  His  good 
work  then  prompteil  the  New  York 
American  to  secure  hie  services,  where 
he  added  much  to  hie  reputation.  He 
did  the  best  work  of  his  career  as  a 
solicitor  on  the  Tribune,  the  position  he 
held  before  going  to  the  Herald. 


HARRISBURG’S  MIX-UP 


Special  Term  of  Court  to  Be  Held  to 
Straighten  It  Out 

Governor  Stuart  on  June  18  designated 
Judge  A.  E.  King,  of  Roanoke,  to  hold 
a  special  term  of  the  Circuit  (Tourt  for 
Rockingham  County,  beginning  June  24, 
at  which  time  contempt  cases  against  R. 
B.  Smyth  and  W.  J.  Showalter,  of  the 
Harrisonburg  News-Record,  will  come  up. 
Messrs.  Smyth  and  Showalter  were 
placed  in  charge  of  the  publication  of 
the  paper  in  question  by  order  of  the 
court,  and  it  is  alleged  that  they  printed 
matter  which  was  prejudicial  to  the  par¬ 
ties  in  litigation  over  the  control  of  the 
paper,  and  they  were  cited  for  contempt. 

There  were  two  daily  newspapers  in 
that  town,  and  by  some  sort  of  an  ar¬ 
rangement  they  were  consolidated.  The 
differences  between  them  were  believed 
to  be  adjusted.  The  old  factional  political 
row  broke  out  afresh  and  the  paper  was 
thrown  into  court.  The  fight  for  control 
is  very  bitter,  the  contesting  parties  ask¬ 
ing  and  giving  no  quarter. 
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OF  INTEREST  TO  PUBLISHERS 

Dining  "Advertisiii}}  Wepk”  in  fliioajjo 
the  (’oca -Cola  Company  used  a  series  of 
lar^e  newspaper  adveitiseinents  on  the 
subject  of  Coca-Cola  and  Advertising. 

Several  of  the  interesting  paragraphs  are 
as  follows: 

"Advertising  diil  not  ’make’  Coca-Cola 
— coodness  and  delicionsness  are  its 
foundation  stones,  and  advertising  is  but 
the  in<*ssaf{e  that  carries  the  news  of  this 
delicionsness  to  every  nook  and  corner 
of  this  oreat  country." 

"We  are  proud  of  our  atlvertisiufi,  be- 
(arse  it  is  more  than  pretty  or  stronj;  or 
ell'ec'tive;  it  is  truth-tcllini;  advertising. 

What  we  say  of  Coca-Cola  in  our  adver¬ 
tisin';  is  based  absolutely  on  what  tWa- 
Cola  is.  And  frankly,  if  the  advertisinp; 
has  played  the  j'art  we  think  it  has  in 
making  Coia-Cola  known,  it  is  because 
of  this  very  truthfulness  of  our  j'rinted 
words." 

The  .j  &  1(1  Cent  Wall  l’a|ier  Company. 

(Iiicafio,  recently  offered  a  $100  ])rizp  for  GLASS,  JOHN, 

a  trade-mark.  The  prize  was  won  by  1156-1164  Peoples  Gas  Bldg.,  Chicago. 
T.  K.  Hedrick,  of  Chica};o.  His  idea  was 
a  desi"n  in  tbe  form  of  a  spread-eacle 
with  tl'.e  words  "Common  Cents — .)  and 
10  Cent  Wall  l*a]>cr"  on  the  wines.  The 
trade-mark  will  hereafter  constitute  the 
distinctive  mark  on  ^ll  advertisine. 

Durine  the  Chicaeo  convention  the  Chi- 
caf;o  Board  of  Trade  used  the  newspa])ers 
liberally  to  extend  an  invitation  to  the 
memla-rs  of  the  A.  A.  C.  of  W.  the  use 
of  the  floor  of  the  board.  Floor  admis¬ 
sion  tickets  were  provided  at  the  office  of 
the  swretary  or  by  the  d(H»rkee])ers.  The 
advertisements  were  signed  by  Caleb  11. 

Canby,  president,  and  -J.  C.  F.  Merrill,  sec¬ 
retary. 

The  Phoenix  Knitting  Company,  Mil¬ 
waukee,  carried  on  an  effective  news[)aper 
campaign  in  Chicago  while  the  conven¬ 
tion  was  being  held.  One  of  the  adver¬ 
tisements  delivered  this  message:  “All 
over  Chicago  this  week  the  best  shops 
are  showing  their  a])preciation  of  the 
poluilar  esteem  in  which  well-dressed  j)eo- 
jde  hold  Phoenix  silk  hose,  by  giving  to 
this  famous  hosiery  liln'ral  space  in  strik¬ 
ing  window  displays.  There  are  10  hand¬ 
some  exhibits  within  the  loop  and  nearly 
100  more  in  nearby  districts.”  Each  ad 
was  illustrated  with  a  j)ictnre  of  the  Chi¬ 
cago  "I  Will”  girl  holding  out  a  j)air  of 
Phoenix  silk  hose. 


AD  FIELD  PERSONALS  Joseph  .1.  Fischgrund,  who  has  for 

some  time  conducted  a  special  service  ad- 
R.  M.  Fleming  has  resigned  as  ad-  veitising  bureau  in  Cleveland,  has  been 
I'c  tising  manager  of  the  William  T.  Hart 

'.■mpany,  of  Phjua,  ().,  and  has  joined  - : - 

he  sales  organization  of  the  National 
'■veeper  Company,  of  Tarrington,  Conn. 

.Volney  R.  I^eonard,  a  newspai)erman  - 

if  Houston,  Tex.,  has  reopened  his  office 
II  the  Chronicle  building,  of  that  city,  to 
■'igage  in  the  managing  of  advertising  & 

a  the  “service”  plan.  K; 


Publisher’s  Representative 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg. 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE,  LORENZEN  &  WOOD- 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


KEATOR,  A.  R., 

601  Hartford  Bldg.,  Chicago,  Ill. 

Tel.  Randolph  6065. 

171  Madison  Ave.,  New  York. 


JOSEPH  J.  FISCHGRCNU 

appointed  ad  veitising  manager  of  the 
^i()ntreal  Gazette.  Mr.  Fischgrund  took 
up  his  new  duties  July  1. 

C.  !S.  Mills,  formerly  of  the  advertising 
staff  of  the  New  York  Evening  Tele¬ 
gram,  has  joined  the  staff  of  the  Morn¬ 
ing  Telegraph. 

Jo.seph  1).  Seckles,  connected  with  the 
advertising  department  of  the  New  York 
Evening  Telegram,  has  resigned. 


NORTHROP,  FRANK  R., 

225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bldg.,  Chicago. 


The  Sparkade  ('ompany,  Cleveland. 

Ohio,  is  offering  .$100  for  the  best  sug¬ 
gestion  for  a  slogan — a  catch  phrase  for 
Sparkade,  a  yew  hot  weather  drink.  The 
advertisement  reads:  "We  want  some¬ 
thing  good,  and  we  want  it  «piick.  We’ll 
make  it  worth  your  while  to  think  about 
it.  If  you  can  come  through  with  a  good 
idea — something  that  rings  the  bell  - 
we’ll  pay  you  $100  in  Ijard,  cold  cash. 

Sparkade  is  a  sparkling,  thirst-nuenching 
drink  made  from  selected  catawba 
grapes,  and  contains  no  artifiidal  flavor 
or  color.  It’s  a  satisfying  drink  that 
bubbles.  looks  and  tastes  like  champagne 
but  is  un fermented. 

"The  winning  slogan  must  1h‘  truthful 
and  built  around  these  ]inints,  and  must 
not  contain  more  than  ten  words.  The 
contest  closes  .Tuly  6.” 

The  .\tlantic  Heffning  Company  has 
started  to  advertise  I’arowax,  a  prejiara- 
tion  that  keeps  preserves  from  s|)oiling. 

The  copy  reads:  ‘•.Sim|dy  dip  the  tops  of 
your  jars  into  melted  I’arowax  ( pure,  re¬ 
fined  paraffine)  after  filling.  This  kee|is 
out  air  jierfcK-tly.  I’arowax  does  what 
rubbers  and  blistered  hands  fail  to  do. 

Box  of  4  big  cakes  10  cents,  everywhere." 

In  Washington,  1).  C.,  the  .S.  Kami  Sons 
&  (’ompany  recently  gave  a  number  of 
national  advertisers  considerable  free 
publicity  by  advertising:  •’.■V  great  treat 
for  tbe  little  folks — 2.0(i0  Toy  Grocery 
Stores  l.'i  cents  each.”  Only  live  hundred 
were  sold  each  day  for  four  days,  and 
none  were  sold  to  children  unless  aceom- 
jianied  by  an  adult.  The  sani;de  pro<luets 
in  the  'toy  GriM-ery  Store  were:  “Karo 
corn  svrup,  Kingsford's  corn  starch, 

Hecker’s  cream  farina.  “2  in  1’  shoe  pol¬ 
ish,  Ready  Maid  soup,  Luden’s  cough  fill  out  a  coupon  giving  the  adult’s 
drops.  Babbitt’s  cleanser.  Babbitt’s  177fl.  name,  and  the  child’s  name,  age  and  ad-, 
and  Tetley's  tea.”  It  was  necessary  to  dress. 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York. 
Tel.  Barclay  7095. 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent, 
114-116  East  28th  St.,  New  York. 
Tel  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


LEVEY.  H.  H, 


Marbridge  Bldg. 
Tel.  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  "Specialists." 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office,  Flatiron  Bldg. 
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Remarkable  Growth 

Both  in  Circulation  and  Volume  of 
Advertising  Carried 

The  New  York  Globe 


Circulation  Facts 


Net  paid  average  year  ended  June  30,  1915. 
Net  paid  average  year  ended  June  30,  1914 

Gain . 


187,000 

153,330 

33,670 


Advertising  Facts 


Number  of  lines  Jan.  1  to  June  30,  1915. 
Number  of  lines  Jan.  1  to  June  30,  1914 

Gain . 


.  .2,635,777 
.  .2,140,438 

..  495,339 


During  a  period  when  general  business  and  most  other  newspapers 
have  made  losses.  , 


Reasons  Why 


1.  The  production  of  a  newspaper  which  more  and  more  people  of  the  middle  class  want. 

2.  Serious  and  persistent  effort  to  create  confidence  in  the  good  faith  and  reliability  of  such 

advertising  as  is  printed. 

3.  Wonderful  results  to  advertisers  which  are  proved  just  as  definitely  as  our  circulation 

figures. 

4.  The  fairest  schedule  of  advertising  rates  for  all  classes  of  advertisers. 


CHICAGO 
Tribune  Building 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 

Member  Audit  Bureau  of  Circulations 


NEW  YORK 
Brunswick  Building 
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